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vee 


Does It Make Sense? 


Story of the Week 


“Have you heard from Norman 
li tely?” asked a neighbor. 

“Yes, just this morning we got a 
letter. Bad news, too. His educa- 
tion is sooo expensive. It sure costs 
a lot to take those foreign language 
courses. Why, in his list of expenses 
for this month, he wrote that Scotch 
alone cost him $80!” 


‘Cold War’ Stories 


Corporal Lightbody, totally ex- 
hausted after a weekend of Wine, 
Women, Women, Women, and Song 
in Berlin, staggered back to his 
barracks. He was out like an_ ex- 
tinguished Mazda bulb. 

On the bunk which supported his 
recumbent form for the next 24 hours 
his buddies hung up a sign: 

“Temporarily Out of Ardor.” 


Overseas G. I. Joe: “Hi, Sweetie.... 


Like me? Hey, hey! Wanna ciga- 
rette? ... Chocolate bar? . .. Good, 
Good. ... May I kiss you? ... May 


I please kiss you? ... Say, are you 


deaf ?”’ 


German girl: “Certainly not. Are 


you paralyzed?” 


German Professor: “What is your 
idea of civilization, mynheer?” 

USA Occupation Officer: “I think 
it’s a grand idea. Somebody ought to 
start it.” 


Postscript: 

A curious American farm _ boy, 
watching a railroad car being loaded 
with beef earmarked for Europe, 
asked his father: 

“Why do they call it a shipment 
if it goes in a car, and a cargo 
when it goes in a ship?” 

Grimaced the father: “I don’t know 
the answer to that one. What I want 
to know is who’s going to pay for it 
in the end.” 


Add Political Stories 


“Winston Churchill prates about 
your future,” dodged Clement Atlee 
in a campaign speech. “The Labor 
Party makes a great Future possible. 
We point with pride toward the 
healthiest generation of babies Eng- 
land has ever seen. Why is this so?” 


Interrupted a heckler: 
“Private Enterprise.” 


Gag of the Week 


“Salesmen today are in much the 
Same position as the football team 
Which was on the receiving end of 
a pre-game fight talk delivered by a 
famous football coach last season. 

‘*‘Well, here we are, men!’ the 
coich said. ‘Undefeated, untied, and 
unscored upon—and getting ready 
fo our first game of the season.’”’ 
— +. C. Denebrink, vice president 
fo sales, Bigelow-Sanford Carpet 
CX 


Q totes of the Week 


‘Mankind seems to be losing its 
mind and deteriorating in its soul on 
a large scale.”’—DR. PITIRIM A. 
St 20KIN. 


‘It would do the world good if 
€\ ory man in it would compel him- 
S f occasionally to be absolutely 
al ne. Most of the world’s progress 
hi 3 come out of such loneliness.”— 
B' UCE BARTON in Forbes magazine. 


‘The difference between a’ career 
a1 1 a job is the difference between 
4( and 60 hours a week.’”—DOUGLAS 
S| UTHALL FREEMAN, distinguished 
hi torian and editor. 


Joncluded on Page 8, Column 3) 
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10 Mencludwets 
Take Court Action 
On Fair Trade Law 


NEW YORK CITY—There was no 
let up last week in the all-out drive 
by manufacturers of electrical house- 
wares and other products to put a 
stop to alleged price cutting on their 
fair-traded merchandise. 

More than 50 retailers were in- 
volved in legal actions instituted by 
10 producers who accused the dealers 
of selling their goods at less than 
established prices. Particularly active 
were General Electric Co., Proctor 
Electric Co., and National Pressure 
Cooker Co. 

G-E sought contempt-of-court 
orders against five firms, asked that 
temporary injunctions be _ issued 
against three others, and entered 
consent judgments against two 
dealerships. All these outlets are lo- 
cated in New York City. 

The five firms which G-E claimed 
have violated injunction orders by 
selling its appliances below minimum 
prices are: Bondy Distributors, Inc.; 
Paul Silken, Inc.; Charles Appliances, 
Inc.; Aremac Central Sales Co.; and 
Drake Home Appliances, Inc. 

Named by G-E in petitions for 
temporary injunctions were Rose 
Ferkauf, trading as Rex Luggage 
Co.; Joseph Marek and _ Joseph 
Fennerstein, trading as Thrifty Sales 
Co.; and Maritime Radio Corp. The 
consent judgments were obtained in 
the cases of G-E versus Moe Golden- 
berg and Meyer Witter, doing busi- 
ness as M. & M. Electrical Co., and 
Monarch-Saphin Co., Inc., who were 
permanently enjoined from selling 
G-E products at cut prices. 

A tenth dealer charged by General 
Electric with selling its products at 
cut-rate prices struck back at the 
manufacturer. At a hearing of a 
motion by G-E to restrain Maritime 
Watch & Jewelry Corp. from such 
alleged sales, Joseph Muller, secre- 
tary-treasurer of the outlet, declared 
that G-E’s fair-trade agreements are 
ineffective under the General Busi- 
ness Law because they are “dis- 
criminatory.” 

In an affidavit, Muller said G-E 
“is guilty of laches in that it has 
known for many years that its 
alleged fair-traded prices have not 
been observed and with this knowl- 
edge has caused and permitted such 
dealers to purchase its products and 
cannot at this time arbitrarily decide 
that it should now like to enforce 
alleged fair-traded prices.”’ 

After further charging that the 
appliances in question were acquired 
in advance of any notice by G-E 
that it intended to enforce its fair- 
traded prices and that the action “is 
not in good faith,” Muller stated that 
his firm’s dealings with G-E products 


(Concluded on Page 25, Column 3) 


Harvester Refrigerator 


Model Price Cut $15 


CHICAGO—International MHarves- 
ter Co. has announced a reduction 
of $15 in the suggested retail sell- 
ing price of its largest refrigerator, 
Model U-95. 

The 9.5-cu. ft. refrigerator is now 
priced at $259.95. Heavy sales of 
this model, resulting in stepped-up 
production schedules, made _ the 
price cut possible, a company spokes- 
man said. 

Model U-95 features cold-to-the- 
floor, a full-width acid-resisting 
porcelain enamel crisper, large meat 
capacity, and a 35-lb. freezer locker. 
It also is equipped with the Harvester 
“Egg-O-Mat” for out-of-the-way egg 
storage; Diffuse-O-Lite for improved 
interior illumination, and _ built-in 
bottle opener. The entire interior is 
acid-resistant porcelain. 


Home Appliances, 


NirB Declines 
Jurisdiction In 
Contractor Case 


Local Nature of Cincinnati 
Firm’s Air Conditioning, 
Refrigeration Trade Cited 


WASHINGTON, D. C.— The Na- 
tional Labor Relations Board has 
upheld a _ trial examiner’s order 
dismissing an unfair labor practices 
complaint against a Cincinnati re- 
frigeration and air conditioning con- 
tractor. 

The trial examiner, Isadore Green- 
berg, had dismissed the complaint on 
the ground that the operations of 
the contractor were essentially local 
in character and that assertion of 
jurisdiction would not effectuate the 
policies of the National Labor Rela- 
tions Act. 

The contractor is Rash Saville 
Crawford, Inc. The complaint was 
based on charges filed by Journeymen 
Pipe Fitters Local Union No. 392, 
United Association of Journeymen 
and Apprentices of the Plumbing 
and Pipe Fitting Industry of the 
United States and Canada. 

Later, the NLRB general counsel 
and the union each filed a request 
with the NLRB for review of 
Greenberg’s order, and the contractor 
filed a brief in support of it. The 


order was affirmed by the board by | 


a vote of four to one. Member James 
J. Reynolds, Jr., dissented. 

Issued June 29, 1949, the com- 
plaint alleged that Rash Saville 
Crawford is an Ohio corporation en- 
gaged in the retail sale, installation, 
and service of self-contained air 
conditioning and refrigeration units. 

Since Aug. 25, 1948, the complaint 
said, Local 392 has been the exclu- 
sive representative of all the com- 
pany’s refrigeration and air condi- 
tioning servicemen and helpers with- 
in the meaning of Section 9 (a) of 
the National Labor Relations Act. 
But commencing on or about Sept. 
3, 1948, the company refused to bar- 
gain collectively with the union, it 
was claimed. 

The complaint then alleged that 
on or about Sept. 3, 6, 7, and 8, 1948, 
and at various times thereafter, the 
company “did interrogate its em- 
ployes concerning their union affilia- 
tion and their reasons therefor, and 
did warn and threaten its employes 
to refrain from assisting, becoming 
members of, or remaining members 
of a labor organization.” 

It was further alleged that the 
company discharged six employes on 
or about Sept. 8, 1948 and subse- 
quently refused to reinstate them 
“because of membership in, activity 


(Concluded on Page 4, Column 1) 


J. P. Scott Promoted to 
L & H General Sales Mgr. 


(See photo page 4) 


MILWAUKEE — Promotion of 
Johnston P. Scott from manager of 
the Refrigeration Div. of A. J. Linde- 
mann & Hoverson Co. here to gen- 
eral manager of sales has been an- 
nounced by Eugene A. Lindemann, 
president. 

He succeeds H. A. Halvorson, vice 
president of sales, who has resigned. 

Scott was formerly director of 
sales for the Universal Cooler Div. 
of Newport Steel Corp. He was with 
Universal Cooler for seven years. In 
addition, he has been associated with 
Victor Adding Machine Co., Bendix 
Inc., and Nash- 
Kelvinator Corp. 


1-5% Increase In 


Price of All York 
ProductsAnnounced 


YORK, Pa.—A general price in- 
crease on York Corp. products effec- 
tive May 15, 1950, has been an- 
nounced by J. R. Hertzler, vice presi- 
dent. 

The increases, selective in nature, 
range from 1% to a maximum of 
5%. 

Raw material costs and the cost of 
purchased components have been 
steadily increasing, according to 
Hertzler, and only by special pro- 
curement techniques and as a result 
of extensive tooling to reduce labor 
costs, have the increases’ been 
limited to the above percentages. 

“As much as we dislike to do so,” 
Hertzler stated, “we have been 
forced by increased costs to make 
this general price increase effective 
on all York products. Costs of some 
product lines have increased much 
more than the above percentages, so 
that actually the price increases an- 
nounced reflect only a portion of the 
increased costs, a part of which are 
being absorbed by the corporation.” 


Feb. Freezer Sales 


Spurt 67% over ’49 


(See table page 25) 


NEW YORK CITY—wWorld sales 
of home and farm freezers during 
February by 28 firms reporting to 
the National Electrical Manufac- 
turers Association were 67% over the 
same month last year and 22% 
ahead of January, figures released 


by the association have indicated. 
Sales by these firms, plus. the 
Whiting Corp., for the first two 


months of the year are 39% ahead 
of the same period in 1949. Whiting, 
which has sold its freezer division 
to Baltimore Porcelain Steel Co., 
did not report for February. 

Foreign sales of freezers were 31% 
less in February than in the same 
month last year. For the first two 
months, they are 12% under 1949. 

Most popular size group is from 
11 to 12.9 cu. ft. About one third 
of all sales were made in this cate- 
gory during February. 


Heating, Piping Sessions 
Will Run Through May 11 


SAN FRANCISCO —A _ four-day, 
action-packed program awaits those 
attending the 6ist annual conven- 
tion of the Heating, Piping and Air 
Conditioning Contractors National 
Association, May 8-11, at the St. 
Francis hotel here. 

Highlight of the opening session 
is expected to be an inspirational, 
patriotic address, ‘Open Windows,” 
by Dr. William H. Alexander, radio 
minister of  ‘“Oklahoma’s Little 
Church Around the Corner,” who is 


currently running for the United 
States Senate. 
Apprenticeship programs will 


share the spotlight with air condi- 
tioning progress on Tuesday’s agenda 
with major addresses in the morning 
by Martin P. Durkin, general presi- 
dent, United Association of Journey- 
men and Apprentices of the Plumb- 
ing and Pipefitting Industry of the 
U. S. and Canada, and Maurice M. 
Hanson, assistant director, Bureau of 
Apprenticeship, U. S. Department 
of Labor. Nicholas J. Morrisey, Cali- 
fornia Registrar of Contractors is 
slated to discuss licensing regula- 
tions. 

Committee reports Tuesday morn- 


(Concluded on Back Page, Column 4) 


Further Action 
On Excise Tax 
Up To Senate 


Television Tax Rejected; 


Industry Hopes to Remove 
Freezer Tax In Final Bill 


WASHINGTON, D. C.—A rejec- 
tion of President Truman’s request 
for a 10% manufacturers’ excise tax 
on television sets was the one major 


_ move of the House Ways and Means 


Committee, now considering altera- 
tions in the excise tax law, of in- 
terest to the refrigeration and appli- 
ance industry. 

As reported in the May 1 issue of 
the NEws, the Committee has voted 
to cut the tax on household refrig- 
erators to 7%, to impose a new tax 


of 7% on home freezers, and to leave: 


the law pretty much as it stands 
concerning other refrigeration and 
air conditioning equipment, meaning 
that only room air _ conditioners 
would be subject to a 10% tax. 

The action taken by the House 
Ways and Means Committee is in no 
way the final decision taken on any 
of the excise taxes. The Senate will 
hold its own hearings and probably 
make some changes, after which the 
bill goes “in conference’ between the 
House and Senate committees. The 
measure decided there is usually the 
final one, but it is always subject to 
a presidential veto. 

Rejection of President Truman's 
request for an excise tax on tele- 
vision receivers should provide some 
basis for industry efforts to knock 
out the tax on home freezers, which 
was not imposed previously. 

The home freezer industry, like the 
television industry, is a_ relative 
newcomer to the American business 
scene and will thus need all the en- 
couragement it can get to push ahead 
and contribute to the general pros- 
perity of the country, it can be 
argued. Widespread use of home 
freezers could also be counted on as 
having value in times of a national 
emergency. 


Super Market Meeting | 


To Stress ‘Show-How’ 


CHICAGO — Expected to be the 
biggest show in its history, the 
thirteenth annual convention of the 
Super Market Institute will be staged 
at the Stevens hotel here May 15 
through 18, Monday to Thursday. 

Built around themes of ‘“show- 
how,” the convention will provide a 
series of four morning’ sessions 
followed by luncheon meetings, with 
the afternoons and evenings free to 
visit the exhibits and participate in 
entertainment features that have 
been planned. 

Convention exhibits, which have 
been sold out for some time, have 
been completely rearranged to build 
greater traffic for manufacturers and 
provide more and better informa- 
tion for the market operators, ac- 
cording to James B. O'Neill, mer- 
chandise manager of Weiboldt Stores, 
Inc., Chicago, and general program 
chairman of the convention. 

One of the highlights of the ses- 
sion will be a report of the likes 
and dislikes of 4,000 women from 
coast to coast on the question of 
service vs. self-service meat depart- 
ments. 

All business sessions this year will 


(Concluded on Back Page, Column 1) 


Phileo Turns Out New 
9.Cu. Ft.. Refrigerator 


PHILADELPHIA — Retailing for 
$249.50, a new 9.2-cu. ft. refrigera- 
tor incorporating @ full-width freezer 
locker and a “Quick Chiller” tray 
has been introduced by Philco Corp. 

The refrigerator is designated 
Model 903. It reportedly holds’ up to 
40 lbs. of frozen foods. 

First deliveries are now ‘ being 
made on the refrigerator whigh, ac- 
cording to Walter H. Eichelberger, 
sales manager of Philco’s Réfrigera- 
tor Div., will meet the demand for 
a large unit “with deluxe features 
at the lowest price yet achievdd for 
such a model.” _ , 


} Cae: os A , Lae Powe ega rte ei eee Lee gk te \ 3 Bas ate P " hike z Par eas ci ce ei REN URES oe RO a A ae : Few, a 
Sais 
r ; eT ET ee Tc ee eee = 
4 \ Te! > -) ry a 
i ARPS NO > oe ¥s . y 
q sd Ci ; 
- & yt ale S TR A "es 
a4 { Hi ba MA 3 : 
; ; - e ! p 
‘ | oN TS ae ) her 
ee . j = 
y/ isaee®) /i _ s- eae pat 
. ie ; ABT mM ofbes 4 : a 
ted in >a Pe en er ae eee ee eee - 
undes | Bee Sora! Se SRS ee aunt eee ee aoe : 22. See eas be a Ea Ca BAe 
-“_ Deli, Noe May 8, 1950 etic No. 1103 me 
ker is 
cture” 4 
ill be PT SP PER EE POE PL Pe ee ee Pe SE A ee 
make’ ff 
ensed’ |] Po 
| ee 
type 
eee 
1ufac- © 
ee 
j Hi 
ee a 
us 
a 
7 
im 
= 
7 
) ee 
ee 
? 
£ 
é 
= a 
- oe 
= - 
Us 
es ee i 
' ee ak. 
— pe ee 
iin & 
glee 
a , 
/ 
/ r 
ee rf aE 
; 
. zt 
' < : ars ; ; 4 rag We ae SF et. NE < aw ae ie 
" , < . : “* " : o 4 ’ . ig ke a Z 
¥ cst ene beg < “Y - — 4 . “4 . } : ay ss ner” “ Sie! har X ie 
eS 2 “ i : 5 a ion =f = ple - . Ae, ‘ . 2 To - -. pet i - ’ . : ‘ ‘| sS 2 


AIR CONDITIONING & REFRIGERATION NEWS, MAY 8, 1950 


wit 


You can make extra profits when you add the 
MARVEL 400 to your present lines. There's a 
bigger market than you may realize for a really 
good 4-foot unit. 

Requires only 23” x 20” floor space. Door 
opens full 90° even when unit is smack against 
the wall. Requires no side or back ventilation. 
Tecumsehhermetically sealed compressor. Under- 
writers approved! 

Needed by doctors for refrigerating penicillin, 
sulfa, etc. Make multiple sales to apartment 
houses—both original equipment and replace- 
ments—cottages, resorts, etc. 

The ideal second refrigerator for the home— 
recreation room, shop, home bar. 


Write FOR DEALER LITERATURE! 


MARVEL INDUSTRIES, Ine. 


Sturgis, Mich. 


The Result of 13 Years of 
Refrigeration Engineering 


Marvel has built small, specialized refrig- 
erators since 1937. Superb production facili- 
ties in our new, modern plant at Sturgis, 
designed and built exclusively for refrig- 
erator manufacture. Every unit individually 
tested. Performance guaranteed. 


‘TV Training Time’ 


CHICAGO—A new approach to 
the training of retail appliance sales- 
men is being used by the Sampson 
Co., Norge distributor here. 


Instead of staging the usual group 
training program for salesmen, Peter 
Sampson, head of the firm, is “train- 
ing them right in their own stores” 
by means of a television program. 
Entitled “TV Training Time,’ the 
program is broadcast from 1:30 to 
2 o’clock four days in a row through 
the week. 


During the first stretch from April 
11 to April 14, the TV show made it 
possible to contact every specialty 
salesmen in the company’s chain of 
retailers right in their own show- 
rooms. There, each could relax com- 
fortably, often with a customer at 
his elbow, and learn the fine details 
of presenting Norge’s 1950 appli- 
ances. 


The novel idea was developed by 
Jack Richard, sales promotion man- 


| in television a 


ager for the Sampson Co., who saw 
chance to form a 
tighter link between distributor and 
salesmen without the usual high ex- 
pense which sales training sessions 
involve. 

After making arrangement for the 


television time, Richard sat down and 


wrote “teaser cards” to all depart- 


| ment store buyers handling Norge 


appliances, and to each Norge fran- 
chised dealer, with the message “It’s 


| a Date.” Copy on the cards merely 


explained that the recipient would 
be expected to be “with the gang” 


A 


FOR EXTRA STRENGTH AND SAFETY 
Forged brass ends are threaded and 
soldered to heavy copper shell. Strong 
pressure-proof construction — guar- 
anteed protection against leakage. 


The Mueller Brass Co. Deluxe Drier is a time- 
tested veteran in the ever-changing field of refrig- 


millions in servic 
its unequalled 


FOR OVER 10 YEARS 
AN OUTSTANDING... 


ST SELLER? 


by Mueller Brass Co. 


A dependable, long-lasting drier. Literally _ 


e have time-tested and proven 
ability to dry and clean a _ 


mechanical refrigeration system. 


Featuring | 


P Chemically cleaned wool 
ing prope 


other dr 


eration driers. Our Laboratory and Development _ strength 
ORDER Engineers are constantly testing all types of exclusive 
FROM drying agents, filtering elements and various 
YOUR shaped shells, but the Deluxe Cone Screen 
WHOLE- Drier has proved to do a better job of drying clean. A 
SALER a mechanical refrigeration system than any ing upon 
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Cone Screen FILTER © oor 


Large area cone outlet screen multiplies the a 
clog-resistant, free flow qualities. 


ier. 
and soldered to the heavy copper shell for extra 


HE EXTRA CAPACITY 


f 
The Mueller Brass Co. 
Drier-Filter-Strainer 
construction removes) 
all foreign matter 
from the réfrigerant 
leaving it absolutely 
~ clean, 


filter — felt pad and 


additional flat sereen provide perfect clean- 


rties. 


Forged brass ends are threaded 


and pressure-proof protection. The 
cone screen filter has unequalled per- 


formance in removing all foreign matter from 
a system, leaving the refrigerant absolutely 


ny dessicant will be supplied, depend- 
your preference. 


MUELLER BRASS CO. PORT HURON, MICHIGAN 


Video Program Trains Retail Salesmen In Own Stores 


at 1:30 p.m. on the first day, April 
11. 

Then, to reach the “audience” on 
the 10th, the day previous to the 
original program, a letter was sent 
around explaining the program, and 
inviting each appliance salesman 
and retailer to see Peter Sampson, 
president of the firm, Jack Frolich, 
vice president, B. H. Melton, district 
manager for Norge, and Miss Lee 
Fischer, home economist, put on a 
sales-training program via television. 

Each of the four programs was a 
sensational success, according to 
Richard. Details regarding every 1950 
Norge appliance were brought out, 
uses discussed, and demonstrations 
put on. Plenty of rapid-fire comment 
and a light atmosphere characterized 
the shows. Naturally, many of Chi- 
cago’s homeowner television fans 
saw the shows, too. 

Total cost for the presentation, 
which reached well in excess of 2,500 
salesmen and dealers and an in- 
calculable number of prospective 
customers, was only slightly more 
than $900, according to Richard, 
who reports himself well pleased 
with the results of the venture. 

Compared to the high cost of con- 
tacting as many salesmen with the 
usual type of “get-together” training 
classes, the television program was 
rated as “dirt cheap” and the Chi- 
cago distributing firm plans to am- 
plify the idea with many such city- 
wide training programs in_ the 
future. . 


May Day Marks Birthday 


SPARTANBURG, S. C.—Spartan- 
burg Refrigeration Co., 283 N. 
Church, Frigidaire dealer, celebrated 
its first anniversary in business here 
May 1. 


Mitchell Picks Russell as 
Adv., Sales Promotion Mgr. 


CHICAGO—Appointment of Lewis 
M. Russell as advertising and sale: 
promotion manager of Mitchell Mfg 
Co., has been an 
nounced by Ber 
nard A. Mitchel! 
president. Russel’ 
will handle thi: 
promotion of Mit 
chell’s lighting fix 
ture, room air con 
ditioner, and radi: 
specialty division ; 
as well as its nev: 
line of televisio, 
receivers. 

Formerly adver- 
tising manager of 
Culligan Zeolite Co., Northbrook, Ii, 
Russell spent many years as directo: 
of advertising and sales promotio: 
for Hotpoint’s refrigerator and hom: 
laundry equipment divisions. 


Md. Wholesaler To Open 
Branch Store In Salisbury 


BALTIMORE—Roche & Hull, Inc.. 
will soon open a branch store at 60° 
E. Church St. in Salisbury, Md., o: 
the Del-Mar-Va Peninsula, accordin; 
to George J. Roche, president of th: 
refrigeration equipment wholesaling 
firm. 


The branch, which will occupy the 
entire first floor and basement of the 
building, will be under the manage- 
ment of Kenneth Anderson, who has 
been associated with Roche & Hull 
for several years. Telephone number 
of the store will be Salisbury 3621. 


Roche explained that the company 
is opening the branch in order to 
better serve those customers who are 
separated from the main store in 
Baltimore by the Chesapeake Bay, 


L. M. Russell 


which forms a barrier to quick 


transportation. 


Form First Commercial Firm To Use 


New Process for Canning Fresh Milk 


CHICAGO—A group of Washing- 
ton and Alaskan dairy and business- 
men have formed a company to pro- 
duce fresh milk canned under a new 
process discovered about a year ago 
by John H. Stambaugh and Dr. Roy 
E. Graves, it was announced here. 


Stambaugh is a Valparaiso, Ind., 
dairy farmer and implement dealer 
and Dr. Graves is a former Depart- 
ment of Agriculture dairy scientist. 

Called Med-O-Milk, the new com- 
pany will be the first commercial con- 
cern to use the process. Its first 
plant will be built in East Stand- 
wood, Wash., at a cost of $150,000 
and will have a capacity of 20,000 
quarts of milk a day. 

The plant is scheduled to be in 
operation about Oct. 1. Most of its 
output will be marketed in Alaska. 

Stambaugh and Graves claim that 
milk canned under their process will 
retain its natural characteristics and 
fresh flavor for as long as_ six 
months. “We think our product is 
better than Grade A milk,” Stam- 
baugh said. “It is sterile and has to 
be, or it wouldn’t keep fresh in the 
can. 

“It retains a very high percentage 


of the original natural ascorbic acid 
(Vitamin C). The way milk is pas- 
teurized now, this is lost within 48 
hours after the milk leaves the cow, 
and has to be added again.” 

Alaskans now get a good deal of 
the fluid milk from Washington by 
plane, Stambaugh pointed out. He 
said it sells in Alaska for about 60 
cents a quart, with air freight ac- 
counting for about half the cost. The 
new company plans to _ ship _ its 
canned milk to Alaska by boat at a 
saving to consumers of at least 20 
cents a quart, he stated. 


MOTOR-BASE 
ADAPTERS 


You get perfect beit 
alignment; use motors 
with long or short 
rotor shafts, long or 
short belts, when you 
mount that motor on 
a set of adapters. 


SERVICEMEN SEE YOUR JOBBER 
Motor Adapter Corporation 


4730 JOY ROAD 
DETROIT 4, MICHIGAN 


Vg to Ys hp.—101-D 
Y» to 1 hp.—102-C 
1 to 3 hp.—103-C 


SELL LOW COST AIR-CONDITIONING. 


If you handled the nationally accepted and 
profitable Hall line before the war, you'll be 
glad to know these top quality evaporative 
cooling units are again available with many 
improvements. “POLAR BREEZ" is sold in 
complete ‘packaged units’ in various sizes 
for all types and sizes of business buildings 
and stores. 


Air is purified by a chemical process remov- 


ing bacteria and algae. Range—2,000— 
25,000 C.F.M. . . . Coolpad Fibre Filter Cool- 
ing Pads . . . Self cleaning—no servicing 


. Weather Proof Metal Housing . . . Multi- 


The New Improved 
“POLAR BREEZ” 


AIR COOLERS 
with the NEW 


AUTOMATIC HUMIDITY 


and 
Temperature CONTROL 
Blade Pressure Type Blower . . . Directiona! 
Flow Grille . . . Roto-Atomizer . . . Doubles 


cooling and washing action! 
“Backed by over 25 years in the Industry.’ 


TERRITORIES AVAILABLE 
TO PROGRESSIVE, RELIABLE 
DISTRIBUTORS AND DEALERS. 


INVESTIGATE NOW! 
or phone for details. 
4594 and 1640. 


Write, wire 
Morton Grove 


AIR COOLING ENGINEERING COMPANY 


DEPARTMENT C 


., yee 
Bingen 


MORTON GROVE, ILLINOIS 
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You'll be proud too when you | 
display this beautiful new freezer | 


with all the appeal of a new born 


babe, and at a price that is 


unbelievably low. 


of Freezer Sizes in 
the Industry. 


Other sizes available: 
9, 12, 16, 20 and 30 
cubic feet. 


FOOD SPOILAGE 
PROTECTION PLAN 


FIVE YEAR MECHANICAL 
WARRANTY 


PUSH BUTTON 
HARDWARE 


AUTOMATIC INTERIOR 
LIGHT 


FULLY COUNTER- 
BALANCED LID 


FLUSH TYPE HINGES 


GREATEST 
RANGE 


ONLY *239” RETAIL 


THE VICTOR 


POLAR CUB 


QUICKFREEZE 


We re passing out cigars at Victor because 


0) Ne we have a new arrival and we’re mighty proud 


@ HIGH LEVEL FOOD STORAGE 


of this addition to the Victor Family. 


It’s a real blessed event! The New 

Polar Cub is small in size, yet it 

has 7/2 cubic foot capacity and all 

the wonderful qualities and features of the 


famous Victor Quickfreezers. 


ADJUSTABLE STORAGE 
COMPARTMENT 


QUIET SEALED 
MECHANISM 


ADJUSTABLE TEMPERA- 
TURE CONTROL 


ROUNDED INSIDE 
CORNERS 


GRAY RUBBER BREAKER 
RING AND GASKET 


FREEZES AND STORES 
FOOD 


IMMEDIATE 
DELIVERY 


Write today for the 
name of your nearest 
Victor Distributor so 
you can cash in on 
this merchandising 
opportunity. 


7\/ CUBIC FEET 
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NLRB Ruling In Contractor Cose-- 


(Concluded from Page 1, Column 3) 


on behalf of, and sympathy for the 
union, and for the purpose of dis- 
couraging membership in the union.” 

In addition, the contracting firm 
was accused of firing 14 employes 
who went on strike the following 
day (Sept. 9) and of refusing to 
rehire them. The 20 employes in- 
volved in the two incidents offered 
unconditionally on Feb. 23, 1949, 
and again on March 25 to return to 
work, according to the complaint. 

A hearing was held in Cincinnati 
July 26-28 before Trial Examiner 
Greenberg. On Nov. 25, he issued 
the order dismissing the complaint. 

In his order, Greenberg said that 
during the period from July 1, 1948, 
through June 30, 1949, Rash Saville 
Crawford derived a total revenue of 
$114,308 from sales and services to 
its customers. 

“Of this sum,” he stated, ‘'$5,259.88 
represented the value of sales made 
and services rendered to customers 
outside the State of Ohio. Of the 
total amount of revenue derived by 
the respondent during the aforesaid 
year, $91,678.81 was for services 
rendered, $22,629.19, was for mer- 
chandise sold. 

“Of these amounts, $87,793.93 rep- 
resented the value of _ services 
rendered customers in the State of 
Ohio; $3,884.88, services rendered 
outside the State of Ohio; $21,254.19, 
the amount of sales made to cus- 
tomers in Ohio, while $1,375 repre- 
sented the total amount of sales made 
to customers outside that state. 


OUT-OF-STATE SALES: $367 


“The last figure includes an accom- 
modation sale in the amount of 
$1,007.18, made without profit to a 
relative of one of the respondent’s 
officers. Thus, the amount of out-of- 
state sales made by the respondent 
during the stated period, in the or- 
dinary course of its business, was 
only $367.82. 

“During the year in question, the 
respondent purchased air condition- 
ing units, refrigerators, freezers, 
parts, and miscellaneous supplies, in 
the amount of $33,833.43. 

“Of these purchases, $32,209.43 
represented the value of such mer- 
chandise purchased by the respondent 


from suppliers in the State of Ohio, 
and $1,624 the value of purchases 
made from suppliers outside that 
state. ’ 

“The air conditioning units, freez- 
ers, and refrigerators purchased by 
the respondent within the State of 
Ohio were originally manufactured 
outside that state.” 

The order continued: 

“A substantial portion (approxi- 
mately 22%) of the respondent’s 
services are rendered to two whole- 
sales distributors, Tri-State Dis- 
tributing Corp., and The Bimel Co., 
wholesale distributors in the Cin- 
cinnati territory, respectively, for 
Philco air conditioning units and re- 
frigerators, and for Admiral refrig- 
erators. 


DEALS WITH TRI-STATE- CORP. 
AND BIMEL CO. 


“By arrangement with these two 
distributors, the respondent delivers 
and installs, for a set fee, air condi- 
tioning units and refrigerators. sold 
by these distributors through some 
of their retail dealers, and performs 
services on such units, also for a 
set fee, under the one-year warranty 
which covers such units when sold. 

“During the year herein discussed, 
the respondent performed services 
such as above described, for Tri- 
State and Bimel, for which it re- 
ceived an aggregate revenue of ap- 
proximately $20,000. 

“Of this amount, approximately 
$1,900 represented the value of serv- 
ices rendered by the respondent for 
Tri-State and Bimel outside the 
State of Ohio. The rest represents 
the value of services rendered with- 
in that state. 

“Thus, under its arrangements with 
Tri-State and Bimel, the respondent, 
during the year, delivered and in- 
stalled 132 air conditioning units 
within the State of Ohio, and 4 out- 
side of Ohio; during the same period 
it delivered and installed 1,482 re- 
frigerators inside the State of Ohio, 
and 278 refrigerators outside the 
said state. 

“Practically all of the refrigera- 
tors thus delivered and installed by 
the respondent were domestic re- 
frigerators, delivered to private resi- 
dences as distinguished from com- 


mercial establishments. For _ the 
most part, also, the air conditioning 
units delivered and installed by the 
respondent were installed in private 
homes, professional offices, and 
small local business offices.” 


NO EXCLUSIVE ARRANGEMENT 


Greenberg pointed out that the 
company did not have an exclusive 
arrangement with either Tri-State or 
Bimel. 

“In other words,” he stated, “the 
respondent did not deliver, install, 
or service all of the air conditioning 
units or refrigerators sold by these 
distributors in the Cincinnati area. 

(“The respondent’s’ services to 
Tri-State and Bimel were rendered 
within ‘the greater Cincinnati area,’ 
which encompasses the _ territory 
within a 10-mile radius from down- 
town Cincinnati. This area includes 
a small part of the State of Ken- 
tucky.’”’) : 

“Both Tri-State and Bimel are con- 
cededly engaged in interstate com- 
merce.” 

The order further stated: 

“With respect to the aggregate 
services rendered by the respondent 
to customers within the State of 
Ohio, for which the _ respondent 
derived revenue of $87,793.93, it was 
stipulated that approximately $300 
of this amount represented the value 
of services rendered to 14 different 
customers who themselves are en- 
gaged in interstate commerce. 

“Similarly, it was stipulated that 
of the $21,254.19 worth of sales 
made by the respondent within the 
State of Ohio, one such sale, in the 
amount of $2,497.50, was to a cus- 
tomer who is engaged in interstate 
commerce. 

“The rest of the sales made by the 
respondent were for the most part 
made to domestic users, with only 
about 11 sales being made to local 
businesses such as a funeral home, 
delicatessen stores, and the like.” 

Greenberg concluded that the op- 
erations of the company “are es- 
sentially local in character” and that 
“assertion of jurisdiction in this case 
would not effectuate the policies of 
the National Labor Relations Act.” 
He therefore granted the company’s 
motions urging dismissal of the com- 
plaint on jurisdictional grounds. 

The order was affirmed by the 
NLRB by a vote of four to one. 
James J. Reynolds, Jr., dissented. 


al 


—That’s what service men who've tried it say 


The 402 is engineered expressly for small com- 
mercial fixtures (capacity up to ¥2 ton F-12, and 
up to 1 ton Methyl Chloride). Only 4-3/16 inches 
high, it’s easy to install in “tight” spots... yet 
it’s accurate and troublefree. 


SEE YOUR ALCO WHOLESALER 


Designers ond Monufocturers 
of Thermostotic Expansion 
Volves; Evaporator Pressure 
Regulators; Solenoid Valves. 
Float Valves; Float Switches. 


ALCO HAS REFRIGERATION UNDER CONTROL 


small in size byt big in valve! 


The diagram below shows 
you 8 good reasons why so 
many service men prefer 
the ALCO 402 to other small 


expansion valves. Compare 


its construction—then order 


one from your wholesaler 


and watch it work. 


ALCO VALVE CO. 


853 KINGSLAND AVE. « ST. LOUIS 5, MO. 


October Convention In 
New York Set by NCRSA 


NEW YORK CITY—Fourth annual 
meeting of the National Commercial 
Refrigerator Sales Association will 
be held at the Statler hotel here Oct. 
30 and 31, announced Marie H. Law- 
ton, who is executive secretary of 
the group. 

Association headquarters has also 
announced that a directory of mem- 
bership is now in preparation which 
will list company officials, types of 
equipment carried by individual mem- 
bers, and the manufacturers they 
represent. 


Field Meetings In 44 Key 
Cities Herald Frigidaire 
Commercial Sales Drive 


DAYTON—Extensive sales, serv- 
ice, and training plans for the spring 
and summer commercial refrigera- 
tion and air conditioning sales drive 
will be introduced to thousands of 
Frigidaire dealers and salesmen dur- 
ing a series of special district field 
meetings in 44 key cities throughout 
the country, according to W. F. 
Switzer, Frigidaire’s commercial 
sales manager. 

A streamlined new window-type air 
conditioner of ultra-modern styling, 
designed for home and business use, 
will be shown to dealers and sales- 
men for the first time. 

A new “Refrigeration Security” 
selling plan will be presented to the 
commercial dealer selling organiza- 
tion. The story of this new plan will 
be told in a new 24-minute sound 
training film, which is entitled ‘“Magic 
Words.” 

Switzer said “Refrigeration Secur- 
ity” as developed by Frigidaire is a 
sales plan based upon selling Frigid- 
aire’s broad 400-product commercial 
refrigeration and air conditioning line 
to the prospective user as a “family 
group” of products. 


Clayton To Aid Starrett Sales 


NEW YORK CITY—Starrett Tele- 
vision Corp. has announced the ap- 
pointment of Stuart D. Clayton as 
midwest regional sales manager for 
both air conditioning and television 
sales. 


Promoted at L & H 


J. P. SCOTT 


Formerly manager of Lindemann 
& Hoverson’s Refrigeration Div., 
he now takes over post as general 
sales manager. (See story page 1.) 


Detroit RSES Will Hear Talk 
On Coil Design, Application 


DETROIT — “Design and Applica- 
tion of Coils’ will be discussed by 
Harry Bargeman of the Clark Bridge- 
man Co. before the Greater Detroit 
chapter of the Refrigeration Service 
Engineers Society at 8 p.m. Thurs- 
day, May 11, at the Rackham Edu- 
cation Memorial here. 


MacMahon of Norge, Picked for 
NEMA Ad,P romotion Committee 


CHICAGO—Charles H. MacMahon, 
director of advertising and publicity 
for Norge Div., Borg-Warner Corp., 
has been appointed chairman of the 
advertising and sales promotion com- 
mittee, refrigeration section, Na- 
tional Electrical Manufacturers As- 
sociation. 


Mexican Theater Air Conditions 


CIUDAD JUAREZ, Mexico — Air 
conditioning equipment of United 
States manufacture will cool the 
new $223,000, 4,000-seat motion- 
picture theater, Teatro Eden. 


HAVE 


For that tough application where the most in capacity is 
needed, use Standard Shell and Coil Condensers. Many 
service engineers know that Standard’s condensers have 
the reputation of doing an oversize job. 


STANDARD’S Shell and Coil Condensers and Receivers have that 
added saféty factor of spherical ends electrically welded to the shell. 


A.S.M.E. APPROVAL AVAILABLE .. . 


. . Condensers and Receivers can 


be made to ASME specifications stamped and certificate issued on 


special order. 


POSSOSOSOSO SSDS OS SOSOSOSOSOSOOOSOSOOOOSOOOOOOOOOD 


LIQUID RECEIVERS 
Made of the same quality 
tested materials, STAND- 
ARD’S Line of Liquid re- 
ceivers include nine sizes... 


covering a wide range of refrigerant pump-down capacities from 
6 to 49 pounds. Refrigerant connections are pipe couplings welded 
to the shell. All receivers are provided with openings for fusible 


plug or safety relief valve. 


Write for Bulletin C-3 


STANDARD REFRIGERATION CO., 


332 S. Hoyne Ave., Chicago 12, lil. 


STAINLESS STEEL EVAPORATORS. 
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Higher Ratio of Freezer 
Qwnership Revealed In 
‘yrvey of Milwaukee Area 


MILWAUKEE — Home freezer 
c vnership has shown a steady in- 
c ease here, according to the 1950 
c nsumer analysis of the Milwaukee 
narket now being made available 
b’ the Milwaukee Journal. 

This year, 4.9% of the families 
ovn a freezer, as compared with 
83% of families surveyed last year. 
Cc interest is the fact that 39 brands 
vore reported in the latest survey 
c mpared with 35 makes in 1949, and 
4 brands in 1948. 

Freezer ownership this year was 
aiso broken down by income groups, 
r-vealing the following: 


% of Families 
Avnual Income Owning Freezers 
Under $2,000 .....6.8.0 5.0 
$2,000 to $2,999 ........ 2.5 
$3,000 to $3,999 ........ 3.3 
$4,000 to $5,999 ........ 5.5 
$6,000 to $7,500 ........ 6.7 
$7,000 GEG GD \iicis.... 15.2 


Significant information for electric | | 
range dealers was brought out by ” 


the survey. Researchers found that 
only 14.46% of range owners have an 
electric range. Eighty-five per cent 
has a gas range, and 0.4% have 
other types. However, the popularity 
of electric ranges was growing. In 
1949 the percentage of ownership 
was 12.2%; in 1948, 10.5%; and in 
1945, 10.7%. 

In answer to another question, 
44.8% of the range owners said their 
range was more than 10 years old 


ASRE Speaker Traces 
Increased Use of 
Ice-Making Equipment 


DETROIT—Growing importance of 
“process ice” (cube, © flake, or 
crushed) in the ice industry was 
emphasized by W. E. Barnum, 
Detroit branch manager of Westerlin 
& Campbell, York distributor, in a 
discussion of ice-making equipment 
before the Detroit section, American 
Society of Refrigerating Engineers. 

“Processed ice in 1945 amounted 
to 2% million tons, but by 1948 this 
had increased to more than 4 million 
tons,” Barnum told the group. 

Total ice production, however, has 
dropped somewhat since the war. In 
1940, U. S. production totaled 30,270,- 
000 tons, which was nearly doubled 
in 1946 when 54,436,000 tons were 
produced. This figure had fallen in 
1948 when 46,990,000 tons of ice 
were made by the ice companies. The 
total, however, was still over the 
pre-war figure, Barnum pointed out. 

By means of slides and blackboard 
sketches Barnum traced the develop- 
ment of the ice plant, outlining the 
various methods that have been used. 
He described in detail large commer- 
cial flake-ice machines used today. 

A sound-slide film showing how 
York’s automatic ice cube machine 
operates, wound up the session. 

At this meeting the Detroit sec- 
tion also elected its new officers for 
the 1950-51 term. T. J. Ammel is 
the new president; J. C. Rehard, vice 
president; Geo. Kingston, secretary- 
treasurer; David Falk, assistant 
Secretary-treasurer; and Frank Car- 
ter, section director. 


ails : 


For Top Performance 


Serving THE REFRIGERATION 
inpustRY Since 1919 


REON SHELL AND TUBE CONDENSERS 
DRY-EX WATER CHILLERS 
HI-PEAK WATER COOLERS 

FREON SHELL AND COIL CONDENSERS 

EAT EXCHANGERS OIL SEPARATORS 

INDUCED DRAFT COOLING TOWERS* 

EVAPORATIVE CONDENSERS 
LIQUID RECEIVERS 
JLO-COLD INDUSTRIAL UNIT COOLERS 
PIPE AND FIN COILS 
AMMONIA CONDENSERS 


new Acme product with out- 
onding features. Write for 
Catalog No. 40 


ME INDUSTRIES Inc. 


SON + MICHIGAN 


Write tor free 


catalog on any of 
the above items 


Representatives 
in principal cities 


Brine Cireulates In Underground Piping 


N.Y. Machine Designer Keeps Lab Warm with Heat Pump 


BUFFALO—Robert L. Stevens, a 
machine designer who lives on Grand 
Island in the Niagara River, has been 
experimenting with a “reverse refrig- 
eration” type of heating which has 
been keeping his laboratory warm all 
winter, and which can keep it cool 
in hot periods in the summer. 

The method, which consists of 
extracting heat from the earth and 
piping it into a house, is not new in 
the Buffalo area. Henry L. Bingaman 
installed such a system in 1947 in 
his home at 2244 Niagara Falls Blvd., 
Town of Tonawanda, but found it 
“too expensive to operate” and 
abandoned it. - 

Stevens is convinced, however, that 
such a system can be both efficient 
and economical. He added that it 
needs to be “properly engineered and 
given the right kind of soil.” 

' “If the soil is hard and dry, you 
may well stick to conventional meth- 
ods of heating,’’ Stevens said. “You’d 
have to spread the system over too 


great an area of land.” 

The ground heat in Stevens’ sys- 
tem is absorbed by brine circulating 
through 100 ft. of copper tubing 
buried 6 ft. deep in a 50-ft. area near 
the laboratory. The warmed brine is 
pumped electrically into a tank con- 
taining a series of finned coils. The 
coils contain “Freon.” 

As the brine passes through the 
coils, the “‘Freon’”’ absorbs the heat 
and changes into a gaseous state. 
The gas is compressed and then 
transmitted to a condenser, where 
the “Freon” gives off its heat as 
it is returned to its original liquid 
state. An electrically-powered fan, 
at this point, blows the warm air 
into the room. The “Freon” returns 
to the circuit and the process is re- 
peated. 

Stevens’ system differs from the 
earlier attempt in that he uses brine 


instead of “Freon” in the under- 
ground piping. The advantage, 
Stevens explained, is that less 


“Freon” is used. Also complete loss 
of the “Freon” is obviated if a break 
or leak develops in the underground 
piping. 

“If a leak develops in my system, 
all that I'll lose is the brine, which 
is cheap,” he added. 

The laboratory measures 23 ft. by 
20 and has an 8-ft. ceiling. 

“T’ve been comfortable except on 
the coldest days,’”’ Stevens said. ‘And 
that was no fault of the system.” 

He said he discovered after the 
system was installed that the ground 
temperature on his lot, because of 
its close proximity to the river, aver- 
ages only between 35° and 40° in- 
stead of the normal 50° to 55°. Next 
year, he said, he will expand the 
system by adding to the underground 
pipe and doubling the surface of the 
“Freon” coils. 

Stevens said he did not keep a 
record of the amount of electricity 
consumed but that “generally the cost 
of heating with this system should 


be about one third of what it would 
cost to heat with electricity.” 

The first year’s experimental oper- 
ation has “sold me on the idea,” 
Stevens said. 

“When I build my own house in 
the near future that’s the way it is 
going to be heated,” he declared. 


Hotel Will Cool 125 Bedrooms 


CHARLOTTE, N. C.—AIl of the 
125 bedrooms and three meeting 
rooms that will be contained in a 
12-story wing to be constructed at 
the rear of the Barringer hotel here 
will be air conditioned, according to 
Laurence S. Barringer, president of 
Barringer Hotels Co. 

Work on the $750,000 expansion 
project will begin in about two 


’ months. 


Childs Stores Take Vendex Bid 


NEW YORK CITY—The Vendex 
Corp. has signed an agreement with 
the Childs Co. to install frozen 
orange juice dispensing machines in 
all Childs stores within the next few 
weeks, William McGuirk, treasurer 
of Vendex, announced recently. 
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Water Bills Cut By $30 A Month! 
Creamery President Praises 
Frigidaire Compressor 
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In 1950, scores of Frigidaire advertisements like 
these will appear in national magazines. The 
testimonials used in these ads come from owners 
and executives of all types of businesses — users 
of all types of Frigidaire commercial refriger- 
ation and air conditioning equipment. And they 
all add up to one sure fact: the more than 400 
products in the big Frigidaire line meet the 
needs of virtually every kind of refrigeration and 
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Cuts Operating Expenses 25%! 
Restaurant Owner Credits 
Frigidaire Reach-In 


we Frigidaire Reach In Refrigerator because 


air conditioning user in the nation. 

But — even more important — these testimonials 
tell why Frigidaire Dealers are cashing in so 
effectively on this big market. For they demon- 
strate again and again the proved ability of 
Frigidaire equipment to increase sales, reduce 
expenses and boost profits! They’re the best 
possible proof — from enthusiastic customers — 
that you can’t match a Frigidaire Franchise! 
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W.C. Conley Named to 
New Coolerator Post of 
General Sales Manager 


manager for The Coolerator Co., it 
was announced by 
Ward R. Schafer, 
vice president and 
general manager. 

Creation of this 
new position is 
the result of Cool- 
erator’s rapid ex- 


Rochester Appliance Dealer Finds Strongly-Promoted Gift Offer 
Sure Way To Lure Public Into Store--Even Through Snowdrifts 


you’ve got to do to get business in 
1950,” John Ferguson, president of 
Ferguson’s Hardware & Electric Co. 
here, is firmly convinced. 

“You have to let them think they 
are getting something special. That 
seems to be the pattern for business 
this year.” 


By George M. Hanning 


ing down to Ferguson’s to get their 
free gift and piece of birthday cake. 

“When they came in, the first thing 
they wanted was that free gift,” 
Ferguson recalled. “When that (an 
aluminum pie tin) was given to them, 
they allowed the salesmen to lead 
them around and show them other 


has a number. To participate, a 
person must go to a Westinghouse 
dealer and pick up a “Tune-O” card. 
This card is similar to a bingo card 
and also contains a long list of song 
names with their numbers. 

When the player hears a tune on 
the program, he must identify its 
name and then find its number on 


Call the Cops! 


Police Needed To Handle 
‘Piggy Bank’ Croud 


CHICAGO—Stormed by a crowd 


males ad paige: seman. so a C. rigors ‘ ROCHESTER, N. Y.—“Giving in- However, the deep snowdrifts On a daily radio program, a num- Of about 600 people, Motorola- 
oil Jr., has been appointed general sales aucements to the public is what could not keep the people from com- ber of tunes are played. Each tune Chicago Co., distributor for Gib- 
son Refrigerator Co. here, called 


for police aid to maintain order while 
gifts of Gibson plastic “Piggy Banks” 
were handed out in connection with 
its recent Gibson promotion at 3047 
West 26th St., here. 

This promotion is one of a number 
being used in what Gibson calls “a 
wide scale invasion of the Chicago 


: : Ferguson not only believes in giv- merchandise, including our line of re , 
Sak = pI ing inducements, but he believes Westinghouse appliances. the card. If that number happens to pe cone -—~ oo yoo ae + 
according to the ‘Strongly in promoting hard the fact “Everybody bought something and be on a bingo square, he covers that yn a ay PBice om a “ a “ 
company. Since that you are doing so. the purchases of some amounted to square. When he covers all the pes, as ene <3 Mia: “9 ra sont by 
the fall of 1948, Most recent success he has had many times the amount of the lead- squares in a row, he calls the sta- aie aan * aot sn be “_ sl 
Goolerator has along that line occurred in mid- ers. And they paid cash, too, by Jim! tion, has his card checked, and wins piesa es a . 
W.C. Conley, Jr. added a complete February, when the store, located “There was quite a bit of interest 4 prize. Winners must go to the is nisin” tine -aieetliien ns 
line of electric ranges, domestic and 0” Lake Ave. about a half mile from in refrigerators at the time. Sur- dealer’s store to get their prize. olice intervention was a cooki Pp 
commercial freezers, and has in- Lake Ontario, celebrated its 75th prisingly, most people were inter- As there are several different rose nducted by Motorol cue hk 
creased the refrigerator line to five @nniversary. ested in the two-temperature refrig- "umber combination cards and as pevenin Pigpncnccsee 3 ad neg eo 4 c 
i chan ver 
models. Ferguson took a whole page in erator. And unfortunately, that was the cards are hanged every week, Po a ine a - Basses ei a i 
In his new position, Conley will the community newspaper to adver- the one box we couldn’t get delivery considerable floor traffic has been tn ed pe et Park patra of in fi 
coordinate all the component activi- tise the week-long anniversary cele- on at that time.” inspired by the contest, Ferguson ns ‘ ; the 
2 : : “ ” sath declared. city. The Piggy Bank offer is being 
E ties of the entire Coolerator market- ration. He also got “plugs” over Even though the people visiting the Ke ' used by Gibson dealers in all parts ¥ 
a ing division. Included in Conley’s re- the Rochester radio stations by com- store seemed to be most interested When they come in people usually pg ome Pp ss 
oa sponsibilities will be the supervision ™entators who feature local news. in the leader merchandise at reduced ook around and often buy something. y: t 
of all field and home office sales per- He offered a free gift to every prices, their interest amused and And it brings in people who would b 
sonnel, advertising, sales promotion, person visiting the store and invited pleased Ferguson. not otherwise come into the store. Regional Reports Available fi 
sales training, publicity, market re- them to share in a huge birthday “The items that we used for There is only one thing however. 
search, and order service. cake (he used a fresh cake every leaders were those that were particu- The contest does not help to sell any | Climate Control Project f 
day). And he offered a number of larly slow movers. They had been is Fy 9 wey A nm Ac i 
. ° items at attractively low prices in sitting around the floor for some time ound to do tha Ive dem “ 
Tobacco Firm Adds Appliances each department of poe ng and te were anxious to get rid of tions. We have such demonstrations NEW YORK CITY — Under the : 
BUFFALO—Link & Co., 173 Elli- Unfortunately, nature took that them and recover our investment. 80ing every week-end here.” sponsorship of House Beautiful maga- ‘ 
cott St., which has been engaged in particular week to drop one of the We moved almost every one of them.” Ferguson declared that giving Zine, a climate control project has . 
the wholesale tobacco business here largest snowfalls of the winter on A promotion that has built floor S°mething in conjunction with an been under way and reports of find- 
for a number of years, has set up Rochester. Seeing this, Ferguson traffic for Ferguson since the anni- PPliance or other advertised product ings have been published from time R 
a new Appliance & Television Division feared that a normally “dead” week versary week is a Westinghouse often attracts people who aren’t to time. ; . 
to engage in the wholesale phases of would be even deader, despite all sponsored radio game called “Tune- interested in the gift. Through the cooperation of the fl 
these trades. the promotion. ’ 0.” The game is played like bingo. ‘We advertised a hassock in con- American Institute of Architects, n 
__@ nection with a vacuum cleaner and technical data and charts on the pro- ti 
had several people come in and say’ ject have been made available for the 
they were not interested in the has- benefit of architects, contractors, s 
sock but were in the cleaner. They manufacturers, and homeowners. ~ 
expected a small discount in lieu of These reports analyze precipitation, d 
the hassock, but it ended in several temperature, wind velocity and direc- . 
sales,” he asserted. tion, humidity, and sunshine. The . 
reports are published for each region g d 
New Outlet Opens In Gulfport studied and are available with the d 
appearance of each general regional § t! 
GULFPORT, Miss. — Deepfreeze story in House Beautiful. ; 2 
home freezers and refrigerators are Reports are now available for the — 
being featured by the Gulf Coast following regions: Mid-Ohio, New — o 
Seay er Service and Supply Co., Inc., which Jersey and metropolitan New York, is 
recently opened its doors for business southern Florida, southwestern desert d 


and you sell the world’s finest 


tt yt dies ad Same ol era 


‘room air 


Here is positively the top value in room 
air conditioners today! The Mitchell is 


quiet, easy to install, and guaranteed for 


five years. A Mitchell dealership is 


ae Jace 


conditioner 


eae 


mail coupon today for complete details 
on the profit-making Mitchell dealership! 


at 1904 25th Ave. here. 

H. L. Weems is general manager, 
secretary, and treasurer, and J. C. 
Hogue is president of the corpora- 
tion. 


area, and the Missouri River valley. 
They may be obtained for 50 cents 
each from Administrator, House 
Beautiful’s Climate Control Project, 
572 Madison Ave., New York City. 


Let the REMICO “loss eliminators” 


pull up profits for you! 


aE 4. 


LV dit” 


4 OS T- T/ T: eliminates losses from loosened and cracked flare nuts — 


In Frost-Tite flare nuts, forged frost-relief slots provide relief for expanding ice within the nut. 
and thus no force is created to cause loosening, splitting, or cracking. Cost no more than ordinary 


flare nuts—are ideal for use anywhere in the system. 


E-2 -$ EE eliminates losses from leaking liquid indicators — 


: 


making money for thousands of dealers 
all over the country. A Mitchell dealership 


Mitchell Mfg. Co. 
2525 N. Clybourn Ave., Chicago 14, Ill. 


With E-Z-See, you are assured of the following definite advantages: (1) E-Z to see thru— both 
sides of the body are open to let in light (2) Positively leakproof —can't leak because springs 
automatically maintain just the right force to form a positive seal around the glass (3) Perfectly 
Safe—glass is protected for safety at pressures up to 500 psi. 


Cr038- Fle eliminates losses from clogged driers and expansion valve freeze-ups - - 


Now with Molded DuCal Drierite as the drying agent, you get the highest-possible efficie icy 
even at liquid temperatures up to 150°. You can now count on prevention of refrigerant con rol 
freeze-ups even in the lowest temperature installations. 


can make money for you! 


Send me all the facts and quote me dealer prices 
at once on Mitchell Room Air Conditioners. 


Dealer’s Name 


Address Send for Literature and Prices 


Be sure to specify REMCO “Standard-Duty Driers as the ideal low-cost 
Quality driers for field applications and original equipment. Available 
with Molded DuCal Drierite or Silica Gel. 


MANUFACTURING CO. 
2525 North Clybourn Avenue 
Chicago 14, Illinois 


City State 


CARRIED IN STOCK BY LEADING WHOLESABERS EVERYWHERE 
By West Coast warehouse stock at: 2103 So. San Pedrg, Los Angeles, Calif. 
EXPORT DEPARTMENT: Melchior, Armstrong, Dessau—Ridgefield, N. J. 
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Stick Confection Plant 


r 


Self-Contained Machines 
Developed by Reco To 
“urn Out Frozen Bars 


PHILADELPHIA—Development of 
« “Junior Series” of self-contained, 
semi-portable frozen stick confection 
plants, primarily designed for out- 
lets selling from 750 to 3,000 stick 
confections per day, has been an- 
nounced by Reco Products Div., Re- 
frigeration Engineering Corp. here. 


The Reco machines are available © 


with self-contained refrigerating 
units and may be used to manufac- 
ture water ices in single or twin 
bars, chocolate coated ice cream bars, 
fudge type bars, etc. 

They feature buiit-in storage space 
for finished stick confections, built- 
in chocolate dipping tank, and a 
defrosting tank, all in one piece of 
equipment. They are equipped with 
one-piece, stainless steel top and 
white baked enamel cabinet finish. 

To complement the machine the 
Reco factory offers a complete line 
of supplies consisting of bags, sticks, 
flavoring, window streamers, a for- 
mula book, and operating instruc- 
tions. 

Pointing out that the frozen stick 
confection business did a $300,000,000 
volume in 1949, the manufacturer 
declared that the small wholesale or 
retail ice cream manufacturer, with 
a Reco machine, can turn out 110 
dozen 4-0z. chocolate-coated bars per 
day at a total cost of $47.45 and sell 
them for $132. Profit on this volume 
would be $84.55. 

A descriptive catalog on this equip- 
ment is available from Reco, which 
is located at 2020 Naudain St., Phila- 
delphia 46. 


Agency Appoints Schaller 
Head of Catalog Division 


AVON, Conn.—William C. Schaller, 
formerly assistant sales manager of 
Bush Mfg. Co. and most recently a 
sales engineer for York Corp., has 
joined Edward Owen & Co., adver- 
tising agency here, as account exe- 
cutive and manager of the agency’s 
catalog division. : 

He will direct operation of the 
agency’s “catalog plan” for refrig- 
eration and air conditioning jobbers 
and wholesalers, a cooperative enter- 
prise devoted to the production of 
syndicated parts catalogs with copy- 
righted perpetual price lists de- 
veloped about four years ago. He 
will also act as consultant on the 
agency’s advertising accounts. in 
these fields. 


10th Food Fair Store Cooled : 


MIAMI, Fla.—Air conditioned, a 
new Food Fair store, tenth addition 
to the grocery chain, has opened at 
2017 Tyler St., Hollywood, Fla. 


FOR BETTER CONTROL 


OF PRODUCT OR 


Giendole | 
---fo serve 
you faster! 


Whatever the CONTROL problem...in heating, 
refrigeration, aircraft or industrial processing... 
there's a better solution at General Controls. So if 
you have a product or process where control is 
vital... check with any of the 22 General Controls 
Branch Offices for better results... faster! 


GENERAL & CONTROLS 


801 Allen Avenue, Glendale |. California 
Manufacturers of 1 Hm Pressure, Cemperature 


Level an Mowe Controls 


Platform Not Needed for In Warren's 29-Item 1950 Commercial Line Unveiled at Sales Convention 


Restocking Warren’s Low 
Self-Service Meat Case 


ATLANTA —A_ low, open self- 
service meat display case for service 
from the rear without a platform was 
introduced at the annual sales con- 
vention of the Warren Co., Inc. held 
here on April 17 and 18. 


Delegates from nearly every state 
in the union viewed the 29 redesigned 
pieces of commercial refrigeration 
equipment in the Warren line for 
1950. A descriptive catalog covering 
the complete line was furnished to 
the delegates who included fran- 
chised Warren representative and 
district sales managers from nine 
territories. 7 


Among the items displayed was a 
display and storage case with the 
compressor housed in a 2-ft. exten- 
sion counter and a combination dis- 
play and storage refrigerator for 
dairy products, fruits, and vegetables. 


quayeniiuttl 
a 
yqunyueutatl 


New case with unit housing in extension counter. 


Combination display and storage refrigerator. 


The latter unit has a central stain- 
less steel lined produce compartment 
which features a ‘“dew-maker’”’ action. 

A number of speakers from the in- 
dustry addressed the group during 
the two-day sessions. They included 


W. P. Meyers, Jr., engineer of Alco 
Valve Co.; Dean Eggert, manager of 
the service information division, 
White-Rodgers Electric Co.; Bert 
Kaple, southeastern sales manager of 
Copeland Refrigeration Corp.; and L. 


D. Gale, vice president of the Warren 
Mfg. Co. of Beaumont, Tex. 

The delegates also heard Herman 
E. Talmadge, governor of Georgia; 
Paul Weir, general manager of the 
Atlanta Water Works, and others. 


Greatness doesn’t “just happen’’—it 


must be earned! And, through the years, 
Servel Supermetics have established— 
and maintained—a great reputation for 
dependable, trouble-free service. 


Now—the new 1950 Supermetic elec- 
tric condensing unit is proving to be the 
greatest of them all—great for smooth, 
quiet operation—great for delivering 
required refrigeration at lowest cost— 
great for staying on the job day in and 
day out, month after month. 


Greatness is built into every inch of it— 
HIGH-TORQUE MOTORS, refriger- 
ant-cooled, easy starting—SEALED-IN 
LUBRICATION, no manual oiling. 
Compressor design eliminates oil ‘“‘slug- 
ging’”—SPACE-SAVING COMPACT- 
NESS, fits any fixture—NEW SUPER- 
TOUGH BRONZE FINISH resists rust 
and corrosion. 


Performance Proves It .. . 


New Five-Year Warranty Protects It 
Servel Supermetics are backed by a posi- 
tive 5-YEAR PROTECTION PLAN 
covering all fractional sizes (%4 through 
3%4 H.P.). 


Get the facts! 


Servel Supermetic 
Twin-cylinder 1/ H.P. 
air-cooled model. 


Send for this illustrated folder on Servel Supermetic 


S UPERM™METIC 


Models for every electric refrigeration and air conditioning use . . . 4 to 5 H.P. 


~ ae ae: 


It includes complete data on all sizes 
from % through 3 H.P. Write today | | 
to: Servel, Inc., Electric Refrigeration | 
Division, Dept. A-51, Evansville, Ind. 2 
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Deal with Authorized 


THE “ONLY NAME 
THAT BRINGS You ~ 


No. 673 
Thermostatic 
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. No. 683 
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Wholesalers! No. 450 FB3 


Pressure Control 


VALVES and CONTROLS | j 


Expansion Valve 


N Solenoid Valve 


LUBRICATOR COMPA 


5900 TRUMBULL AVE. 
DETROIT 8, MICHIGAN 
Division of Amrnican Ravutor & 
Stardard Sanitary conroration 


CANADIAN REPRESENTATIVE: RAILWAY 
a ENGINEERING SPECIALTIES, LTD.— 


DETROIT HEATING AND REFRIGERATION 
CONTROLS e ENGINE SAFETY CONTROLS e 
FLOAT VALVES AND OIL BURNER EQUIP- 
MENT e DETROIT EXPANSION VALVES AND 
REFRIGERATION ACCESSORIES e STATION- 


& ARY AND LOCOMOTIVE LUBRICATORS 


MONTREAL, TORONTO, WINNIPEG 
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ERICAN-STANDARD + AMERICAN BLOWER * CHURCH SEATS 


’ DETROIT LUBRICATOR » KEWANEE BOILER + ROSS HEATER » TONAWANDA IRON 
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INSIDE DOPE 


by GEORGE F. TAUBENECK 
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(Concluded from Page 1, Column 1) 
Verse of the Week 


A serviceman stood at the pearly 
gates 
His face was worn and old. 

He meekly asked the man of faith 
Admission to the fold. 

“What have you done?” St. Peter 
asked, 
“To seek admission here?” 

“T was a serviceman on earth 
For almost twenty years.” 


The gates swung swiftly open 
As St. Peter touched a bell. 

“Come in,” he said “and take a harp, 
“You’ve had enough of hell.” 


Philosophy of the Week 


“Life without humor is like an 
automobile without springs.”—Ani- 
mator, house organ of the Alexan- 
der Film Co. 


“To go about our work with plea- 
sure, whatever the task, to greet 
others with a word of encouragement, 
to be happy in the present, and con- 
fident in the future—this is to have 
achieved some measure of success in 
and by living.’—Russell County 
(Ky.) News. 


“Liberty has never come from 
government. The history of Liberty 
is a history of resistance. The history 
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SUPER GO warcer L 


for the 


Wherever you look, you'll see p 


this compact cabinet, because it 


do your profits! 


ce CREAM 


Model DC6-2D 


the new BTC Portable Display Case. Dealers welcome 


easily . . . used to push “specials” or related food 
items. Result: their frozen food sales go up — and so 


BTC’s Portable Display Case opens up a whole new 
field of sales opportunities. Smartly styled with low- 
level superstructure, mirror to display contents, stain-. 
less steel top trim and two price panels. Fits anywhere 
and holds up to 190 average frozen food packages. 
Ideal for frozen concentrated fruit juices. Warranted 
for five years against food spoilage or mechanical 
defects. Write today for full details. 


PORTABLE DISPLAY CASE 


full-color, 3-dimensional, 
fluorescent-lighted pictures. 
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EVER VWHER ... PLENTY OF PROSPECTS 


PORTABLE DISPLAY CASE 


lenty of prospects for 


can be moved about 


PORTABLE 
ICE CREAM CABINET 


Model DC6-ICD available 
with either two or three 


lateral plates. 
teeny FOODS | 


features 


) 


of Liberty is the history of limita- 
tions of government power, not the 
increase of it.”—-Wo0ODROW WILSON. 


Gag of the Week 


J. P. Fanning, secretary and gen- 
eral manager of the National Asso- 
ciation of Bedding Manufacturers, re- 
ports that his industry has enjoyed a 
record business since the last war 
ended: 

“It could be that people are going 
to bed to escape domestic and inter- 
national complications,” he explained. 


Could be, also, that they enjoy it. 


Effort Plus Skill Equals 


Luxuries 


The American workman is envied 
by everyone in the world . . . except 
by himself and his kind. 

Our system of predominantly free 
enterprise has created the highest 
standard of living the world has ever 
known—the only one under which 
any workman who has ambition and 
desire, coupled with a willingness to 
work hard, can own a house, an auto- 
mobile, a refrigerator, a radio, a 
telephone, a bathtub—and take long 
vacations every year. He can go to 
the movies, he can play cards for 
modest stakes, and his family can 
buy more food and clothes than they 
really need. In comparison with citi- 
zens of any other nation you can 
name, his life is super-abundant. 


Those who mouth pleasant plati-, 


tudes about the advantages of a 
regimented economy and an imposed 


-“plan” fail to realize that two basic 


factors enter into the production of 
goods, services, and luxuries. These 
two factors are EFFORT and 
KNOWLEDGE. (This production-of- 
is the goal of any 
type of political economy, and pro- 
vides the only truly rational criterion 
by which it can be judged). 

Men may have worked harder in 
other ages, and some few may have 
devoted more time to study and “cul- 
ture” in other eras, but never before 
have effort and skill combined to 
produce so mighty a flow of things 
and services. The lowliest of Ameri- 
cans enjoys a standard of living 
which would, in other nations and 
ages, be considered fantastically 
luxurious. 

Effort is important. It takes work 
to produce an automobile or a new 
refrigerator or a suit of clothes. But 
also important is knowledge 
the “know-how” needed to create and 
direct this labor, and to consolidate 
its effectiveness into national gains. 

We Americans have mastered this 
formula-for-success. Behind the work- 
man stands the engineer who de- 
signed the machine with which the 
laborer performs operations in a few 
seconds that would take hours by 
hand. Behind the laborer also is the 
army of tool engineers who guide 
him in putting these machines to 
efficient use with a minimum expen- 
diture of physical effort. 

Workers and managers have pooled 
their talents in other lands and in 
other times to produce goods for the 
benefit of each and for society in 
general. But, in terms of results, their 
cooperation can be compared to a 
gnat alongside an elephant. Why? 
Because other nations and systems 
and cultures have stratified the 
“classes,” subdued the “masses,” and 
stultified competition. 

Another difference: Under’ the 
American system a janitor in a fac- 
tory need not remain a janitor. If 
his abilities and desires direct him 
into other fields, he can study and 
apply himself, save money, and risk 
his savings on a new venture. Even- 
tually he might own or manage his 
own enterprise. He can—as have so 
many Americans—become the em- 
ployer of many other men. 

Only under a free competitive sys- 
tem can any man utilize to the fullest 
his innate capabilities. Only through 
Free Enterprise can such a produc- 
tion record as America has achieved 
be attained. The United States, de- 
spite its genuflections toward statism 
in recent years, is still the home and 
the hone of the Chance-to-Get-Ahead 
System. 

A coolie can be hired and bossed 
for a few cents a day in most 
Oriental countries. Working with 
only primative tools and with only 
a rudimentary knowledge of the 
most primary production methods, 
how long would it take him to make 
a refrigerator? Your guess is as good 
as ours. Probably he could never do 
it. 

American assembly lines, on the 
other hand, presuppose the prior 
work of many thousands of brainy 
men. Before those who put together 


complete refrigerators, at the rate of 
many thousands per day, can get 
started, smart men have done a lot 
of thinking and selling. 


What the disgruntled worker on 
an assembly line may lose sight of 
is the fact that all the parts he 
handles were designed by other men, 
and that his job depends on ma- 
chines ... some of them (both men 
and machines) in other companies 
and distant plants .. . and that this 
entire, intricate operation has been 
originated and directed by skilled 
management. 


Beginning with the learned scien- 
tists who drew up the factory ar- 
rangement plans, and ending with 
the tool engineers who direct the Si 
machinery of mass production, man- 0 
agement is evidence every step of 
the way. 

A single workman, performing one al 


— i 
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operation upon machinery worth be 
thousands of dollars, may be credited jo. 
with the production of several tha 
hundred refrigerators in a_ single sto 
day. Because his machine-assisted fi; 
and management-directed production ms 
is hundreds of times higher than ; 
that of the Oriental laborer, his pay bul 
can be higher. As a matter of fact, - 
it is at least a hundred times higher. vel 

Honest effort PLUS knowledge ve 
and imagination are equivalent to - 
soaring well-being. Only through os 


high production can luxuries and a _ 
high standard of living be made _ 
available to all citizens. j i 

The successful combination of these _ 
basic integrals has helped the Ameri- 
can free enterprise system create 
the highest standard of living in all _ \ 
history. Why should any of us want 


h 
to exchange its blessings for the ie 
ethereal idealogical hustlings of mass des 
poverty? hy 

Our way of life is the best the pre 
world has ever known. Let’s uphold | oth 
it, then, and boost it! 4 

aes of 
Definitions log 
o pre 

Free Competition: “An economic ‘cor 
system in which prices are regulated oy 
by supply and demand, and in which pla 


the supply is offered by vendors com- J 


peting freely with each other for the cal 

customer’s trade, without advantages hy 

for any one of them established by 

private monopoly or governmental 

action.” Jai 
Free Economy: “An economic sys- I 

tem in which supply and demand are | — ane 

permitted to operate freely, with no Sor 

specially-derived advantages for any, Co! 


and with only minor regulations on 
behalf of the public welfare.”— 3 
WILBUR W. WHITE, Dean, Western 
Reserve University. 


Does It Make Sense? 


The United States of America 
rapidly is running out of warehouse 
space, on accounta the government ; 
is using up so much to store the 
surplus foodstuffs it buys to keep 
grocery prices high. Here’s what 
“our” government has purchased and 
is storing to shore up prices of your 
groceries artificially: 

88 million pounds of butter. 

475 million pounds of beans. 

73 million pounds of dried eggs, 
enough to fill 6,000 frieght cars. 

169 million pounds of dried milk i 
—800 million quarts—enough to fill 
another 2,000 freight cars. 

3 billion pounds of potatoes, enough 
to fill 80,000 freight cars. i | 

Including wheat, corn, and cotton, 

Uncle Sam has more than four 
billion dollars tied up in excess, price- 
supported agricultural products, not 
to mention the costs of storing them. 


The Department of Agriculture 
itself cites these examples to show 
how large these stocks are. If 
America’s warehoused surplus foods 
were divided among 1,000,000 citi- 
zens, each person’s share would be 
the equivalent of one egg a day for 
seven years, four pounds of potatoes 
a day for more than three years, a 
quart of skim milk a day for more 
than two years, and more bread and 
rice than any of us could digest. 

How dumb can they get? 
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THE OLDEST 
NAME IN FREEZERS 4 


THE 
DELUXE 
FREEZER 


CAPACITIES 
12 cu. ft. 
18% cu. ft. 
26 cu. ft. 
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“rosley Offers Dealers 
jusiness Management Kit 


CINCINNATI— A _ complete ac- 
counting system said to incorporate 
.0-to-date business and management 
t chniques has been devised by Cros- 
ly Div. of Avco Mfg. Corp. for the 
vie of its franchised major appli- 
a .ce dealers, the company announced. 

The system is contained in a man- 
ul that outlines only the necessary 
a counting functions to provide the 
d.aler with complete control of his 
bi siness activities. 

The accounting system comes in a 
si ndard package containing a chart 
o accounts with complete descrip- 
tin of all accounts, samples and 
d:scriptive use of all forms required 
ir a dealer’s business, sample entries 
a'd descriptions on_ distribution 
joirnal, and a management section 
that deals with budgets, trade-ins, 
stock turnover, definition of terms, 
figuring business percentages, defin- 
ing margin, and mark-up. 

Also included in the system is a 
bulletin reporting service to keep 
dealers up to date on current de- 
velopments in the appliance business. 
Dealers will also be assisted by man- 
agement and organization specialists 
who operate out of Crosley regional 
offices and distributors. 


Kinetic Bulletin Tells 
About ‘Freon’ Compounds 


WILMINGTON, Del. — Kinetic 
Chemicals, Inc., recently issued a 
new Technical Bulletin B-2 which 
describes the “Freon’’ fluorinated 
hydrocarbons used as _ refrigerants, 
propellents, and in a wide variety of 
other applications. 

The bulletin contains a description 
of the physical, chemical, and physio- 
logical properties of the six ‘‘Freon” 
products which are now available 
commercially, along with other 
“Freon” compounds still in _ pilot- 
plant stage of development. 

A comprehensive table of the physi- 
cal properties of “Freon” fluorinated 
hydrocarbons is included. 


James Lees & Sons Conditions 


DALLAS — Air conditioned, the 
new Dallas plant of James Lees & 
Sons Co., carpet manufacturer, 125 
Cole St., held its opening recently. 


Not always, believes Austin 
Campbell, vice president and 
general manager of Ruddy-Free- 
born Co. (Canadian subisidary 
of Hussmann), who told service- 
men attending the Interprovin- 
cial RSES educational conference 
in Toronto: 

“If I were to try to get techni- 
cal, I might find myself in the 
same position as a salesman I 
heard about. 

“This salesman had a _ pros- 
pect in his showroom to whom 
he was demonstrating the new 
Ruddy case. (I might say this 
prospect had been called on by 
so many refrigeration men who 
talked to him about B.t.u., he 
thought he knew what they 
were). As the salesman was 
showing some of the features of 


Does It Always Pay To Get Teehniecal? 


the case, the prospect kept ask- 
ing him, 

““How many B.t.u. 
case ?’ 

“The case salesman, trying to 
ignore the question, said: ‘Look 
at the hard rubber sliding doors 
in our case.’ 

““*Yes,’ said the prospect, ‘but 
how many B.t.u. are in your 
case ?’ 

“*Now look at these heavy 
hinged doors in the bottom of 
our case.’ 

“*Yes. I know, but how many 
B.t.u. in your case?’ 

“In desperation, the salesman 
replied, ‘Oh, you see we run all 
our cases through a big oven at 
the factory and kill everything 
like that in them before we ship 
them out.’” 


in your 


Cannon Distributing Co. 
Gives Meter Plan Broad 
Test In Southern Area 


CHARLESTON, S. C.—Large scale 
introduction of the new meter-pay- 
ment plan for retailing electrical ap- 
pliances has been undertaken in 
Charleston and 19 other counties of 
South Carolina by the Cannon Dis- 
tributing Co. of Charleston. 

The meter plan is being introduced 
in connection with a Gibson refrig- 
erator sale, but will shortly be ex- 
panded to cover other appliances 
handled by the Cannon Co., distribu- 
tor for Gibson, ABC, Youngstown 
Kitchens, and other appliance lines. 

The control device being used is 
the newly-developed Meter-Matic 
Bank Meter, manufactured by the 
International Register Co. of Chi- 
cago. 

The meter has a detachable coin 
chamber which the customer brings 
to the dealer at regular intervals for 
payment, doing away with collec- 
tors which were necessary to service 
earlier types. 


Rockport Refrigeration Moves 


ROCKPORT, Tex.—The Rockport 
Refrigeration Service, owned and op- 
erated by Ernest Harrist, has opened 
in its new location in the Liquefied 
Gas Bldg. 


|THE LAST WORD 


INSTITUTIONS @¢ 
RESTAURANTS 


FOR 


HOTELS 


THE FIRST AND ONLY STANDARD MODEL 


PASS-THRU REFRIGERATOR 


No longer need you pay custom prices for pass-through 


refrigerated cabinets! 


Puffer-Hubbard, pioneer in the commercial refrigeration field, 
takes great pleasure in announcing another FIRST . . . the 
standard model P-H Pass-Thru Cabinet . . . in 42, 65 and 90 
Cu. Ft. sizes — at mass production prices! 

The new P-H Pass-Thrus incorporate all of the outstanding 
features of the famous P-H Reach-in Cabinets including the 
patented ‘‘Grad-U-Matic’’ Cooling System . . . Most parts are 
interchangeable for fast, low cost servicing. Available in All- 
Porcelain or Stainless Steel finish. Why not modernize your 
set-up with these new labor-saving refrigerated cabinets? 


REACH-IN CABINETS 


IT’S A HOT 


DRY BEVERAGE 


e COOLERS 
DAIRY-DELICATESSEN * 
CASES NUMB ER : $LO-DOUGH CABINETS 
e FOR FULL DETAILS 6 
DISPLAY CASES FLORIST CABINETS 


“OF A 
wy <0, 


4 


WRITE TODAY 


SEE OUR DISPLAY IN BOOTHS 
832 & 833 AT THE NATIONAL 
RESTAURANT SHOW, MAY 23-26 


” PUFFER-HUBBARD mre. co. 
GRAND HAVEN, MICHIGAN 


California Refrigerator Co. 
Opens New Branch In Fresno 


FRESNO, Calif. — California Re- 
frigerator Co., refrigeration equip- 
ment and supplies wholesaler with 
headquarters in San Francisco, has 
opened a store at 1105 Belmont Ave. 
in Fresno to serve the San Joaquin 
Valley. 

O. M. Butler is manager, and F. R. 
Elrod assistant manager of the 
Fresno store, which has 3,200 sq. ft. 
of floor space, and a parking lot. 


Jeweler Gets Air Cooled Bldg. 


TAMPA, Fla.—Stanley Jewelers 
has moved to its new air conditioned 
quarters at 508% Franklin. 


Refrigeration In Store, 
Better Drying Prove Best 
Aids In Keeping Spinach 


WASHINGTON, D. C.—Research 
conducted by the U. S. Department 
of Agriculture on _ pre-packaging 
fresh vegetables has shown that re- 
frigeration in the store was the best 
means of controlling decay in fresh 
spinach and increasing shelf life, the 
agency reported. Better drying also 
produced noticeable benefit. 

The “short shelf life” of the washed 
and trimmed product put up in 
transparent containers, according to 
the investigators, is principally the 


result of bacterial soft rot—which . 


can be pretty well controlled by using 
more refrigeration and by spinning 
the leaves longer in the centrifuge 
dryer. 

Various types of transparent films 
were used in the tests, some of per- 
meable texture and some perforated 
for ventilation, but there was little 
difference in the results from all 
these. 

Different chlorine compounds were 
tried in the wash water, but no ad- 
vantage developed from that. Also, 
silver-treated bag material was of no 
help in stopping the rot. The work is 
being done under the Research and 
Marketing Act. 

Tests of drying in one packing 
plant showed that spinning for % 
minute (a time common in commer- 
cial packaging) reduced weight 
13.2%, for one minute 21.8%, and for 
four minutes 27.2%. The longer spin- 
ning, resulting in more complete re- 
moval of water from the leaves, cut 
decay and lengthened shelf life. Spin- 
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YES, GENERAL ELECTRIC DEALS YOU IN 
ON THE NEW HERMETICS BUSINESS! 


1. 


Now you can sell both open and her- 
metically sealed condensing units. 
Now you can replace sealed units in 


the field with reliable, long-lasting G-E 
hermetics. Now, too, you can obtain 


G-E hermetics for installation in new 
refrigerated cabinets. There’s money 


for you in the hermetics field. 


GET YOUR FULL SHARE! 


REMEMBER, over 1 million G-E condensing units have been 
built. This means a tremendous G-E parts business. For YOU! 


GENERAL @@ ELECTRIC 


NAME 
COMPANY 
ADDRESS 
city 


[olteealionetianetiadinstianstiansinentaentbetientins om aos 


mail this coupon 


General Electric Company, Section AC6, Air 
Conditioning Department, Bloomfield, N. J. 
Please send me your new specification sheet on 
the G-E sealed condensing unit, plus your condens- 
ing unit and replacement parts catalogs. 
lam a service engineer] dealer [] 


manufacturer [] contractor [] 


ning for much longer periods to re- 
move only a little more water was of 
no advantage, but the extra treat- 
ment didn’t seem to hurt the spinach. 

There is opportunity for wide use 
of this suggested new practice, say 
the investigators, as the annual mar- 
keting of fresh spinach in the U. S. 
amounts to approximately 12 million 
bushels. 


Stutzman Is Special Sales 
Representative for Revco 


DEERFIELD, Mich. J. H. Over- 
myer, 
Revco, 


sales manager of 
has announced. the 
appointment of 
Robert Stutzman 
as special sale 
representative on 
all commercial 
open-top frozen 
food and ice 
cream merchan- 
disers. 

He will contact 
& national accounts 
Robert Stutzman i" the frozen food 

and ice cream 
field, calling on manufacturers, pro- 
cessors, and distributors. 

Stutzman has been associated with 
Revco since 1948 as _ special sales 
representative in charge of ice cream 
vending activity. 


Woolworth To Get Cooling 


ROCK HILL, S. C.—The F. W. 
Woolworth Co. has begun construc- 
tion of a one-story brick addition to 
its Rock Hill store. A number of 
improvements are planned, including 
the installation of an air condition- 
ing system. 


general 
Inc., 


"SERVICE ENGINEERS! DEALERS! 


75 G-E Parts Depots all over the U.S. 
carry the G-E Condensing Unit line. 


G-E sealed condensing units and replace- 
ment parts. 


G-E open units, % to 10 HP. 


Replacement parts and replacement com- 
pressor bodies for units from % to 75 HP. 


Compressor bodies with flywheels and serv- 
ice valves from ¥ to 10 HP. 


today! 
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Checking Response to Each Type of Ad Helps Appliance Dealer To Repeat Best Ones 


TORONTO, Ont., Can.—When you 
get a good advertising idea, use it 
over and over again. 

That idea, found valid in their own 
successful experience, was presented 
by two Canadian appliance dealers 
participating in a panel discussion 
on advertising at the recent conven- 
tion here of the Ontario Association 
of Radio and Appliance Dealers. 

Ron McCormick, manager of the 
electrical department of the G. W. 
Robinson Co., Ltd., in Hamilton, dis- 
cussed that theme in relation to 
newspaper advertising and Lloyd 
McKee of the Modern Living store, 
Toronto, applied it to direct mail. 

“Read your own advertisements” 
was the advice given the dealers by 
McCormick. “A retailer can get very 
important information from a study 
of the advertising he has already 
done when planning a new cam- 
paign.” 

McCormick counselled the dealers 
to tabulate their advertising efforts. 
Jot down the results obtained from 
each insertion and note the condi- 
tions under which the advertisement 
appeared. Then evaluate the appeals 
in the light of what you want to do. 

“Repeat the good advertisements 
and throw away the duds,” he said. 

As to how much the appliance 
dealer should spend on advertising, 
McCormick pointed out that only the 
dealer himself could answer that 
question because he is the only one 
who knows all the factors involved. 
The way to find out, he indicated, is 
to analyze his own advertising. 

Department stores, McCormick de- 
clared, spend between 2 and 3% of 
volume on advertising for their over- 


all operation. But they spend 3 to 
4% on appliances. 

McCormick’s own suggestion was 
that the dealer try a 3% advertis- 
ing budget and see how it works out. 
If it doesn’t do the job, then boost 
it to 4% or even 5%. 

He pointed out that one small ap- 
pliance dealer with a neighborhood 
store devoted 1% of his volume to 
advertising just one thing—his name. 
He plastered it on his trucks, on 
match boxes, and on the backs of 
tickets he provided for neighborhood 


entertainments. 

McCormick advised the dealers not 
to cut their advertising budgets when 
business got bad, but rather to in- 
crease them. “When sales fall into a 
slump, you don’t tell your salesmen 
to take a few days off because ap- 
pliances aren’t selling. Instead you 
tell them to get on the ball and work 
harder to bring in some sales. You 
should do the same thing with your 
advertising.” 

McKee, who built up his neighbor- 
hood appliance business on direct 


mail alone, boosting his volume from 
$20,000 to over $200,000 annually in 
this manner showed the group some 
of the mailing pieces he used and 
noted which were worthwhile and 
which weren't. 

McKee explained that he turned to 
direct mail because he felt the news- 
papers could not do a job for him 
and he would be competing with 
every other store in town. 

“We look to the 50,000 people near 
our store,” he declared. “That’s where 
our business begins and that’s where 


FIGHTING THE DISCOUNTERS 


ROCHESTER, N. Y.—What can 
an appliance dealer do to survive in 
a discount ridden town where al- 
most anybody is “entitled” to 20% 
off in practically every store in the 
city? 

Such a situation exists in Rochester 
and has existed for the past two 
years. At that time, employes of the 
Eastman Kodak Co.,—a_ substantial 
percentage of Rochester’s working 
force—were offered 20% off on ap- 
pliances by some dealers. 

The names of these dealers were 
posted on Kodak’s bulletin boards 
and they were soon enjoying a gocd 
share of that lucrative business. 
Gradually, more and more dealers 
found it “necessary” to have their 
names on those bulletin boards, too. 

Today, it is reported, practically 
every appliance store in the city has 
its name listed there. 

If Kodak employes were entitled 


to 20% off just because they worked 
there, why shouldn’t employes of 
other manufacturers be afforded the 
same privilege? No one could think 
of any reason against it and these 
people, too, began to find the prices 
of appliances considerably under the 
figure on the price tag. 

In such a situation, where was the 
dealer’s profit to come from? Most 
admit that they do not know and 
consign the future of the appliance 
business to the nether regions. 


A few feel that they do not have 
the answer, but they think they know 
where to find it and are aggressively 
seeking to attain their goal. 

One old-time dealer, who has been 
in business here for 18 years, told 
how he was trying to work out this 
enigma. At his own request, he shall 
remain unnamed. 

Most important of all, he is bank- 
ing on the know-how he has gained | 
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KLIXON 


Dome-Mounted 


PROTECTORS 


Give Hermetics 
3 Important 
Advantages 


Positive 
Motor Burnout 
Protection 


RAW. SS ARE SS a SEATS 
PRESSOR RT GER RRS Se 


First 


eration. 


Next — Klixon Protectors enable you 
to get maximum useable motor ca- 
pacity from the motor. This means that 


and foremost, Klixon dome- 
mounted Protectors provide positive 
motor burnout protection in hermetic 
units. Mounted on the dome, where 
they can follow every temperature 
change, they snap the power “off” 
should the motor become dangerously 
overheated. When it cools to safety 
they snap the power “on’’ automatically 
permitting the unit to maintain refrig- 


Enable Hermetics 
to Operate at Full 
Rated Capacity 


in the cabinet. 


Protect your compressor 


you can often use a smaller HP unit or 


step up the refrigeration capacity with 
the same unit without fear of motor 


ae * ee 


whether hermetic or open-type, use and 
specify Klixon Protectors. They will cut 
replacements, repairs and service calls. 


SPENCER THERMOSTAT 
Division of Metals and Controls Corporation 
2405 FOREST STREET, ATTLEBORO, MASS. 


Use of Same 
Size Hermetic in 
Larger Cabinets 


burnouts. Since Klixon Protectors pro- 
vide sure motor protection, they en- 
able manufacturers to design smaller, 
more compact hermetic units permit- 
ting greater cubic foot storage capacity 


output, 


KLIXON 
MOTOR STARTING 
RELAYS 


Their positive action and 
long life eliminate starting 
troubles. They complete the 
combination with Klixon 
Protectors required to start 
and protect hermeticmotors. 
Used and recommended by 


leading refrigeration manu- 
facturers. 


» N. Y. Store Does It by Selling 


© Product Value and Service 


over those 18 years to help him sur- 
vive. In that time, he has learned 
little ways to keep his overhead costs 
down that are enabling him to op- 
erate of somewhat tighter margins 
than some of his competitors. 

When customers insist, he fights 
fire with fire and will give a dis- 
count to equal that of anyone in 
Rochester. But he doesn’t do this any 
more than he has to. 


EXCLUSIVE FRANCHISE SETUP 


He, in cooperation with a small 
group of established retailers in 
town, all known for their high level 
of business standards, have been able 
to go directly to some manufacturers 
of such items as kitchen sinks and 
cabinets and a few kitchen appli- 
ances and get from them exclusive 
franchises in Rochester. 

Prices on these items are not es- 
tablished by the manufacturer. They 
are not handled by every dealer in 
town. So the group finds that its 
members can get full list price on 
these items without fear that an- 
other member of the group will 
undersell him. 

What’s more, the members have 
agreed that they will not sell any of 
this merchandise to other dealers. 
Therefore, if a customer wants this 
particular brand of appliance, he 
must go to one of these dealers to 
get it and pay full list price for it. 

Going a step further, this dealer 
relies on his salesmanship to convert 
prospects to those appliances he sells 
at full margin. 

“When a prospect walks into the 
store and asks for a nationally- ad- 
vertised appliance, I know right 
away that he is shopping around for 
the biggest discount he can get. 

“So instead of trying to compete 
with the discount sellers, I try to 
find out what he is interested in par- 
ticularly and then to point out the 
superior features along that line in 
a product on which I make my full 
profit.” 


SERVICE BRINGS ’EM BACK 


Another factor that this dealer 
considers to be in his favor, is his 
well established reputation in the 
community for good service. Old cus- 
tomers, well acquainted with his 
prompt attention to their problems, 
prefer to buy from him, even with- 
out the discount. 

“These are the things that keep 
me going,” he commented. “I am 
still eating, am healthy, and can 
still discount my bills. 

“But I can’t tell if I am making 
any money until the books are 
checked at the end of the year. This 
business is too seasonal to make any 
estimates before the final sales are 
made. 

“I admit this isn’t ‘the’ way to 
battle the discounters. I am just tak- 


| ing a gamble that I will come out all 


right at the end of the year. I hope it 
pays off. 

“I figure this situation will run 
another year or so. Maybe two years. 
It is terrible now, but an encourag- 
ing sign is that the dealers who 
started this thing are now squawking 
the loudest. 

“With everybody giving a discount, 
they have lost their advantage and 
it hurts. They haven’t any more 
trumps to play. Maybe this will drive 
them out of business.” 


New Branch Store Opens 


EUGENE, Ore.—Opening of a new 
branch store here has been an- 
nounced recently by H. A. McPhail, 
of Refrigerative Supply, Inc. The 
branch is located at 234 Fifth Ave. 
Ww. 

Howard Coy has been named man- 
ager of the wholesaling  firm’s 
Eugene branch. Other stores are 
located in Seattle, Portland, Spokane, 
Tacoma, and Boise. 


it ends. So to get maximum cover- 
age in this area, we decided on direct 
mail.” 

McKee pointed out that for ea 
direct mail piece to get attention it 
should be done with quality work. 
manship and should be different fron 
the run of the mill pieces that react 
the homes every day. To get the pro 
fessional touch, he sketches out hi: 
rough idea to a working advertising 
man. The latter puts the piec 
together and illustrates it. 

Then, when a good piece is ob- 
tained, it should receive adequat« 
distribution, McKee said. “We are 
working with 10,000 homes in ow 
community, so we send out 10,00( 
pieces. You should get immediate re- 
sponse on your telephone from you 
advertising. If you don’t, you wil) 
know that you have laid anothei 
egg. After all, not everything works.’ 

McKee advised dealers to try to 
sell only one thing on each mailing 
piece. Sell ideas, sell service, and 
then sell merchandise, he declared. 

One promotion piece that he found 
to be particularly effective features 
his telephone number in large type 
and then lists all the appliances he 
carries. 

“This piece is good for $1,800 any 
month you want to try it,” he as- 
serted. 

Another is a blotter that bears 
his name and telephone number. With 
this, he was brought in contact with 
a customer who eventually gave him 
$2,000 worth of business. 

One theme that he uses continu- 
ally is the story that his store is 
the electrical appliance sales and re- 
pair store in that community. 
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AIR CONDITIONING & 
REFRIGERATION NEWS 


450 W. Fort St. 
Detroit 26, Mich. 
Please send a free sample copy of 


this News issue to the following 
persons with my compliments. 
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Traffie-Building 
Promotions 


* Dealers Try Shower 
te Of ‘Flying Saucers’ 


CHICAGO—F lying saucers—1,000,- 

0:0 strong—attacked Chicago re- 
ntly. 
Courageous Chicagoans, however, 
owed no fear as swarms of the 
secs showered down from the sky 
ad struck earth near them. 

Picking up the nearest disc, the 
b-sieged Chicagoan found that it was 
rade of heavy stock paper and a 
nessage offered the finder a $10 
c 
0 


i) 


am 


edit on a Bendix ironer, washer, 
- drier at the store of a local dealer. 

Six appliance dealers, three on the 
south side, one on the north side, 
aid two on the west side, cooperated 
in the stunt. They sent one airplane 
aloft to create an attention-getting 
smoke trail and another to follow it 
aud drop the “saucers.” 

Cooperating dealers were Public 
Service Stores, Emergency Radio & 
Appliance Store, Troch-Halsig Appli- 
ances, and Randley Appliance Co. 


9 Store Holds Annual 
* Kiddie Photo Contest 


WABASH Appliance & Furniture 


In Bubeck & Gallagher Bldg. Marshall, Il. 


PRESENTS ITS ANNUAL 


BABIES and CHILDREN 
PHOTO CONTEST 


FOR MARSHALL AND TRADING AREA 
CHILDREN UP TO 13 YEARS OF AGE ELIGIBLE 


$500 In Cash Prizes 


ADULTS MAY ALSO HAVE PICTURES TAKEN 


Winners to Be Judged On Personality and Expression Only 


$250 in Cash 
$100 in Cash 
$50 in Cash 


‘Second Prize 
Third Prize 
10 additional Prizes Totaling $100 in Cash 
Entry Blank and Rwes Given at Time of Sitting 
Eentry Fee 50 cents per Child - -------- No Other Charges 


Remember this is not a beauty conftest. Only personality and expression will be judged. 
Your child has as good a chance as any to win. Full set of PROOFS shown. 


Phote taken at Wabash Appliance and Furniture Store, (Bubeck & Gallagher 
en Ma Mlinols, by “Uncle John,” famous children's photographer, who has 
photographed over 100,000 Rabies and children 


2 DAYS ONLY 
FRIDAY AND SATURDAY, APRIL 21 - 22 


—COME ONE, COME ALL— 
Hours 10 a. m. to 6 p. m. Saturday until 10 p.m. No Appointment needed 


WABASH APPLIANCE & FURNITURE STORE 


BUBECK & GALLAGHER BLDG. MARSHALL, ILLINOIS 


Marshall 


This advertisement in the 
Herald has two aspects that make it 
effective: First, contest is annual event, 
giving it a “repeat’’ value that mush- 
rooms community interest through the 
years. Secondly, contest winners are 
chosen not on basis of ‘‘beauty,"’ but 
on “personality and expression''—char- 
acteristics general enough to draw any 
parent into the store with his child. 


lteDA Dealers Report 
February Good Month for 
Household Appliance Sales 


SPOKANE, Wash.—February was 
a good month for appliance dealers 
in the Inland Empire territory served 
by the Washington Water Power Co. 

Sales of all major appliances were 
substantially ahead of both January 
and February of last year, dealer 
reports to the utility indicated. 

As compared with January, refrig- 
erator sales were up 81%, home 
freezers 45%, clothes washers 34%, 
vacuum cleaners 28%, water heaters 
27%, ranges 22%, clothes driers 18%, 
ani ironers 5%. 

\s compared with February, 1949, 
clthes drier sales were up 81%, re- 
fr -erators 78%, home freezers 68%, 
Weter heaters 52%, ranges 49%, 
ch hes washers 45%, ironers 25%, 
ar’ vacuum cleaners 12%. 

Init sales of each appliance for 
F. >ruary were: 


ppliance Unit Sales 
er ree 556 
oe, ere 64 
SE ie kvccenerd bec wncn 521 
we, re 318 
othes washers ............ 755 
i i Tee 91 
| ECT ETC Ieee TTT ee 80 
acuum cleaners ........... 279 


© Donnell Is G-E Omaha Sales Mer. 


MAHA, Neb.—C. W. O'Donnell 
ha- been appointed Omaha manager 
of appliance sales for the General 
Ek<trie Co., it has been announced 
by H. C. Davis, manager of appli- 
an = sales in the Central District. 

_ © Donnell joined General Electric 
in Kansas City in 1947. 


Housewife Speaks Her Mind 


‘Friendly’ Credit Policy Can Make Big Difference In Number 
Of Casual Buyers Who Become Steady Patrons, NroGa Told 


CHICAGO—Mrs. Thelma A. Fari- 
son, a Chicago housewife, has found 
plenty wrong with the credit setup 
in the average retail store. 


Given the chance recently, she did 
not hesitate to tell members of the 
credit management division of the 
National Retail Dry Goods Associa- 
tion about her ideas on how a credit 
department should be run. 


Pointing out that a customer is 
by definition one who has become ac- 
customed to dealing with a particular 
store, she stated that the credit dé- 
partment has the job of making 
“the casual buyer an habitual buyer, 
or customer. The main reason for 
charge accounts is that they make it 
easier to buy.” 

Mrs. Farison cited several factors 
that can make the credit department 
a powerful influence in making or 

>> 


breaking customers. 

No. 1 factor is that the credit de- 
partment should be easily accessible 
to the customer, not tucked up on the 
11th floor somewhere. In her opinion, 
that department should be on the 
same floor as the general waiting 
room or no higher than the fifth 
floor. 

The “barnlike, cold, and functional” 
atmosphere of the credit department 
is very unpleasant to the customer 
and in sharp contrast to the warm, 
tasteful decorations in the rest of the 
store, she said. ‘‘You’re selling cus- 
tomer service there just as you are 
selling goods in the sales area,’’ she 
reminded her audience. 

Another factor is the credit man 
himself. Mrs. Farison believes he 
should be “pleasant, warm, and 
friendly” rather than “superior or 


patronizing.” On the telephone he 
should give the caller his undivided 
attention. He _ should not try to 
handle office details while talking to 
the customer. 

The “archaic, labored, or huffy 
phraseology” of the credit letter is 
another peeve of Mrs. Farison’s. “I 
recently received a letter which used 
the word ‘advise’ five times in two 
paragraphs—and I hadn’t asked for 
advice,” she said. 


Such phrases as “you say” or “you > 


claim” imply ‘but we don’t believe 
it,” she added. The effect is to an- 
tagonize the letter reader. 


Mrs. Farison urged that customers 
who are exercising their privilege of 
returning goods or cashing checks 
not be subjected to unnecessary red 
tape. To do so is a good way to 
lose a customer, she declared. 


‘Rabbit and Tortoise’ Fable 
Used To Snag Interest In 
Automatic Washer Ad 


JOHNSON CITY, N. Y.—The old 
rabbit and tortoise fable was brought 
into play in a newspaper advertise- 
ment employed by Reliable Refrig- 
eration, 208 Grand Ave., to stimulate 
customer interest in the use of auto- 
matic washers. 

The advertisement carried a car- 
toon of the tortoise slowly plodding 
by as the rabbit slept peacefully 
under a tree. The caption read: “Take 
It Easy.” 

Copy continued: “Let a new 
Frigidaire automatic washer do the 
work for you. Your clothes will be 
cleaner and whiter with Frigidaire’s 
exclusive Live Water action. Just 
dial 7-2395 and we will bring both 
you and your clothes to our store for 
a free demonstration—do it today.” 

The advertisement was used to 
promote the firm’s display of appli- 
ances which appeared at the John- 
son City Home and Industrial Ex- 
position. 
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‘Sell the Leader... Sell Westi 


nghouse ! 


by conventional coolers! 
The exclusive 3-Temp with Magi-Tro/ insures three different temperatures: 


you CAN BE SURE..1F ITS 


eS ai ee ee ieee heen: i RS SA ee tee ~ 3 es 12) Popkin 


POURS. . . Dependable service for 
plenty of refreshing water at just the 
right temperature ...a versatile 3-way 
Compartment Cooler that outserves, 
outperforms any cooler of its kind 
now on the market. 


«+ Of course, it’s Electric 


There’s a big market for this versatile and convenient 3-Way Westinghouse Cooler 
--- available in either a pressure cooler (as illustrated) or a bottle cooler. Compactly 
designed, both models pour, store and freeze in less space than normally occupied 


water at 50°F, a spacious ice cube and freezer compartment at below freezing 
temperature, and a roomy refrigerated storage space at 35-38°F. The Magi-Trol 
automatically maintains the desired temperature for each function. You'll find 
these new Westinghouse Coolers will be tops for quick sales, easy sales, many sales. 


WESTINGHOUSE ELECTRIC CORPORATION 
APPLIANCE DIVISION ° 


SPRINGFIELD 2, MASS. 


7 


You'll 


STORES .. . Keeps 29 beverage or 
40 half-pint milk bottles ice cold! 

tnd prospects everywhere: 
rivate homes, hospitals, small bio- 


oth 


n 


ical laboratories and scores of 
er places. 


FRE=ZES ... And —— 3% pounds 


or 28 ice cubes ready for instant use! 
Freezer unit with shelf and trays re- 
moved, is large enough to store 3 
pints of ice cream, 


Tr 
| 
1 
I 
I 
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For further information call your Westinghouse 
Distributor or mail this coupon to Westinghouse 
Electric Corporation, Springfield 2, Mass. 
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—-Welcomes Old and New Friends 
Niagara Falls and Lockport 


tiger, GRAND 


The HILL EQUIPMENT 


CORPORATION 
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STORE PLANNING AND LAYOUT — FOOD STORES — RESTAURANTS — BARS 


SIGNAL EXHAUST FANS 


commercial and domestic 


equipment. To announce tte 
the firm’s grand opening a 

¥ OR . Sceoalty 
a double-page spread was a ¢ rs - 


used, one page for house- 
hold appliances and the 


Via 


other (right) for commer- hen sae 
cial. Note in the top cen- Pine 
ter section the lengthy list WALK-IN COOLERS 


Dresreet wecens ty om Seud servicing extedhshments such 


of equipment that the 
firm stocks and sells—all 
types of commercial re- 
frigeration, allied store 
equipment, air condition- 
ing, and locker plant 
equipment. 
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ICE CUBE MAKER 
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STORE HOURS, 9A mre OF J 


2012 18th Street 
Niagara Fails, N.Y. 


The HILL EQUIPMENT Corporation 


NIAGARA FALLS, N.Y. oe LOCKPORT, N.Y. 


In Niagara Fails 
Dial 2-0246 


THE 1950 
MILK COOLER LINE 


REG. us. pat. OFF. 


This is the year for profitable Milk 
Cooler business. Get your share 
of both new and replacement sales{with . . . 


The Famous ESCO “‘NI-AG-RA”’ 


with its patented “Neck-High” 
Water Leveler and “Icy-Wall” interior. 


The Amazing ESCO “ICY-WALL” 


with its smooth clean inside wall of ice. 


_ SINCE 1927 


Famous for quality- 
“Noted for performance > 
“Built like a Battleship” 


Write today for literature and prices 


ESCO CABINET COMPANY « West Chester, Pennsylvania 
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In Addition to Newspapers, Dealer 
Uses Radio To Turn Up Prospects 


By C. Dale Mericle 


NIAGARA FALLS, N. Y.—Tap- 
ping his rich resources of experience 
gained in 19 years with Sears-Roe- 
buck, Ralph M. Alden as president 
of the recently reorganized Hill 
Equipment Corp. is introducing ag- 
gressive merchandising and _ sales 
promotion methods to the field of 
commercial refrigeration, air condi- 
tioning, and household appliances in 
this area. 

For the first time here, and per- 
haps anywhere, for example, com- 
mercial refrigeration is being adver- 
tised over the radio by this firm, 
which also uses extensive newspaper 
space to promote this equipment, 
along with appliances and air condi- 
tioning. 

“As far as we know, no one has 
ever featured commercial refrigera- 
tion in radio advertising,’ says 
Alden, who incidentally is the ninth 
generation of one of the country’s 
more aggressive Pilgrim heroines— 
Priscilla Alden. 

Speaking for himself, Alden says 
that this type of advertising has 
proved very effective, despite the fact 
that such media might be assumed 
to appeal only to a mass market. 


PROPRIETORS ARE LISTENERS 


“Most commercial places like res- 
taurants, taverns, etc., have radios 
in them, and the proprietors listen 
to them,” he explains. “When our 
broadcast comes on at 6 o’clock, lots 
of people are also home for dinner. 
Then the wives of men who operate 
these places are business-minded, 
too, and they, as well as their hus- 
bands find that their interest is 
aroused by the unusual fact that 
we’re advertising commercial refrig- 
eration over the air. 

“We receive telephone calls and 
other inquiries that we can trace 
directly to this advertising,’ Alden 
declares. “Radio seems to have a 
terrific following here.” 

The firm regularly sponsors the 
6 p.m. news broadcast over station 
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TYPHOON 


PACKAGED AIR CONDITIONERS 
T’ to 2OC tons 
EVAPORATIVE CONDENSERS 


3 1° 20 tons 


Over 40 Years of 
Air Cooling Experience 


TYPHOON Air Conditioning Co., Inc. 
794 Union Street, sa N. Y. 
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WHLD. Usually the broadcast is 
started with a brief ‘commercial’ 
followed by another of reasonable 
length in the middle, and another 
“commercial” at the sign-off. 

These broadcasts are not limited 
to commercial refrigeration and ai) 
conditioning, because the organiza- 
tion also handles household appli- 
ances in both the main store here 
and the branch in Lockport, N. Y. 
21 miles away. 

Some “commercials” are devotec 
exclusively to commercial refrigera- 
tion, while others mention both com. 
mercial and domestic. 

Newspaper advertising generall) 
alternates between the two, Alder 
explained. At present he’s mapping 
out a series of half-page displays t« 
appear once a week in the loca 
daily newspaper. One advertisemen: 
will be devoted to commercial re 
frigeration and/or air conditioning 
while the next will concentrate o1 
domestic appliances. 

Lately, Ajax ice cube makers have 
been given a good play in the radio 
advertising program, Alden says. 


AGENTS ARE ‘GUEST STARS’ 


When the firm’s formal granc 
opening was celebrated recently, a 
special feature of the radio spots 
was interviews with various manu- 
facturers’ representatives who as- 
sisted in the event. This was also 
backed up with a double-page spread 
in the Lockport Union-Sun & Journal, 
which featured commercial refrig- 
eration on the left-hand page, and 
appliances on the right. 

In its commercial operations, Hill 
Equipment offers complete planning 
and installation for restaurants, 
taverns, stores, and markets. To do 
this the firm has a full line of com- 
mercial refrigeration, including dis- 
play and storage refrigerators by 
Warren, Herrick walkins, Ajax auto- 
matic ice makers, the Jewett Beva- 
dor, Ajax-Empire air conditioning, 
and all necessary allied equipment 
such as commercial cooking equip- 
ment, stools, backbars, booths, check- 
outs, scales, cutlery, glassware, etc. 
The firm is also prepared to design 
and install locker plants. 

On the domestic side there’s Cope- 
land, Gibson, Ben-Hur freezers, Thor 
washers and ironers, Youngstown 
cabinets, radios, television sets (usu- 
ally backboards), and a full range 
of small appliances. 

Besides the aggressive promotion 
and complete lines which the firm 
carries, Hill Equipment has brought 
something else that’s new to this 
territory as far as commercial re- 
frigeration is concerned. 

“For the first time,’”’ he says, “there 
is now a complete display of this 
commercial and allied equipment on 
the floor here and in our Lockport 
branch. It’s no longer necessary for 
a person who's interested to go else- 
where just to look at the equipment. 
We also warehouse in town so we 


(Concluded on next page) 


COMFORT 
COOLER 


No ducts required 


360° circulation 
Model 100 C.C. 


Built-in pump 

nage 20,750 be hr. at 

Ripple Green 40° Ref. Temp. 
or White Write For Catalog 


MERCHANT & EVANS CO. 
PHILADELPHIA 46, PA. 


ROME-CONDENSER 
* Jointless Type * 


Rome Water Cooled Condenser 
Coils insure trouble-free condens- 
ing equipment. Used by leading 


| compressor manufacturers. 


ROME-TURNEY 


RADIATOR COMPANY 
222 CANAL ST. 
ROME, N. Y. 
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Aggressive Dealer Features Both Household & Commercial In 2 Stores 


: 


As this view shows, both household appliances and commercial refrigera- 
tion are sold by the aggressive Hill Equipment Corp., recently formed 
outlet with headquarters in Niagara Falls, N. Y. and a branch in Lockport. 


Operating the branch are Robt. V. 


Priddle (left), and S. K. Agvonin, 


manager, both of whom are vice presidents of the firm. 


* 


* * 


Firm’s Promotion Program Makes Most of 
‘Tourist Market’ Among Restaurants, Bars 


(Concluded from preceding page) 


can make quick delivery.” 

These two points, he thinks, give 
the firm a considerable advantage. 

Twelve persons are now employed 
in the firm, counting both the 
Niagara Falls and Lockport stores. 
These include six outside salesmen 
who work on a straight commission. 

The firm was organized only a 
few months ago as an outgrowth of 
Hill Refrigeration Co., which had 
been operated for many years by 
Charles Hill. Hill expects to continue 
with the new organization as a sales- 
man tor a year or so. 

Besides Alden, who is presiden* of 
the new firm, officers of the cor- 
poration include S. K. Agronin and 
R. V. Priddle, vice presidents, and 
L. M. Priddle, secretary-treasurer. 


branch. 

Alden jokingly points out that 
“we’re all newcomers to this busi- 
ness. After all, our combined experi- 
ence only amounts to a mere 55 
years!” Much of this was with Sears. 

Discussing the firm’s prospects, L. 
M. Priddle declares that “there’s a 
very good market for commercial 
refrigeration here.” 


Some of this is in the replacement | 
field, for Niagara Falls has for many, | 


many years been one of the top 
tourist attractions in the world. 
“There's also a lot of new business 
here, too,” Priddle emphasizes. 
“There are a tremendous number of 
restaurants, bars, and taverns who 
operate on a year-round basis cater- 
ing to the many workers in this 
heavy industrial area. They provide 


Agronin manages the Lockport us an excellent year-round market. 
SS] 3 SS EE SE ETE SST 
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for you NOW . . 
matchbook covers, etc. Install 
dealer display on your selling 
more sales. 


401 West Town Street 


Wie 


Removes Moisture By The Gallon 
Factory Warranteed for FIVE Years 


Oasis Air Drier advertisements in leading trade papers and 
national consumer magazines help you sell more and more 
Driers for bigger and better profits. 


Cash in on all the Oasis Air Drier sales promotion aids ready 
. Newspaper mats, colorful sales literature, 


DEALERS OR DISTRIBUTORS: 


‘or complete information on the Oasis Air Drier, Contact: 


THE EBCO MANUFACTURING COMPANY 


SAMO ss MEK OAZaeN > S> 


an operating Oasis Air Drier 
floor and reap the harvest of 


Columbus 8, Ohio 


oN 


si 


: 


‘i 


The diversification of Hill Equipment Corp. is indicated even more by this 
view of the Niagara Falls store where household ranges can be seen along 
with open display cases, reach-ins, radios, tables, chairs, bar stools, fans, 


“In addition there are a lot of 
restaurants and other places which 
cater strictly to the tourist trade. 
They close during the winter. So we 
have both a steady year-round busi- 
ness as well as the seasonal trade to 
draw from.” 

The firm, said Priddle, handles the 
installation and service on any and 
all equipment it sells. If some in- 
stallations are too big, they are sub- 
contracted. All plumbing and some 
electrical is subcontrated, too, 
because of the very strict codes. 

“Air conditioning offers a good 
market here,”’ Priddle points out, but 
he asserts that “too many systems 
are put in on the basis of price alone. 
If the customer won’t pay the price 
to have a 40-ton job, we here won't 


ba 


STANDARD SIZES 
%"" to 2" OD 


scales, slicers, etc., even hat racks. 


put in a 30-ton system just to get 
the job. That’s been done too many 
times and has caused nothing but 
dissatisfaction.” 

One salesman handles all the air 
conditioning, in addition to special- 
izing on the automatic ice maker, 
which the firm believes has a fine 
market in this territory. 

While the five other salesmen are 
prepared to sell the complete com- 
mercial refrigeration and allied equip- 
ment lines, they turn over all their 
leads on air conditioning and ice 
makers to the one man, Priddle ex- 
plained. 

“As yet no outside salesmen have 
been assigned to domestic appliances. 
Alden, Hill, and myself handle these 


in the Niagara Falls branch. 


THERE'S 


when you 


CALL ON 
HAJOCA 


FOR YOUR AIR CONDITIONING 
AND REFRIGERATION SUPPLIES 
AND PARTS 


At a glance you can tell the fine quality of 


Hajoca’s materials . . . valves, fittings, com- 
pressors .. . but what you can't see-and what 
is most important is Hajoca ONE-STOP Service. 
With a large and varied stock of air con- 
ditioning and refrigeration supplies (including 
such famous names as Alco, Henry, Mueller and 
others) plus a complete line of pipe, valves 
and fittings, Hajoca is the leading head- 
quarters for all your needs to keep your jobs 
profitable . . . on time. 

At Branches from New Jersey to Florida, 
Hajoca offers unusually prompt, efficient 
service . . . ONE-STOP Service. Ty 


HAJOCA 
CORPORATION 


Pennsylvania: Georgia: New Jersey: 
Philadelphia Columbus Camden 
(Erie Ave. Branch) 

Lansdowne Florida: Tennessee: 
Reading Jacksonville Chattanooga 


Maryland: Baltimore 


AMERICA’S FIRST NAME 


KEROTEST MANUFACTURING CO. 
PITTSBURGH 22, PA. 


FORGED 


VALVES, 


wt 


® Quality 
® Appearance 
© Performance 


IN QUALITY VALVES 
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They'll Do It Every Time . . . . By Jimmy Hatlo 


BEHIND HIM BEFORE 
THE OFFICE VULTURES 
BEGAN BATTLING «* 
OVER THE LOOT>>~- 


eR 
CAN 


COPR. 1950, KING FEATURES SYNDICATE, Inc 


MINE! I WAS HERE TWO 
YEARS BEFORE YOU 
\SCAVENGER HUNTERS: 

1; 


AND I SPEAK FOR ALL OF US.YOUR ) THE JOINT(SNIFF- < 

"There WASN'T A DRY DESK WILL ALWAYS STAND AS A <4 SNIFF) WON'T BE THE 
EYE IN THE OFFICE MONUMENT TO YOUR LOYALTY SAME WITHOUT HIMes 

WHEN, AFTER THIRTY _ AND FAITHFUL SERVICE::- ZS 

YEARS ON THE JOB, 6, t (Aion oS x awk AE 
OL’ POP MILDEW WAS ol KD? | BRR yy bok & 1 pablo WI 
RETIRED AND PUT AZ V7I\\ 7 4 ot VAP Ss SS) / 

OUT TO PASTURE -+- : es Gre Ip ° ty 
X % DY) —. Bek. - Z 

a To —— : WE 
= Z * many | y a =x hy =| TH ANX MERS: 
=i pete BOAT 
BUT sf ag gene 
THE ELEVATOR 
DOOR HADN'T CLOSED |/ LAY OFF? THE PEN SET'S OVER MY DEAD Bopy! 


L’'VE HAD MY EYE ON 
THIS EVER SINCE HIS 
FIRS T LOGUS ON THE 
BOGUS ATTACK:> 


we 
ds MORE are” 


food storage 
... with NO INCREASE 
in outside cabinet 


DIMENSIONS! 


wipthH 5°72" 


neiGHT 97/4" 


Be i ie ee ae 
Mig a ? 


Modern design gives today’s refrigerators a greater 
food storage capacity in relation to overall cabinet 
size than was deemed possible just a few short years 
ago. Unit compartments have been reduced in size or 
eliminated entirely. Food compartments have been 
extended, in many cases substantially to floor level. 
Thus storage space has been increased by two or more 
cubic feet with no increase in exterior dimensions, 
and with but little added load on the compressor. 


This remarkable achievement is made possible by 
the Tecumseh Compact. Due to its small size, the 
Compact may be installed in a smaller-than-usual 
unit compartment, mounted on the back of the cab- 
inet, or placed in a “dimple” in the cabinet liner. 
When used with the new flue-type static condenser, 


TECUMSEH 


an ae ~ ng 
ee > am * r — 
7 ‘et =% ¥ : 
: i» 
; ies , oe: ie todtl P= Pe. 
gh ar “to ee Re ae x A. 


That’s why the trend 
is to the TECUMSEH 


TECUMSEH PRODUCTS COMPANY 
TECUMSEH, MICHIGAN 


EXPORT DEPARTMENT: 2111 WOODWARD AVE., DETROIT 1, MICH. 


(OMee 


food storage space is extended to the bottom of the 
refrigerator. 


The tremendous popularity of the Tecumseh Com- 
pact is shown by the fact that more than 100,000 
refrigerators equipped with Tecumseh Compact 
compressors were placed in homes in the first full 
year of production. Today, over 200,000 Tecumseh 
Compacts are in use in home freezers, beverage 
coolers and vendors, water coolers, complete kitch- 
ens, midget trailer and sports refrigerators, as well 
as many models of household refrigerators. 


For Tomorrow’s design in your refrigerator Today 
—specify the Tecumseh Compact. Write or wire for 
complete details. 


World's largest inde- 
pendent producer of 

* compressors and con- 7 
densing units for the 
refrigeration industry. 
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The Future for Our Industry 
Looks Better and Better 


OP estes reports on population trends should allay the fears of 


pessimists who cry that the United States is headed for 
further “recession.” At the same time, they should stimulate 
and inspire every reader of AIR CONDITIONING & REFRIGERATION 
NEWS. 

These reports stress the huge increase in the number of 
family units our nation has been registering. Concurrent with 
and subsequent to this amazing growth in the number of American 
families, there is bound to be a great market for the products of 
our industry, thus giving business the shot of adrenalin it needs 
to forestall any thought of possible depression. 

In 1930 the number of U. S. families lingered below the 
30,000,000 mark, while our total population was 122,775,000. 

After ten years had elapsed, American family units ex- 
ceeded 35,000,000—an over-all increase of 5,182,000 families. In 
the meantime our total population had swollen to 131,670,000— 
an increase of 8,895,000. 

Estimates as to the number of family units which will be 
in existence come 1950 hover around the 43,000,000 mark, indi- 
cating an increase of around 8,000,000, or 22.8 per cent in one 
decade. It is believed that the United States of America’s popu- 
lation will have grown to more than 150,000,000 by that time—a 
gain of 18,000,000 over the previous ten-year period. 

Man! What a market for refrigeration, air conditioning, and 
home appliances! 


Millions of our newest families were conjoined during the 
hectic era of war shortages and high wages. Consequently they 
constitute a well-heeled backlog of deferred needs for housing, ap- 
pliances, luxuries, and recreation (like ice cream and ice cubes!). 

Undoubtedly this tremendous, newly-created demand will 
affect profoundly every manufacturer, wholesaler, dealer, and sales- 
man in our industry. 

The U. S. is particularly well-equipped to supply a rapidly 
enlarging number of people and families not only with a satis- 
factory livelihood, but with their heart’s desires. Our resources 
are adequate, our industries are on the ball, our money supply 
seems more than sufficient, and our selling organizations are 
awakening at last. 

The building industry foresees a need for 1,500,000 new 
homes a year during the next decade, in contrast to a paltry high 
of 937,000 new homes after World War I. Furthermore, it is 
estimated that at least 2,000,000 families still are living in homes 
of relatives. It is safe to assume that a considerable portion of 
these will insist upon establishing homes of their own eventually. 

America’s food industry also feels the effects of this en- 
larged family formation. American eating habits are undergoing 
a change, in consequence, according to food industry analysts. 
This change is due in a large part to the growing popularity 


| of frozen foods. 


Interest in consumer goods—especially those which our in- 
dustry produces—is being maintained at a high level, thanks 
to the growing number of families and their increased purchasing 
power. The Sales Future for automobiles, refrigerators, and other 
appliances, sporting goods, and children’s supplies looks better 
and better. “ 

Modern families maintain—or try to—a living standard about 
20% higher than that of a few years ago. That’s mute evidence 
that the United States is well prepared to support its increased 
population in the manner to which it has become—or would like 
to be—accustomed. 


hy: 
ad 


‘3 . 
oa | 
a ee _ See aE tee er ein ae ees a 
| ee 
7“ | 
paws | 
rat ee 
thes Sd | 
| 
oon =< 
ces ee . 
i Wh = 
ae Hise ! __ Gli. } . 
e ult Nm SN \" ~ A \F 2 ‘ / 
a | UE MAUS | ‘e ; 
eo As TS as 2) ing wh | . senicanaitin . 
ot S Sa a ly ) S, Ve et a eee st 
ae 4 Ls -— . = 8, GY - eral a 7 ‘ 
ba) MAS Ot | —— A 
< rt A i> ~ Va \Y A 
eg Sl [ SS . AL \ \ K\ W: PD Ss : a a i i ee ieee Fi 
er ys SS ue” _—— ay, v way i 
pet SS a —— a a Be. | = Vary : f 
‘at WORLD RIGHTS RESERVED. ff SE eee y S 3-25 tri 
. ae ee a en Mg) 
i BB999999399S99993939993SSBSBBSOVSSDOSDSOSSOOOOX be 
ee . s pe 
whe: Do You Have ‘One Foot In the Door’? | 
sas 3B99999999939993939933993S9SSBBOWBBBBWSSSOSOOOOOO* ce 
a pln eerie ttm thot enn it ti ct tit ln lit ttt it te mt tn NiacttaeRt 1 
oa ha 
a OO == an 
= ° in 
7 | fo --. ~ of 
art: a ae « Rc 
a , ew ” 
ea ‘ > : 5* 
3 ST meen, te 
“i ————— z 
ey ins 
4 —_—- , 
4 ae a | 
K + > 2 
ees ————, : . a Be 
Y en al 5 , foe . 
7 ih | sp | : 
A y i : 
Ky b4 > Mlustrateg above i 1. 
1 the Ps SUggestion of he a ; 
: : be teiteieg: Compact ‘ay | 
2 el refrigerator. me householg | 
.¢ : : 
ee | 
hs , | 
si 5 | 
* | 
i 
e. | 
; 
: | | 
$ : 
| ; 
se 
ie i ! 
a 
~ | 
et EFT | 
<4 : 3 ee ) r ; . - A Ke: 2 : f f é ‘ ne “ie 
: = ATR ie are Pie be fee... es AS ; £ | Sa hy: le wd Mp Cadet 8) SC is er tee a ie - of Site - 


Pan- 
ntries: 
each; 


we 


AIR CONDITIONING & REFRIGERATION NEWS, MAY §8, 1950 


15 


Space for Heating Data Included 


DESIGN DATA 


oursiog 


° Dank 


vv Sense LATENT 


ses COOLING AND HEATING sain 
LOAD ESTIMATE SHEET 


COPYRIGHT 1980 


THE TRANE COMPANY oom —— _ — -FL00e —— 
—s 


b LA CROSSE. WISCONSIN seenvene | | GTN wom _y vou 


CONDUCTION SENSIBLE HEAT GAINS AND LOSSES 
OIMENSIONS AREA SO FT 


ADDRESS 
cITy @ stare 


fe weer = 
=== 


GAINS & LOSSES 


| fi 


_ EXCESS SOLAR HEAT. GAINS 


mph} 


seveme =| 2k ATENT 


22__ TOTAL 80: 


LECTRIE LIGHTS 


gay 
"EQUIPMENT HEAT GAINS 
arrs 


it 


PLUS ITEM 40 


41 TOT COOLING LoaD BTU HAR. | 


ea 
SESS S SSSR SRS SSS CESSES 


Although smaller than the previous load calculation 
this new edition provides space for many more facts. 


table issued by the Trane Co., 
(See story at right.) 
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Surge Comparison Tester 
Aids Trouble Shooting 
Firm on Service Jobs 


ATLANTA — The Cleveland Elec- 
tric Co. here has just installed a 
“surge comparison tester’? which will 
be used in their servicing of refrig- 
eration units and other equipment. 


Operating for more than a quarter 
century at their present location as 
electrical trouble shooters, this firm 
has been able to help keep household 
and commercial electrical equipment 
in operation and gets a large share 
of the trouble calls from the area. 
Robert deLoache, service manager, 
says he expects the new equipment 
to be able to speed up repair jobs 
which have proven troublesome. 

According to deLoache, the new 
tester will quickly show up certain 
types of defective windings or weak 


cate by old-style equipment. He ex- 
pects it to prove particularly valu- 
able in saving “return calls” by 
testing and finding troubles in equip- 
ment at their shop for other kinds 
of repair, enabling the shop to do 
both jobs while the equipment is 
stripped down. 

DeLoache cited one case where the 
new equipment had already proven 
of value. The company had been 
called in to repair a _ refrigerated 
locker plant in a north Georgia 
town, and was able to locate the 
trouble quickly enough so that the 
repairs were made and the system 
back in operation before the tem- 
perature dropped to the danger zone. 

He also cited the case of a repair 
on a 250-hp. synchronous motor driv- 
ing a water works pump serving a 
populous community. Repairs were 
made, averting a local water shortage. 


Randolph To Represent 


insulation previously difficult to lo- McQuay In California 


VY, HP 
from 


- finest air conditioners / 
at LOWEST PRICES... ; 


poem 2398 


'; 
; retail 


eT OPEN! f 
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" STARRETT TELEVISION CORPORATION 
— GOT West 26th Street, New York 1, .N. 


MINNEAPOLIS — McQuay, Inc., 
manufacturer of lowside commercial 
refrigeration products, has announced 
appointment of 
George J. Ran- 
dolph of Randall 
Distributing Co. 
as its district rep- 
resentative for the 
entire state of 
California. 

Randolph’s head- 
* quarters are at 

Randall Distribut- 
ing Co., 2227 
Lafler Rd., Los 
Angeles 32. 

In addition to representing 
McQuay, Randolph will also be a 
representative for the American 
Automatic Ice Machine Co., a subsi- 
diary of McQuay. 


Buffalo Firm Files Name 


BUFFALO—A business name has 
been filed in the Erie County clerk’s 
office for the Niagara Penn Refrig- 
eration Service & Sales, 543 Niagara 
St., by Salvatore Gimbrone and Earl 
Carter. 


G. J. Randolph 


by KOLD-DRAFT 


‘The Foremost Name 
n Beverage Cooling 
And Dispensing Equip- 
nent.” 


’ Designed For Under Bar Use— 
Stainless Steel Inside and Out. 


Clean Glasses, Bar Ingredients, Or Used 
And Waste Drinks. 


@ Two Models—Holds 
bottles. 


On The KOLD-DRAFT Line. 


© Stainless Steel Drain Shelf Ideal For — 


188—12 oz. or 245—12 oz. 


KOLD-DRAFT, World’s Largest Manufacturer of Complete Electric 
Beer Dispensing Systems, Invites You To Write For Full Details 


KOLD-DRAFT Div. 
UNIFLOW MANUFACTURING CO., ERIE, PA. Reg. U.S. 


BAR MITE 
MODEL 36 


*Trademark 
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Trane Offers Condensed 
Cooling, Heating Load 
Estimating Sheets 


LA CROSSE, Wis.—A new, con- 
densed cooling and heating load esti- 
mate sheet is the latest addition to 
the service and educational materials 
made available to engineers, con- 
tractors, and architects by The Trane 
Co. here. 

The sheets are printed on 8%-in. 
by 11-in., 9-lb. transparent bond to 
conserve file space, and to permit 
ready blueprint and black line re- 
production. They are punched for 
ring binding. 

The compact sheet contains spaces 
for more items than those contained 
in the previous 11-in. by 17-in. sheets 
used for air conditioning calculations. 
Included for the first time is space 
for heating calculation. 

In keeping with Trane’s educa- 
tional policy, the sheets will be 
made available to the trade on a 
non-profit basis. Pads of 50 are 
pricing at 50 cents per pad; in lots 
of 12 pads or more at 35 cents per 
pad. Pads of 25 are pricing at 30 
cents per pad; in lots of 12 pads or 
more 20 cents per pad. 

Inquiries for the sheet, form 389-A, 
should be addressed to The Trane 
Co., Educational Department, La 
Crosse, Wis. 


Hotel Henderson To Be Cooled 


AIKEN, S. C.—<Arthur F. Geele, 
new manager of Hotel Henderson 
here, says a prominent feature in im- 
proving the hostelry will be adding 
air conditioning in some rooms. 


Employers Get Birthday Cake 


Employes of the United 
Co., San 
presented 


Refrigeration 
Antonio, Tex., 
officers of their firm with 
a birthday cake on the 
company's twelfth anni- 
From left to 
right the officers are: A. 
B. Schellenberg, Jack 
Alex Trevino, 
and B. A. Trevino. 


versary. 


Friesen, 


United Refrigeration Co. Celebrates Twelfth 
Year by Opening New San Antonio Building 


SAN ANTONIO—The United Re- 
frigeration Co. here celebrated its 
twelfth anniversary with the open- 
ing of a new store building and 
warehouse on April 8. 

Thirty-three manufacturers of re- 
frigeration and air conditioning 
equipment exhibited their latest de- 
velopments to the more than 500 


contractors, engineers, and _ service 
men who attended. 
Refreshments were served all 


through the evening and many at- 
tendance prizes were awarded the 
guests. The company employes pre- 
sented a very large birthday cake to 
the four company officers; Alex 
Trevino, Jack Friesen, B. A. Trevino, 
and A. B. Schellenberg. 

The new building, located at 202 
Martinez St., was constructed of 


concrete and glass brick and con- 
tains over 8,500 sq. ft. There is a 
welcome mat at the entrance to the 
office section of the building and 
there are no doors to the offices. 

A new engineering and estimating 
department provides customers with 
quicker and more complete quotation 
service. There is a large open area 
at the front of the store which will 
be used for exhibits and meetings. 

Paved parking areas are provided 
at the front, rear, and on one side 
of the building. The year-round air 
conditioning system for the building 
is installed in an open area where 
it is readily available for inspection 
and experimental work. 

The new building will serve as 
headquarters for the three United 
Refrigeration Co. stores. 
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Controlled by 


Where protection of fresh food means 
profit-protection — there’s the place for A-P 
DEPENDABLE Refrigeration Valves. With their 
reputation for long trouble-free service, 


A-P Valves boost your reputation for good 
workmanship, good judgment. They protect 
your customer’s investment in money, 

and your investment in time. 


today’s 


AUTOMATIC PRODUCS COMPANY 


2450 NORTH THIRTY-SECOND STREET 
MILWAUKEE 10, WISCONSIN 


DEPENDABLE Zefrgeration Values 


STOCKED AND SOLD BY GOOD REFRIGERATION WHOLESALERS EVERYWHERE 


RECOMMENDED AND INSTALLED 


BY LEADING 


A-P MODEL 207 
Thermostatic Ex- 
pansion Valve — 
most 
popular refriger- 
ation valve 
systems up to 1 
ton Freon 12. 


for 


REFRIGERATION SERVICE ENGINEERS 
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Bodine Outlines Factors To Consider 
In Designing Comfort Cooling System 


TORONTO, Ont., Can.—Emphasiz- 
ing the important difference between 
true “air conditioning’ and ‘‘comfort 
cooling,’”’ I. M. Bodine, general sales 
manager of KeepRite Refrigeration 
Co., outlined the chief factors to be 
considered in tackling a “comfort 
cooling” job for servicemen attend- 
ing the 11th annual educational con- 
ference of the Interprovincial RSES 
association here. 

“The public generally considers 
‘comfort cooling’ and ‘air condition- 
ing’ to be the same thing, but ac- 
tually they’re different,” he declared. 
“True air conditioning means hu- 
trolling air temperature and hu- 
midity, cleaning the air, and pro- 
viding ventilation. Comfort cooling 
jobs, however, are usually controlled 
by a thermostat, so there is no full 
control over humidity. 

“There is some humidity control in 
a comfort cooling installation, but 
by a strict definition of terms, such 
a system provides comfort cooling 
though not air conditioning.” 

As such, the purpose of comfort 
cooling is to cool the human body, 
Bodine reminded the servicemen, ex- 
plaining that human beings absorb 
heat from the sun and food and like- 
wise given off heat. 

Heat is given off by the body 
through radiation, convection, con- 
duction, and perspiration or evapora- 
tion, depending on the “temperature 
we’re in and the activity of the 
body,” he explained, adding that 
“some of this heat is sensible while 
the rest is latent.” 


To illustrate he cited the stand- 
ard ASRE data showing, for ex- 
ample, that a person seated at rest 
has a total heat loss of 330 B.t.u./hr. 
of which 180 B.t.u. is sensible heat 
loss and 150, latent heat loss. At 
the other extreme, a person doing 
heavy work loses 1,450 B.t.u. per 
hour with 465 being sensible and 
985 latent. 

Bodine next briefly outlined the 
concept of “effective temperature,” 
showing that with a given outdoor 
temperature and a stated effective 
temperature, the indoor dry bulb, 
wet bulb, and relative humidity could 
vary considerably. 

“With 95° outdoor dry bulb and 
74° indoor effective temperature, the 
dry bulb can vary from 82° to 78° 
with corresponding changes in wet 
bulb temperature from 64° to 70°, 
and in relative humidity from 36% to 
68%. 

“If the same effective temperature 
is maintained, one should be com- 
fortable even though dry bulb, wet 
bulb, and relative humidity vary. The 
chief point of this, however, is that 
with a comfort cooling system the 
thermostat responds to dry bulb 
temperature changes only, and there 
could be a considerable change in 
humidity conditions without affect- 
ing the dry bulb and thus the ther- 
mostat. 

“In designing or working on a 
comfort cooling system, remember to 
think of your loads as being sepa- 
rated into the latent and sensible 
components. You can have reason- 


ably good control over relative hu- 
midity by balancing the coils to a 
proper ratio between latent and 
sensible loads. A high latent load 
usually requires a deeper row coil.” 

Air movement and_ ventilation, 
other important factors of comfort 
cooling, were touched upon by 
Bodine, who told the RSES group 
that “as a rule of thumb, an air 
velocity of 25 to 30 f.p.m. is gen- 
erally satisfactory,” but he also 
pointed out that ventilation require- 
ments will vary, depending on the 
application. 

“In an apartment the preferred 
outdoor air for ventilation is 20 c.f.m. 
per person, with a minimum of 15 
c.f.m. In a cocktail bar with its 
heavy smoke conditions, 40 c.f.m. per 
person is preferred, with 25 as a 
minimum. In a department store, 


however, the requirement is only 
7% c.f.m. (preferred) and 5 c.f.m. 
(minimum). 


“Heavy outside air requirements, 
though, build up the load on the re- 
frigeration plant of a comfort cogl- 
ing system, and this often is the 
cause of chiseling on the size of 
the equipment that should be needed 
for the job,” Bodine further pointed 
out. 

Such other factors of the location 
of supply grilles and the inter-rela- 
tion of air delivery, temperature, and 
air velocity were touched upon, along 
with ductwork. 

“Designing of ductwork for a 
simple job is usually based on veloci- 
ty, but it can also be based on static 
pressure,” he declared, advocating 
the latter for the larger, more exact- 
ing job. 

“Don’t forget the noise factor, 
either, in duct design,” he cautioned. 
“T’ve seen many otherwise good jobs 


fail because of the noise problem.” 
da 
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SELF-CONTAINED, REMOTE TYPE 
AIR-COOLED CONDENSER 


When to Use the UNICON... 


s To eliminate hot compressor rooms. 


Where there is no water at all. 
Where water is too expensive. 


Where there is a sewage problem. 


Where extra condenser capacity is 
* required in an existing system. 


For combination air-and-water cooled sys- 
* tems in an existing water cooled system. 
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Send for Bulletin No. U-177 


KRAMER TRENTON CO. 
Trenton §, N. 


SIX SIZES 
FROM 3% TO 54% TONS 


THERMOBANK - COOLMASTER -RADIAL UNITS 
PANEL UNITS - CUBERS - FINNED COILS- 


BARE TUBE COILS-HEAT INTERCHANGERS 
CONDENSERS Air Cooled, Water Cooled, Evaporative | 
WATER COOLING EVAPORATORS 

BLAST COOLING COILS -BLAST HEATING COILS. 


New Condensing Units Developed by Brunner 


Pictured is one of the six 
new refrigeration con- 
densing units recently in- 
troduced by Brunner Mfg. 
Co. They come in 50, 60, 
and %75-hp. sizes and use 
evaporative or water- 
cooled condensers. 


% aa 


Models Designed To Use 
Evaporative Condensers 
Or Water-Cooled Variety 


UTICA, N. Y.—A new series of 
refrigeration condensing units that is 
available in six different models has 
been announced by the Brunner Mfg. 
Co. here. 

Basically identified as the R-75000 
compressor, the new unit has com- 
pressor motor, and bed plate combi- 
nations for use with evaporative or 
water cooled condensers in 50, 60, and 
75-hp. sizes. With evaporative con- 
densers the units are designated 
E-50000, E-60000, and E-75000. With 
water cooled condensers the same 
numbers are used but preceded by 
the letter W. 

In design, the R-75000 is a fully 
pressure lubricated 8-cylinder, 90° 
V-type compressor with two cylinders 
to a block. Blocks and crank case 
are of close-grained, non-porous, spe- 
cial analysis cast iron. 

Pearlitic cast iron crankshaft 
with induction hardened journals and 
pins is used. Throws are arranged 
for a discharge stroke every 45°. 

Cast iron piston, malleable con- 
necting rods, diamond bored bronze 
bushings, all machined and assembled 
under high precision methods, con- 
tribute to the efficiency and rela- 
tively quiet running of these units, 
according to Brunner. 

An outstanding feature is the 
Brunner design valve assembly. Both 
suction and discharge valves are of 
the reed type. On the suction side 
is a 4-in. service valve with two 24%4- 
in. service valves on the discharge 
side. 

Several years of design and serv- 
ice testing of these condensing units 
preceded their release to all Brunner 
distributors and dealers, the com- 
pany said. 

Brunner engineers have taken into 
consideration the many “special” or 
“accessory” requirements that develop 
in the job-application of compressors 
in these larger horsepowers, it added. 

Unloaded starting and capacity 
control equipment is optional. The 
four step capacity control can be 


made responsive to suction pressure, o- 


space temperature, damper position, 
etc. 

Openings in two of the four 
clyinder heads are provided for in- 
stallation of relief valves if required. 
Oil pressure failure protection is pro- 
vided by an automatic device. A 
high-pressure cut-out, when wired 
into the control circuit, protects com- 
pressor against excessive pressures. 

Added advantages are compact- 
ness and comfortable ‘room-to-work” 


| accessibility to all connections and 
| working parts, the company said. 


All units are bolted to a mounting 


Air Conditioning System 
In Gov't Clinical Center 
To Use 1,200-Hp. Units 


BETHESDA, Md.—Five 1,200-hp. 
refrigerating machines that will pro- 
vide 5,250 tons of cooling per day 
will be used to air condition the 
Public Health Service’s National In- 
stitutes of Health Clinical Center to 
be erected here, it has been an- 
nounced. 

The General Services Administra- 
tion expects to have the plans and 
specifications for the plant ready for 
contractors in time to receive bids 
for the construction contract during 
the summer. 

This information was revealed re- 
cently by W. E. Reynolds, commis- 
sioner of public buildings for the 
General Services Administration of 
the Federal government, and Surgeon 
General Leonard A. Scheele. 

They pointed out that the refrig- 
erating machines will deliver 10,500 
gals. of water per minute for both 
the air conditioning and for the in- 
cinerators that will be capable of 
consuming 5,000 lbs. of waste per 
hour. 

The water to the incinerators will 
be used as a spray to wash the in- 
cinerator gases before they pass up 
the chimney. This will removed fly 
ash and odors. 

The refrigerating machinery will 
be located in a compressor room ad- 
joining the boiler plant. Three air 
compressors will also be placed in 
the room. 

The five refrigerating machines 
will be of the electrically driven cen- 
trifugal type and the water they de- 
liver will be cooled to 42° F. Each 
machine will have its own induced 
draft condenser water cooling tower 
which will be located on the roof 
above. 

Water used for cooling purposes 
will not be wasted, but will be 
collected and used for boiler feed or 
in laundry washers, the executives 
stated. 

The Clinical Center will be about 
100 ft. high, 234 ft. long, and 110 ft. 
wide. 


For AIR CONDITIONING & REFRIGERATION 


UNITS - PARTS - TOOLS - SUPPLIES 


EZ KLEEN. 
Ain Filters 
wash clean with water - 
‘ustproof, inexpensive. 


Rp - » « PRODUCTS OF RESEARCH 
ies i EE Se ee ee ee a 


RESEARCH PRODUCTS CORP. 
Madison 10, Wis., U.S.A. 


Buy By Mat From Uhis Big New Catalog! 


Write Now For Your FREE Copy 


@ Large Stocks 


@ Fast Delivery © Complete Satisfaction 
@ Authentic Manufacturers’ Parts 
@ Prompt Shipments to all points in U.S. and the World 


Wholesale Only—Please Write On Your Letterhead 
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AIR CONDITIONING & REFRIGERATION NEWS, MAY 8, 1950 


Beer Lines, Which Run Through 6-In. Cooled Duct, Maintain 
Beverage at Even Temperature from Basement to Tap Stand 


veat runs of both 
efrigerant lines and 
lectrical conduit are 
: haracteristic of jobs 
installed by Edwin 
deckner, independ- 
«nt Rochester, N. Y., 


By C. Dale Mericle 

ROCHESTER, N. Y.—By running 
the block tin beer lines from the 
the beer cooler in the basement to 
the tap stand through a 6-in. duct 
cooled with air from the _ cooler, 
draft beer at the Laroche hotel here 
is kept at the desired even tempera- 
ture, according to Edwin Heckner, 
independent contractor and service- 
man who designed and installed the 
job. 

The beer cooler, incidentally, is 
also used to cool drinking water for 
the bar, which serves the small din- 
ing room that gets a heavy play, 
especially at lunch time, Heckner 
says. 


SERVICE HALTED ONLY 
ONE-HALF DAY 


Installed about a year ago, the 
present system replaced an earlier, 
outmoded installation, but the job of 
putting the new setup in was so 
scheduled that serving of draft beer 
was interrupted for only half a day 
when the final switch-over was 
made. 

An 18 by 12-ft. cooler was built 
up in the basement to be cooled by 
a thermostatically controlled Bush 
blower unit powered off a 1-hp. 
Brunner condensing unit. The latter 
is both air and water cooled, water 
cutting in at 95 lbs. head pressure. 

“Water rates are so high in this 
particular area of the city that we 
try to hold water consumption to 
a minimum,” Heckner says to ex- 
plain why the combination condens- 
ing system was selected. 


& 


Self-Contained (me) General 


AIR Refrigeration 
CONDITIONER Division 
3, 5 and 7% ese ss eg s 
<< Te achine Company, 
ton models q Beloit, Wisconsin 


*. * * 


The big unit cooler, which holds 
the temperature in the cooler be- 
tween 36° and 38°, is suspended 
from the ceiling at the end opposite 
the door. The latter is fitted with 
three hinges, incidentally. 


THIRD HINGE USED 


“It doesn’t cost very much to in- 
stall a third hinge on the door, but 
it does make a big difference,” 
Heckner declares. “The extra hinge 
keeps the door from sagging.” 

Inside the cooler just to the right 
of the door is the small blower which 
forces the 38° F. air from the cooler 
through the 6-in. insulated duct to 
cool the beer lines running from the 
cooler to the tap stand behind the 
bar on the first floor. 

The blower pulls the air from the 
cooler up through a duct to the tap 
stand, where it is forced down the 
duct containing the beer lines back 
to the cooler. 

This arrangement gives a counter- 
flow effect which is always desirable 
in heat transfer, points out the con- 
tractor. 

The ducts are insulated, and al- 
though the return air to the cooler is 
discharged right beside the fan, 
there is no “bypass” effect, accord- 
ing to Heckner. 

“We wondered about that possi- 
bility when we laid out the system,” 
he admits, ‘but we experimented 
with a smoke bomb as soon as it 
was completed. The air discharged 
from the duct is forced along the 
end of the cooler by the unit cooler 
and makes a complete circuit almost 
through the cooler before it’s picked 
up and forced through the duct 
again. 

“If we found that we had to, we 
figured on installing a _ baffle to 
avoid any difficulties, but that wasn’t 
necessary.” 

To provide a certain amount of 
cold water for the bar, Heckner fab- 
ricated a grid of 12 rows of %-in. 
hard copper 12 ft. long which was 
mounted along one wall of the 
cooler. This gives a 144-ft. long heat 
exchange setup that has proved ade- 
quate in meeting the needs of the 
establishment for cold water, Heckner 
said. 

The water line to the tap stand 


TO ALL NEWS READERS: 


The same practical ideas you’re reading about right now, the same up-to- 
the-minute information you’re looking over, the same satisfaction you feel 
from having the News is worthwhile for your salesman or serviceman too, 
isn’t it? Even if he reads your copy of the NEws, he likely hurries through 
it and the chances are he misses a lot or probably forgets tips that could 


be highly profitable, isn’t that right? 


Enter a subscription for his own personal use today, to be sent directly 
to his home. Then, in leisure and quiet, he can concentrate on the wealth 
o* material and stimulating stories that appear each week, absorbing them 


.for actual application in his job. He'll appreciate your thoughtfulness, and 


it always helps to make a closer friend. Besides this, in the long run he'll 
become better in his work and more valuable to himself and to you. 


F\ll in the coupon below, attach your $5.00 check, and mail the order now, 
While you’re thinking about it. An acknowledgment will be sent to you 
aid a card to the subscriber telling him that he is receiving the NEws 


With your compliments. 


T»>: AIR CONDITIONING & REFRIGERATION NEWS 


4.0 W. Fort Street, Detroit 26, Mich. 


P ease enter a subscription to the News for: 


contractor, whois 

shown here check- 

ing the sight glass 

on the _ beer-cooler 

system he installed 

recently for a local 
hotel. 


also goes through the air-cooled duct 
housing the five beer lines. 

Throughout, the system is charac- 
terized by neatness of lines. Hard 
copper with brazed connections was 
employed for the refrigerant and 
water lines, while thin-wall conduit 
serves the electrical system. 


Operation of the unit cooler, as 
well as the small blower for the 
duct, is tied into the light switch 
which is mounted outside the cooler 
beside the door. When the lights are 
turned on, the fans are cut off. This 
prevents a blast of cold air being 
forced out of the cooler when the 
door is open because anyone entering 
the cooler will naturally want to 
turn on the light. 


This arrangement also prevents 
warmer basement air being picked 
up and forced through the duct sys- 
tem, thus warming up the beer and 
water lines. 

Connected into the cooler lighting 
circuit are two red warning lights, 
one just outside the cooler, the 
other up under the bar. When the 
cooler light switch is turned on, 
these two warning signals also light. 
This indicates to those tending bar 
that someone is entering or is in 
the cooler room down in the base- 
ment. 

This is all right, of course, if the 
bartender knows that someone is 
supposed to be in the cooler, such as 
a brewry driver delivering beer, or 
an assistant tapping a fresh barrel, 
but if the light goes on when no one 
is supposed to be there, or if it 


stays on longer than usual, the bar- | 


tender can investigate. 


zs. * * 


LEFT: In © the 


ABOVE: Beer lines from 

cooler to bar run through 

a 6-in. insulated duct that 

is kept at 40° F. by air 

from the cooler forced 

through the duct by a 
small blower. 


cooler 
Heckner also installed 144 
ft. of -in. copper lines to 
cool water for the bar. 
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You get a clean, free flow of 


refrigerant with accessories 


by SUPERIOR 


You'll find that Superior Driers and Heat 


Exchangers will give you greater performance 
in every job. Driers—available refillable and 
non-refillable—filter your refrigerant clean for 


maximum efficiency. Heat Exchangers increase capacity 
and reduce running time on every size installation. 


For information on these and many other quality 


Superior accessories, write us today for catalog R3. 


. See your local wholesaler for all your accessories 


Su it er ior valve and fittings co. 


Pittsburgh 26, Pa. 
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| COMPARE POINT FOR POINT... | 


...and You’ll Buy a | 
Koolmaster 


KEG COOLER & BEER DISPENSER 


The stainless steel top of the Koolmaster 


include: 
@ New all steel construction 
throughout. 
@New chrome “push-button” 
door latches. 
@ "Engineered Cooling.” 


P vre; 


contrasts most attractively with the soft brown Dulux long- 
wearing baked enamel body finish. Other Koolmaster features 


@ New full length concealed 
door hinges. 

@ New five-year warranty 
plan. 

@ All stainless steel exterior. 
(slightly higher price) 


‘Two sizes, two-keg and three-keg sizes are designed with 
self-contained refrigerating units or for remote installation. 


For Complete Information Write or Phone 


UNITED REFRIGERATOR COMPANY 
HUDSON, WISCONSIN 


Proper Installation of Refrigerant Lines Needed 
To Prevent Slugging In Compressor, Rses Told 


TORONTO, Ont., Can.—‘Designing 
and building a good compressor is 
only one part of a. satisfactory in- 
stallation,”’ emphasized D. B. Thomas, 
air conditioning manager, Canadian 
General Electric Co., in discussing 
“Modern Refrigeration Design” at 
the 11th annual educational confer- 
ence of the Interprovincial RSES 
association here. 

The first part of Thomas’ talk was 
devoted to outlining the advantages 
claimed by G-E for its high-speed 
compressors, which have previously 
been reported at length in the NEWS, 
and then he stressed the importance 
of properly installing refrigerant 
lines to prevent “oil or refrigerant 
slugging in the compressor.” 

“It is expected,” he said, “that 
some oil will be carried through the 
system, and the problem is to return 
it to the compressor without damag- 
ing the equipment. Normally there 
is a suction chamber on the machine 
where the oil and suction gas sepa- 
rate. 

“The oil then returns to the crank- 
case through a _ small orifice or 
through a spring-loaded valve, such 
as shown in Fig. 1. This spring- 
loaded valve is common on large ma- 
chines and maintains a crankcase 
pressure of about 25 lbs. higher than 
the suction line pressure. This pre- 
vents too rapid a reduction of the 
crankcase pressure on each start, 
which would result in violent boiling 
of the ‘Freon’ in the oil and possible 


—_ ' 


Part of the controls for five 
climate changes built by the 
Trane Company and installed 
at the Ladish Company, 
Cudahy, Wisconsin. The start- 
ers are all Allen-Bradley Bul- 
fetin 709, Form 2 T (with con- 
trol transformers). The white 
interior common to all Allen- 
Bradley enclosures makes 
the installation job an easy 
one, even where lighting 
conditions are bad. The push 
button station is an Allen- 
Bradley Bulletin 800, Type 2 
HAP, start-stop station, with 
indicating light. 


of wiring. 


Why are Allen-Bradley starters so 
popular for air-conditioning service? . . . Because 
they do not require regular attention, they are trou- 
ble free. Only ONE moving part. No pivots, pins, or 
bearings to corrode or stick . . . no jumpers to break. 
You install them . . 

No contact maintenance . . 
ented silver alloy contacts never need cleaning, fil- 
ing, or dressing. 

Dependable overload relays . . . Allen-Bradley 
thermal relays are dependable and remain accurate 
in their operation, even after long service. 

The Allen-Bradley trademark stands for millions of 
trouble free operations. 

Allen-Bradley Co., 1313 S. First St., Milwaukee 4, Wis. 


. and forget them! 


BULLETIN 709 
SOLENOID STARTER 


Bulletin 709 
automatic across-the-line starting of 
squirrel cage motors. These starters 
are built in eight sizes, having a 
maximum rating of 300 hp, 208-220 v; 
600 hp, 440-550 v. Dependable re- 
lays provide accurate overload pro- 
tection. No voltage protection. White 
interiors and ample space for ease 


starter for 


. Allen-Bradley pat- 


ALLEN-BRADLEY SOLENOID MOTOR CONTROLS. 


4 
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Hot Gas 


rs 


Suction Line ——a 


Orifice or internal 
relief valve 


PRESSURE AT X MUST BE 
25 PS! GREATER THAN 
THAT AT Y TO OPEN VALVE 


(a) Internal Relief System 


(b) Typical Relief Valve 


Fig. 1—Spring-loaded valve is common on large machines, maintaining a 
crankcase pressure of about 25 Ibs. higher than the suction line pressure. 


loss of oil into the system.” 

Thomas illustrated what he called 
“some basic thinking on the subject 
of oil return at the suction line con- 
nection” with the drawings shown in 
Fig. 2. 

“Normally this connection should 
be made to give free draining into 
the suction port as (a) and (b). In 
this way, any of the oil that accumu- 
lates during the off cycle will either 
return to the crankcase or will be 
drawn into the cylinders as the ma- 
chine makes its first few revolutions 
at low speed and will not enter the 
cylinders as a large slug at full 
speed. 

“Connections as in (c) should be 
avoided as a large oil slug would hit 
the valve after the machine had at- 
tained full speed and cause possible 
damage,” Thomas warned. “Note 
that this large oil slug is due to the 
accumulation of oil in the off cycle. 

“For this reason a ‘pump out cycle’ 
is always desirable. That is a cycle 
where the condensing unit itself is 
controlled by a back pressure switch 
rather than by a, thermostat. With 
the back pressure control, the suc- 
tion line is pumped down and there 
is less chance of oil settling out. 

“Tllustrated in Fig. 3 is the general 
rule that the suction line must re- 
turn refrigerant gas and oil from 
the evaporator to the compressor 
during operation of the system, but 


ONL COLLECTING OM OFF CYCLE WILL PASS THROUGH THE VALVES 
OURING THE ACCELERATION PERIOD RATHER THAN AT FULL SPEED 
WHEN SLUGS WOULD DAMAGE VALVES. THIS LATTER CONDITION 
WOULD OCCUR IF THE SUCTION LINE WAS TRAPPED AT THE COM- 
PRESSOR. 


(b) Correct 


OL WILL COLLECT IN TRAPS DURING OFF 
CYCLE RESULTING IM VALVE BREAKAGE AND 
O1L SLUGGING UNLESS PUMP OUT CYCLE IS 


(c) Incorrect 


Fig. 2—TIllustrates some basic 
thinking on oil return at the 
suction line connection. 


should not allow oil or liquid refrig- 
erant to be returned as large slugs 
at any time, since these can damage 
the compressor valves. 

“It is standard practice to return 
the tubing from the suction connec- 


(Concluded on next page) 


Stopping Return of Large Slugs 


Expansion Valve 


Suction Line 


Correct 


Wa 


—_ 


Fig. 3 shows the general 
rule that suction line 


or 
(Free draining) 


must return refrigerant 


Equalizer Line 


~) 


~) 


gas and oil from evapo- 
rator to the compressor 
during operation of the 
system, but should not 


Lil 


aporator 
(Free draining) 


Long traps allow large 
slugs of oi! and liquid 
refrigerant to be trap- 
ped during off cycle and 
cause slugging and valve 
breakage when compressor 
starts. 


allow oil or liquid refrig- 


erant to be returned in 
large slugs. 


Solenoid valve reouired but not shown 


Incorrect 
7) 
; 
ono n---- -£ --f4--- 


eee ewe e e- lte 


Horizontal and aii 


vertical dimensions 
of trap short as 
fittings permit. 


Untrapped suction lines allow 
oil and liquid to collect at 
the compressor in sufficient 
quantity to damage compressor 
valves when starting. 
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it comes from HARRY ALTER” 


THE 


4ARRY ALTER co. 


1728 S. Michigan Ave., Chicago 16, Ill. 134 LaFayette St., New York 13, N.Y. 
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How To Prevent Slugging of Oil or Liquid Refrigerant In Compressor 


Hot Gas Line 


45 DEGREE FITTINGS DIMINISH HOT GAS 
PULSATIONS AND PREVENT OIL COLLECTING 
IN HOT GAS LINE OF IDLE COMPRESSORS. 


i — 


EAD 


ng a 
——r-—--- 
i 
70° ambient i 
1 Suction line sized for a mininue gas H If the controls and piping shown 
velocity of 1500 fom at miniaum load. Thermostat 4 mY by dotted lines are used, the 
(a-== =) ¥ liquid line solenoid and thermo- * 
{ ih stat would be omitted. (See 
he 40° Liquid Line Solenoi Wiring Diagram Figure 72.) 
Valve 
Pay hol Expansion 
Traps prevent oi! from draining Valve ——" y Back pressure 
back to evaporator on off cycle e is switch 
ind t in ret in il by 
iat£.1.4, Evaporator FEN suction line 
' lenoid 
al SO 
poem + 
H 
' 
70° Ambient 1 


30 Ft 


or less 


Evaporator 


oS 


ES 


Short as 
Fittings 
Permit 


Fig. 4—Illustrates the problem of returning the 
oil in small intermittent slugs, which will not 
damage the equipment. This is accomplished by 
short oil traps in the suction line piping at 
intervals of 30 ft. in height. 


* * 


Oil separator sized for 
total maximum capacity 
of compressors 


Oi! return it 
; line to crank- i 


case gas equal- 


my 


to start the compressor. 


Refrigerant vapor entering the evaporator 
upon call of the thermostat will tend to 
condense in the suction line at the compressor 
before the back pressure builds up sufficiently 


20° Ambient 


* 


Manufacturer’s Recommendation on Use 


Of Oil Separator Should Be Followed 


(Concluded from preceding page) 
tion on an evaporator to the ceiling 
and trap any oil in the coil during 
the off cycle. But in a thermostat- 
controlled system it is advisable to 
make a short oil trap as near the 
coil as possible and below the low- 
est point in the evaporator. 

“Where the evaporator is consid- 
erably below the compressor (as 
shown in Fig. 4), the suction line 
velocity should be a minimum of 
1,500 ft. per minute on the vertical 
and 750 ft. per minute on the hori- 
zontal at minimum load to assure 
proper oil return,’ Thomas said. 

“The maximum velocity in the suc- 
tion line is, of course, fixed by the 
allowable suction pressure drop equal 
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ha 


— 
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| Manufacturer’s 
| Agents Wanted 
| 


| One of the leading manu- 
; facturers of a complete 
line of refrigerated display 
| equipment has two terri- 
tories open for aggressive 
| manufacturer’s agents. 


| 
Write for full particulars. 


| Box 3484, Air Conditioning 
| & Refrigeration News 
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FOR MAXIMUM 
EFFICIENCY 
USE 
CHICAGO SEALS AND 
VALVE PLATES 
offFRC) 
LANG? 


CHICAGO 
SEAL CO. 


332 S. HOYNE AVE. 
CHICAGO 12, WLLL, .< 


to a temperature rise of 2° F. The 
problem illustrated in Fig. 4 is to 
return the oil in small intermittent 
slugs which will not damage the 
equipment. ; 


| condenser-Rece iver | 


Fig. 5—Covers the problem of a compressor located in an ambient 
temperature well below that of the evaporator. The machine is back 
pressure controlled while a liquid line solenoid and thermostat control 
the room temperature. An oil trap should be installed in the suction 

line even though it has a pump-down cycle. 


Condenser 


Water Regulating Valve 


—— Liquid Refrigerant 


Fig. 6—Illustrates the application of an oil separator with three 


compressors in parallel and one condenser. 


4 


application of an oil separator with 
three compressors in parallel and 
one condenser. Oil separators, he 
said, may be required in systems 
having the following components or 
characteristics: 

1. Low-temperature evaporators. 

2. Long suction or hot gas lines, 
as is often required for evaporative 
condensers. 

3. Flooded or semi-flooded evapo- 
rators. 

>> 


4. Large volume suction line traps. 

5. Plate type evaporators. 

“In general, one should follow the 
evaporator manufacturer’s recom- 
mendations as to the use of oil sepa- 
rators. 

“At best, an oil separator will not 
remove all of the oil in the hot gas. 
A certain amount of oil will pass 
through. Therefore, the general pre- 
cautions for the discharge lines and 
other components of the system, such 


as properly pitching the lines, pro- 
viding traps, and sizing lines for 
minimum gas velocities must still be 
considered. 

“Note that in Fig. 6 where one 
large oil separator is used, each 
compressor hot gas discharge line is 
connected to the common discharge 
line through a ‘v’ fitting in the top 
so that oil will not settle back in 
the discharge line of any particular 
compressor that is not in operation.” 


“This is accomplished by short oil 
traps in the suction line piping at 
intervals of 30 ft. in height. I can’t 


imagine a compressor 90 ft. above © 
‘the evaporator, but you never can 


tell in the refrigeration business. 

“The problem of a compressor lo- 
cated in an ambient temperature well 
below that of the evaporator is 
illustrated in Fig. 5. The machine is 
back-pressure controlled while a 
liquid line solenoid and thermostat 
control the room temperature. An 
oil trap should be installed in the 
suction line even though it has a 
pump-down cycle. 

“Also, the double-pole thermostat 
is so wired that when the thermostat 
is satisfied the liquid solenoid valve 
closes, but the compressor continues 
running until it is stopped by the 
back-pressure switch at the end of 
the pump-down cycle. When the 
thermostat calls for cooling the sole- 


noid opens and the compressor starts | 


simultaneously so that condensation 
cannot occur” within the suction line 
at the compressor, which is in the 
low ambient. 

“This method would still allow 
vapor to condense in cold _ suction 
lines if the compressor were to cut 
out on overload or high pressure. To 
overcome this condition another pos- 
sibility is the use of a suction line 
solenoid and a back-pressure switch 
in the suction line up-stream from 
the solenoid valve. 

“It is essential,” Thomas cautioned, 
“that both be on the evaporator side 


of that section of the suction line | 
exposed to the cold ambient, other- | 


wise condensation will still be possi- | 
ble in the suction line. If the evapo- 
rator pressure is reduced, the back 
pressure switch will open, the sole- 
noid will close, and the compressor 
will stop. When the back pressure 
builds up, the switch will close, open 
the solenoid, and start the motor.” 

In Fig. 6 Thomas illustrated the 


REFRIGERATION 


IN A HANDY FORM 
- NOW READY 


Audels’ Refrigeration 
and Air Conditioning 
Guide. Highly en- 
dorsed for Engineers, 
Servicemen, Shopmen. 
Covering modern Prin- 
ciples, Servicing, Op- | 
eration & Repairs of 
Household, Special, 

Commercial & Indus- 
trial units. Including 
Freon, Quick Freezirg 
Lockers, Water Cool- 
ers and Air Condition- 
ing Systems. 
ANSWERS 
YOUR QUESTIONS 
280pages,46chapters 
All Fully Illustrated 
and Indexed 
for Ready Reference 


COMPLETE @ PAY ONLY *1 A MONTH 


wmation for Yourself. Mail C nm Today. 
Cot Tris cation Unices Satistied. ASK TO SEE IT. 
AUDEL, Publishers, 49 W. 23 St., N. y.10 
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A CURTIS Franchise 


AIR CONDITIONING ¢ REFRIGERATION ¢ or AIR MOVING JOB 


WITH THE COMPLETE CURTIS LINE 


to the comprehensive Curtis line, the Curtis dealer 
is in his best position in history. Long known for 
their performance record, Curtis Packaged 

Air Conditioners are built to operate efficiently with 


minimum installation and maintenance costs. 


| Supported with big, colorful full page advertisements 
_in the Saturday Evening Post, Time, Newsweek and 


_ assortment of powerful sales promotion helps, 
| the Curtis dealer will find Curtis equipment is recog- 


nized and wanted by consumers everywhere. 


CURTIS Refrigerating 
Machine Division 
of Curtis Manufacturing Company 


1912 Kienlen Avenue, St. Louis 20, Mo. 
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With the addition of new 2, 3 and 8-ton package 
| type and 30 and 40-ton remote type air conditioners 


_many other consumer magazines, plus an 
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SUCCESSFUL 
MANUFACTURING 


Packaged Type 
2% to 8 tons 


Ceiling and Floor Type 
Air Handling Units 


Condensing Units 
V4 H.P. thru 40 H.P. 


Central Type 
10 and 15 tons 


Evaporative Condensers, 
and Cooling Towers 
to Match 
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What's New 


Carbonated Drinks, Beer 
Tapped from Same Cabinet. 


a compact unit which fits into the 
Perlick cabinet. It needs only to be 
connected to the COs gas and water 
supply. 

Advantages claimed for the Carbo- 
tap include a complete drink dispens- 
ing unit in one cabinet, the patented 
Air Cooled Faucet Standards that are 
an exclusive feature of all Perlick 
beer dispensers, elimination of bottle 
handling and the storage problem 


Heat Exchangers Produces 
Counter-Flow Water Cooler 


CHICAGO —A _ counter-flow type 
water cooler for restaurant; soda 
fountain, and other applications is 
now being pro- 
duced by Heat 
Exchangers, Inc., 
1812 W. Hubbard 
St. here. 

The ‘‘Kold- 
wave’’ water 
cooler, as it is 
called, has a 
storage capacity 


One of new Bush cooling towers. 


for seltzer and soft drinks, and the feature which is gal fans can handle ample air 
economy of carbonating water and said to eliminate through ductwork for either intake 
flavored drinks under the bar, com- short cycling or discharge. C 
pared with the cost of prepared without use of a surge tank. Complete information on the new me 
drinks. ' Sweden double-head batch freezer. Cooler is designed to provide in- cooling tower line is carried in a a 
Perlick Brass has prepared litera- stantaneous cooling by permitting special section in the 1950 Bush Com- = 
ture describing the Carbotap, and the water and refrigerant to flow in mercial Refrigeration Catalog No. de - 
this literature will be mailed upon The latter consists of two 4-gal. opposite directions, through their 350. pee 
* oe & request. stainless steel refrigerated mix _~ respective coils, these coils being Man 
ing tanks placed in the top of the rc 
MILWAUKEE — A new beverage n freezer ane a magnetic solenoid pon gg lige Bocce ‘ba ae Finders ‘Dee f a Permits 7 
= = a by a bags + -s 2 Batch-Feeding Freezers valve for releasing a fresh supply of tinning. piry o~ 
urer as “the first complete under- mix into the rear of the cylinder. ir is i . pla 
bar unit that serves beer, Water, AdYad 40 Line by Sweden When the. clinder becomes empty ana”"ig"renvarnady ‘memnaly, Anned Re-Use of Cooking Fat =f is 
seltzer, and carbonated soft drinks oO Line y weden the operator twists the hand switch prass the fins being copper and the to 
from one cabinet” is to be introduced which is located above the cylinder entine assembly tinned internally and par 
soon by Perlick Brass Co. located SEATTLE, Wash.—Sweden Freezer and then continues on with other externally. f 
here. Mfg. Co. has announced the addition duties. One-half inch flare fittings are pro- ors 
It has been named the “Carbotap,” of two batch-feeding freezers to its The sanitary solenoid valve per- vided at the ends of the refrigerant 
because in addition to providing the 1950 line of direct-service soft ice mits a measured batch of mix to lines, and water connections are %-in. 
traditional beer tapping facilities, it cream freezers and frozen custard enter the cylinder, thus preventing female pipe thread. 
also incorporates a compartment con- freezers. over-charging of the cylinder. The The manufacturer states that the I 
taining a complete carbonator unit. The new models, available in both mix tanks are removable without cooler te Genianed + t th “4 
: : : , gned to mee e re spe 
Carbonator mechanism is refrigerated double-head 4-qt. and 10-qt. sizes, tools for easy cleaning. quirements of all codes of the city om 
by the same system which cools the are of the same width and depth as Chief announced advantage of these or Chicago, as well as most other by. 
rest of the dispenser. the standard 1-131 and 1-130, re- batch-feeding models is that manual ities in the country, since there is De: 
Carbonation is supplied by a_ spectively, and possess all the fea- _ filling during busy periods is elimi- space between convolutions of the con 
Bastian-Blessing assembly, remounted tures of these freezers in addition to nated. Also, continuous operation is coils, which is claimed to eliminate ont 
by Perlick engineers, and combined the aforementioned batch-feeding assured, it was pointed out by the possibility of contamination of the a 7 
with its own cooling facilities, into feature. manufacturer. |, water supply in the event of the CECA. Adiiiien of 64 ta eal 
Y failure of the refrigeration coils. family-size automatic “Deepfry” to nev 
its line of Holliwood electric house- era 
‘ e wares has been announced by Finders cial 
“ ‘ . ® New Bush Cooling Towers mz. co. nere. use 
The appliance French fries a ing 
‘ im in e i a e e lV e r t Range from 3-75 Tons sicker,” and "simost a foods” 
potatoes, doughnuts, shrimps, oysters, 7% 
& vegetables, chops, and cutlets, ac- hea 
HARTFORD, Conn.—A new line’ cording to the manufacturer. L 
of induced draft cooling towers for Heat is said to be automatically frol 
condensing purposes with refrigera- controlled “so that the cooking com- 570 


m= Gemcooler «0% vx: 


; S-YEAR GUARANTEE 


te 
ee extra satisfaction! 


Prospects won’t wait when heat bears down. Meet this 
delivery...now...and right through the season. 
GEMCOOLER cools, ventilates, circulates, filters, and 
dehumidifies. It’s a miser on current... yet, by actual 


tests, outperforms other makes... delivers greater cool- @ Just plug in. No complicated wiring. No water 
ing ... the full 6,000 Btu for 2 ton, 9,000 Btu for % ton. 


"| AUTOMATIC FIRING’S NEW, IMPROVED 


-@ Motor cooled by 


7] 


Package 


“AIR CONDITIONER 


* Ggveles Media tid Wenae 


utomatic 
Firing Corp. 


4417 OLEATHA © ST. LOUIS 16, MO. 


BIOeisie temas! 


@ Two-speed blower can be operated independ- 
ently for ventilating and exhaust. 


connections. 


co 


pach 


ACTUAL TESTS 
PROVE IT OUTPERFORMS! 


with TECUMSEH Compressor and SILENT-KNIGHT Fan! 


level moisture control. ° 
@ FIBERGLAS filter removes dust, dirt, and pollen. 


AUTOMATIC FIRING CORPORATION 
4417 Oleatha, St. Lovis 16, Mo. 

Send more details about: 

(] GEMCOOLER 
(J AUTOMATIC FIRING FRANCHISE 


en. casy to sell—easy to install 


Capacity stepped up, and power consumption 
is way down. By performance standards it’s all 
| new. There’s a big profit plan for active deal- 
ers. Get details. Mail coupon today. 


~ 


(] THE NEW GEMCO 


Street. 


pom ea 


be ee SE SS SS SS Se eS 


tion systems has been introduced by 
the Bush Mfg. Co. here. 

Bush offers the new cooling tower 
line in capacities from 3 to 75 tons. 

The cooling tower is of the induced 
draft type, the company states, since 
this type of unit can be located any- 
where in a building and the centrifu- 


pound can be used over and over 
again, without transferring the taste 
of one food to another.” 
Designated Model No. 700, the 
Deepfry is finished in heavy chrome 
plate. It comes complete with bas- 
ket, cover, and cord set. Its over-all 
size is 141% in. by 7% in. by 6% in. 


LA . 


Model PM-0 (7% H. P. Static Condenser) 


for household refrigerators, etc. . . . another popular 
PARmetic sealed unit that can be serviced in the field 


PARmetic Model PM-O and Motor 
Compressor MC-5 were designed 
only for use with restrictor tube or 
other self unloading systems. They 
feature: Removable dome; extreme 
quiet; high efficiency; large capacity; 
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TOLEDO, OHIO 


cooler running; no pumping noise 
and many other outstanding PAR 
features. Get in on the new or re- 
placement household market now! 
See your wholesaler for complete 
details on PARmetic Model PM-O. 
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What's New (Cont. 


Liquid Indicator Has ‘Floating’ Glass Gauge 


“abso- 
utely leakproof under any tempera- 


CHICAGO—Claimed to be 


ure changes encountered in the 
efrigeration cycle,” a new type 
liquid indicator employing the design 
principles of the diaphragm packless 
valve has been introduced by Fine 
Products Co. here. 

The ‘“Sealfio” indicator, as it is 
called, consists of a pyrex gauge 
glass fused to a special alloy metal 
diaphragm which in turn is sealed 
to the brass viewing tube, the com- 
pany explains. 

A liquid indicator constructed in 


this manner, Fine Products points 
out, overcomes the design difficulty 
resulting from the wide differences 
in the coefficient of expansion of 


' brass and glass—a fact which makes 


it impossible to keep packing tight. 

This resilient diaphragm permits 
the glass to float between the sealed 
expansion chambers, leaving’ the 
gauge glass free to contract or 
expand with temperature changes 
regardless of the contraction or 
expansion of the brass tube. Hither 
lengthwise or crosswise expansion is 
permitted without danger of glass 
breakage, with the further advantage 
that there are no springs that might 
weaken or packing that might leak 
or deteriorate, the company declares. 

The indicator is constructed with 
two large viewing ports, and has 
been tested under a pressure of 1,150 
p.s.i. with quick temperature change 
immersion from 35° to 200° F. Full 
details are available from Fine Prod- 
ucts Co., 185 N. Wabash, Chicago 1. 


Mobile Display Case Designed for ‘Spot Specials’ 


LOS ANGELES—A new “mutti- 
special” double-deck refrigerated 
case on wheels has been introduced 
by Weber Showcase. & Fixture Co. 
Designated Model RSD-2053, it is 
completely self-contained and needs 
only to. be plugged in. 

The case is designed for impulse 
sales, spot specials, related items, 
new product introduction, refrig- 
erated items for bargain day or spe- 
cial occasions. For example, it was 
used to feature Lenten specials dur- 
ing Lent, as pictured. The case is 
4 ft. long, 3 ft. 5 in. wide, and 4 ft. 
7% in. high, and is mounted on 
heavy-duty “roll-easy” casters. 

Literature is available on request 
from Weber Showcase & Fixture Co., 
5700 Avaion Blvd., Los Angeles. 
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DeVilbiss Unit — 10 oz. of Water Hourly 


TOLEDO—A high vaporizing rate 
—about 10 ounces of water each hour 
under normal voltage—is claimed by 
The DeVilbiss Co. here for its new 
No. 149 overnight vaporizer. 

This is a rate of vaporization 


DeVilbiss claims to at least double 
that of many vaporizers currently on 
the market. ‘ 

Operating time of the unit is given 
as seven to 10 hours, depending on 
the household voltage. 

Although the capacity of the water 
container is more than one half 
gallon, only three ounces of water 
are vaporized at a time, the com- 
pany said. When the water supply 
is exhausted, the device shuts off 
automatically. 

Other announced features of the 
vaporizer are insulation of the heat- 
ing element with Fiberglas, plastic 
outer shell, wide “no-tip’” base, and 
safety switch. The unit operates on 
110-115-volt a.c. 

Other details on the design of the 
No. 149 vaporizer can be obtained 
by writing the DeVilbiss Co., Toledo 
1, Ohio. 


All backed by 45 
years experience and 
Nationally Advertised 

in BUSINESS WEEK, 

INSTITUTIONS and 
ARCHITECTURAL FORUM 


Liberal franchise with 
lished Distributors. 


with BAKER 


THE OUTSTANDING LINE 
FOR ALL APPLICATIONS 


Freon and Ammonia 
Yq to 60 H.P. 


Compressors and Condensing Units 


2 to 125 H.P. 


Evaporative Condensers 
Cooling Towers 
Shell and Tube Condensers 
Receivers — Oil Separators 


Ceiling and Floor Mounted Cooling Units 


Valves and Fittings 


Self-contained Air Conditioners: 
BAKERAIRE — 3, 5, 7% and 10 tons 

(Open Type and Hermetic Compressors) 
CENTRAL-AIR — 3 to 40 tons 


complete selling co-operation available to well-estab- 
Don’t podnn m— | this opportunity. Write today to 


BAKER REFRIGERATION CORPORATION 
General Offices and Factories 


Branch Offices: New York 
Omoha Seattle 


Pha 
et 


*® South Windham, Maine 


St. Louis 
Los Angeles 


Atlanto 


AIR CONDITIONING 
AND REFRIGERATION | 
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Philco Shows New Window, Console Air Conditioner Models 


This Philco unit comes in ivory 
or two-tone tan. 


LEFT: In rooms up to 285 sq. ft. 
this unit cools, filters, and circulates 
up to 200 cu. ft. of air per minute, 
removes as much as 1.4 pts. of water 
per hour, and brings in fresh, filtered 
outside air up to 50 c.f.m. Data: 
hp. sealed system, 115 volts, 60 
cycles, a.c., steel cabinet. Price: 
$289.50. 


RIGHT: This new Philco air condi- 
tioner is designed for rooms up to 
550 sq. ft. and will circulate a 
maximum of 340 c.f.m. It removes 
up to 3.2 pts. of water per hour and 
brings in 250 c.f.m. of fresh air. 
Data: 1 hp. sealed system, 230 volts, 
60/50 cycles, a.c., walnut veneer 
cabinet with top finished in embel- 
lished leather. Price: $589.50. 


Philco Model 100-FC-10. 
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COLUMBUS 1, OHIO 


with Ranco! 


WORLD‘'S LARGEST MANUFACTURERS OF REFRIGERATION CONTROLS 


A GOOD POINTER ON 
REPLACEMENTS... 
- check first with Ranco 


Looking for dependable performance and precision 
operation in both commercial and household refrigera-. 
tion Replacement Controls? Hunt no further! Stop in 
and see the new RANCO REPLACEMENT REFERENCE 
No. 1244 at your nearest Ranco wholesaler. This com- 
plete reference lists Ranco replacements for more than 
. including alphabetical listing of all 
refrigeration manufacturers, trade names, and Ranco 
Replacement Control code number. Replace it right 


4,000 controls . . 
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Big Profits 


Servicemen! 


IN BASTIAN-BLESSINGS 


BEVERAGE DISPENSING EQUIPMENT 


‘ 
guitt 
T 
QUAL ESTED 
pee oved 
rf 


A a 


Syrup Tank—Made 
of heavy stainless 
steel, with large 
cover for fast, easy 
cleaning and in- 
spection. Horizon- 
tal or vertical 
models. 


eeeeeeeeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee eeeeueeeees 


Gentlemen: 


Mixing Head Draft Arms— 
Permit any desired combination 
of carbonated and plain water 
beverages; self-closing, non-leak- 
ing faucets. Furnished in several 
styles of heads and shanks. 


CO2 Regulator for 
Syrup Tanks—Accurate 
within ounces, not 
pounds. Non-creeping. 
Adjustable for pressure 


on syrup tanks. 


Water Pressure ed anywhere. 


Regulator—Assures 

uniform proportion- 

ing of water and 
syrup. 


maker! 


—-BASTIAN-BLESSING=""= 


4245 West Peterson Avenue, Chicago 30, Illinois 


Please send your folder C-219 on the 


new EXCELALL Carbonator and your fold- 


er D-19 on Beverage Dispensing System 


Parts. 


WHEN ONLY THE 


BEST. WIiLt 


City. 


The Secret of Taste-Tempting 
BEVERAGES at low Cost! 


Today it’s easy to please your customers, 
build your reputation, and increase your 
earnings—all at the same time! That’s be- 
cause, available to you, are component parts 
for beverage dispensing systems manufac- 
tured by Bastian-Blessing. Designed for use 
in custom-built installations, or as replace- 
ments for obsolete parts, this equipment is 
backed by 42 years of experience and fair 
dealing. Service and parts assured indefi- 
nitely; engineering advice and assistance at 
your command. Mail coupon for full details. 


Sensational New 
EXCELALL Carbonator 


Delivers over 50 gallons 
of taste-tingling 
water per hour. Light, 
compact, easily mount- 
Exceeds 
capacity of units twice 
its size. A real profit- 


soda 


DO BUY 


BASTIAN-BLESSING 
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Potential In Philippines Is Termed Good 
Despite Temporary Import Restrictions 


By Eugene Hesz, Market Analyst and Instructor, 
University of Detroit 


In the survey of world import 
restrictions, recently published in 
these columns, it was mentioned that 
the Philippine Government, on Dec. 
1, 1949, dealt a shattering blow to 
American export trade. 

This development should not be 
regarded lightly, as the United 
States not only has treated the new 
Philippine Republic on a fair and 
square basis, but has in the Philip- 
pines a valuable partner for mutual 
trade. 

The previously-noted action by the 
Philippine Government brought an 
import reduction of many American 
products to the extent of from 50 
to, 90%, with most cuts to amount 
to over 80% measured by former 
imports. 

The new decree on imports, known 
as Executive Order 295, became ef- 
fective on Nov. 29, 1949. It has 
been estimated that the total import 
trade to the Philippines will actually 


be reduced from about $600,000,000 
to about $400,000,000. 

As the Philippines exported in 
1948 commodities to the value of 
somewhat over $300,000,000, the goal 
is evident: the country wishes to 
bring its foreign payments into bal- 
ance. New exchange controls were 
also put into effect, as of Dec. 9, 
1949. Full details of the order (295) 
are available at the Department of 
Commerce in Washington. 

Under the order, quotas of elec- 
trical appliances which were subject 
to quotas before the order was 
signed, have been reduced, and most 
other ‘ electrical appliances, which 
were on the free list, have now been 
put on a quota basis. The opinion 
prevails in trade circles, conversant 
with Philippine business, that the 
new import system will be handled 
with considerable caution and on a 
fair basis. 

From the above, it seems that the 


Philippines will continue to remain 
of importance as a market for the 
products of our industries. There- 
fore, we have tried to obtain an up- 
to-date picture of the real potential 
of this market. 


CURBS MAY LAST 2-3 YEARS 


This appears all the more advis- 
able in view of the fact that the new 
import curbs are expected to con- 
tinue only for two to three years. 
Any American manufacturer intent 
upon a wise export policy will prefer 
to think ahead of time and not to 
act on the spur of the moment. 

The area of the 7,083 islands is 
altogether 114,400 square miles. It 
extends North and South for about 
1,152 miles, and East and West about 
700 miles. The northern tip is 65 
miles from Formosa; the southern 
end is 30 miles East of Borneo. 

The population in 1946 consisted 
of 18,400,000 Filipinos, 118,000 Chi- 
nese, 29,000 Japanese, 9,000 Ameri- 
cans, and 12,000 other nationalities. 

Principal cities and their popula- 
tions are Manila (capital and chief 
port), 624,000 pre-war; Cebu, 
147,000; Zamboanga, 132,000; Davao, 
96,000; Iloilo, 91,000; and Ormoc, 
77,000. All these cities are seaports. 

The general level of civilization 
may be gauged from the fact that 
about 54% of the population must 
be considered illiterate. 

We omit a description of the agri- 
cultural picture, as being not of 
decisive importance for our purposes. 

Industrial development, however, 
deserves our attention. Industry had 
spread out before World War II, but 
private manufacturing was still in 
the early stages. The _ industries 
established on the islands were 
heavily damaged during the last war. 


Those branches in which manufac- 
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Marlo 


J Evaporative Condenser 


with Marlo cooling units 


| 


} 
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day after day... 


Engineered for more efficient re-cycle cooling, Marlo Evaporative Con- 


densers and Cooling Towers cut cooling water consumption up to 95%—a 


substantial and steady saving your clients can count on. . . just one of the 


big Marlo economies. 


Other Marlo features that mean better installations for you... 


Durability. . . Mario Units last longer—with all galvanized construction that 


resists corrosion. 


Quietness. . . Sound-deadening interiors, silent V-belt drive assure low noise- 


level operation. 


Compactness . 


Accessibility . . . for fast, simple, economical servicing. 


. . Marlo Units are installed easily—with minimum expense. 


Write for complete details on Marlo Evaporative Condensers and Cooling Towers. 


MARLO - Heat 


Since 1925 


TRANSFER 


ww 


drugs. 


turing has been started, and which 
are mostly working again, are in 
the following fields: sugar, cigars, 
cigarettes, furniture, lumber mills, 
rice mills, and rope factories. Of 
distinct consumer goods there are 
plants producing cosmetics and bev- 
erages. 

Refrigerating machinery is not 
produced on the islands. A _ very 
small number of display cases and 
walk-in cabinets are made by hand, 
using wood and metal sheets. Im- 
ported machinery is used in connec- 
tion with these units. Production 
is far below that before World War 
II, and does not contribute impor- 
tantly to requirements of imported 
condensing units. 


TEMPERATURE AVERAGES 80° F. 


Since the temperature averages 
80° F., refrigeration is absolutely 
necessary for a modern standard of 
living. 

The rainfall comes to an average 
of about 90 to 100 in. a year, paired 
with high humidity. The wet season, 
or rather the wettest season, ranges 
from June to October. ; 

Thus, large proportions of the 
needed supplies of meat, fruits, and 
dairy products which are* imported 
in small vessels must be kept under 
refrigeration. 

Among the higher income groups, 
the consumption of frozen foods has 
become quite a habit since the war. 
Ice cream had found a steady mar- 
ket before the war, and consumption 
has increased by 900% since then. 
This has created a large demand for 
equipment to make and store the 
product. : 


GREATER CONSUMPTION OF 
BOTTLED DRINKS 


While this figure may appear 
large, the consumption of bottled 
drinks has increased even more. In 
Manila alone there are now 20 bot- 
tling plants, all requiring cooling 
machinery. Beverage coolers are also 
found in small and large retail out- 
lets. 

And there are still more fields in 
which American habits are making 
headway in the Philippines. This is 
demonstrated by the new demand for 
water coolers in offices, refrigerated 
display cases, and by a demand (still 
light) for soda fountains. 

Part of the ice needed in the large 
cities is manufactured in_ small 
plants, mostly with self-contained 
mechanical machinery and a total 
capacity of under 5 tons. 

In studying the figures of imports 
of air conditioning and refrigeration 
equipment since the end of World 
War II, we must proceed with great 
caution because some of these figures 
are artificially boosted by three 
factors: replacement needs, accumu- 
lated demand due to non-delivery 
during the war, and, in 1948/49, 
heavy buying in the expectancy of 
sharp import restrictions. 

The figures recently presented in 
our World Export tables in these 
columns should be viewed with this 
in mind. 


CARLOADS OF REFRIGERATORS 


To give an idea of the effect of 
the above-mentioned abnormal influ- 
ences, it may be noted that one 
importer ordered and received nine 
carloads of domestic refrigerators 
over and beyond his normal require- 
ments, just prior to the new restric- 
tions. 

The American Embassy in Manila, 
to which we are indebted for a good 
part of this recent information, is 
of the opinion that the normal an- 
nual turnover of domestic and com- 
mercial refrigerator models may be 
in the neighborhood of 25% of the 
exports to the Philippines achieved 
by the United States in the calendar 
year 1947. 

The domestic refrigerator, as 
known in this country, is often used 
in the Philippines commercially by 
small stores to preserve foods and 
The same happens to small 
freezing units. These are used by 
foreigners, in their homes, and by 


stores for frozen foods. 


In 1947 and 1948, about 12,000 


domestic refrigeration units were im- 


ported into the Philippines, in which 
figure a goodly number of these 
freezers is included. 

The identification of 
coolers for bottled drinks is also 
impossible when examining import 
statistics. We are informed, how- 
ever, that one company bought ea 
thousand coolers in 1948 and the 
largest bottling concern buys about 
800 units a year. Conservatively 
speaking, the normal yearly demanc 
should average over 1,000 units pe: 
year—as long as the present high 
rate consumption of bottled drink: 
continues. 

Before the last war, the smal 
plants making ice cream used freez 
ers in combination with independen: 
electric motors. Today, these smal 
manufacturers are using ice crean 
mixers with capacities from % t 
5 gals. and hardening units, in s 
far as electric current is available 
The largest factory on the island. 
uses several 10-gal. mixers. Th 
demand for small refrigerators an 
freezers has certainly been stimu- 
lated by the increased consumptior. 
of ice cream. 


MARKETS ARE ‘COLD STORES’ 


Then there are the “Cold Stores,’ 
the name which the Filipinos have 
given to high-class and up-to-date 
grocery stores. Naturally, many o° 
these stores cater mostly to foreign- 
ers and to wealthier Filipinos. 

Expanded sales in this direction 
should not be viewed with exagger- 
ated hopes as this type of store 
would quickly be adversely affected 
by a weakening of business in gen- 
eral. For similar reasons, the low- 
temperature unit may be expected 
to make only slow headway in the 
commercial and domestic field. 

The so-called “cold stores’ are 
often equipped with reach-in com- 
mercial refrigerators ranging from 
20 to 60 cu. ft. The refrigerated 
display cases which they use range 
from 4 to 10 ft. in length, and some 
of the largest stores even have 
walk-in refrigerators. This equip- 
ment is also found in a few modern 
hotels and restaurants. 

Exports from the United States of 
these units are small; there are still 
Navy surplus units of 80 cu. ft. avail- 
able. Also, there are some surplus 
compressors on the market, the qual- 
ity of which is not too good. How- 
ever, they sell for $30.00 as compared 
to a regular price of $150 for a new 
unit, landed cost. 


(To Be Continued) 


beverage 


Project To Be Conditioned 


WASHINGTON, D. C. — J. H. 
Realty Co. has announced plans for 
construction of an 18-flat building 
project—two families to each flat— 
at 3021-55 Benning Rd., S. E. Air 
conditioning is to be a feature of 
the project. 


CLEANABLE 
WATER-COOLED 


CONDENSERS 


More Efficient Double-Tube 
Counter-flow Design 


WHOLESALERS IN PRINCIPAL CITIES 
Write for Catalog and Prices 


itchel / 


Hals tead & M. 


BESSEMER BLDG. PITTSBURGH 22, PA. 
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Announcing 1950 Medel 
ROYAL DRY BEVERAGE COOLERS 


incorporating these outstanding features: 


%& All welded steel construction 

%& Entirely undercoated with “Fendix" 
%& Hard rubber disappearing doors 
%& 10” dependable blower fan 


% Stainless Steel & Aluminum interiors 
%& Dulux Enameled steel bodies 

% 3” Fibreglas insulation throughout 
¥% Top bottles cool first 


6 and 8" lengths in remote and self-contained models 


Write or wire 
Phone: Breese 140 


ROYAL COOLER COMPANY 


BREESE, 
ILLINOIS 
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CHICAGO DEALERS HURT 
BY DAIRY ‘GIVEAWAYS’ 


Hussmann Refrigeration, Inc. 
Factory Branch 
1341 W. Randolph St. 
Chicago, IIl. 
}iditor: 
We would like to thank you for 
tie article “Chicago Dealers Hit 


‘pairies for Gift Practice’ on page 


cne of the April 17 issue of AIR 
( ONDITIONING & REFRIGERATION NEWS. 


Without question, the practice of 
Chicago dairies giving away, loan- 
iog, and subsidizing the purchase of 
yr frigerator display equipment to 
Chicago food stores is the most de- 
moralizing and ruinous practice that 
his ever hit this industry. The prac- 
tice has cost many, many thousands 
of dollars worth of business and is 
the worst competitive evil we have to 
contend with. 

We showed your article to the 
Sales Manager of one of the smaller 
Chicago dairies and his reaction was 
that he wished this sort of publicity 
be increased to the point where it 
would result in local action against 
the dairies. This man feels the local 
dairy industry has_ created a 
Frankenstein that they cannot now 
master. 

I wonder if you could send to me 
12 additional copies of the April 17 
issue of the NEWS, as I would like 
to use it in our fight. 


W. H. SUDEKUM, 
Branch Manager 


‘WE CAN’T BE FOOTBALL 
FOR FROZEN FOOD FIRMS’ 


Pastor Refrigeration Co. 
Contractors, Sales, Service 
Installation 
546 W. Second St. 
Plainfield, N. J. 

Editor: 

With reference to your editorial of 
April 17 “Frozen Foods are Really 
Booming,” it is my opinion that a 
more constructive tone could have 
been struck if the editorial would 
have pointed a way for the refrig- 
eration industry to overcome the 
“kicking around” now given frozen 
food equipment by food processors 
and distributors. 

Regarding the editorial’s punchline, 
“If some local dealers don’t get off 
their haunches they will be frozen 
out of a new development which 
would keep them in clover for years 
to come’”’—local dealers have been 
knocked on their haunches, and 
would welcome a helpful hand from 
your so called “Reports from the 
Field” as to a method to sell a 
piece of equipment comparable to 
that offered by Snow Crop at $150.00, 
30 months to pay. Their problem is 
simply overhead, salesman’s commis- 
sion, and the paying of interest on 
the investment. 

In connection with the statement 
that the frozen food industry is con- 
cerned over the limited amount of 
cabinet space available, this situation 
may be true in some cases, but my 
experience and observation has been 
that this is only an excuse for poor 
Selling and merchandising on the 
part of the frozen food distributor. 
What is really meant by this state- 
ment is that there is no room for 
his particular product—because he 
has failed to get acceptance at the 
consumer buying level and the re- 
tailer sees no particular need for 
carrying his particular brand. 

The frozen food distributor then 
offers the retail merchant a frozen 
food cabinet at an inside price which 
means cost plus freight. The deal is 
nade and the frozen food distributor 
is in. I know of many instances 


where the frozen food salesman has 
devoted more time getting acceptance 
on a low temperature cabinet than he 
has on selling his product. A lack 
of storage space is a good excuse 
that is brought back to the sales 
manager by the food distributor’s 
salesmen. 

Regarding the situation that some 
packers and distributors have been 
installing their own cabinets similar 
to what Birds Eye did in the 1930’s I 
wonder why one of the largest and 
most influential Birds Eye distribu- 
tors with whom we are acquainted, 
doesn’t revive the practice? Is it bes 
cause they have observed that this 
policy has burdened the ice cream 
companies for 25 years with a larger 
cabinet maintenance and_replace- 
ment overhead, and they do not wish 
to mortgage their future? 

Moreover, it is my thinking that 
the consumer would ultimately benefit 
if every retail outlet would be re- 
sponsible for the maintenance of its 
own equipment such as he has in the 
past on showcases and _ walk-in 
coolers. 

Our industry cannot afford to be 
the football for the frozen food pro- 
cessors and constructive thinking 
and action will keep the industry 
sound. 

PAUL J. CONLY 


AUSTRALIAN WIFE CAN'T 
USE DOLLARS FOR TRAVEL 


Radio Electrical Weekly 
Sydney, N.S.W., Australia 
Editor: 

Greetings from Australia and from 
our mutual friend Frank Hansen. I 
expect to be in Detroit on Monday 
May 22 and 23 to attend the Detroit 
Sales Executives Conference. I then 
go to Chicago on May 24 for the 
Radio arts show. 

I sincerely hope I will have the 
opportunity of meeting you and visit- 
ing your set-up of which Frank has 
so often spoken in such glowing 
terms. 

My wife and I have been over here 
in Britain since July last. I have 
been very much on business, in fact 
too much, but have enjoyed it im- 
mensely. Collected a Hillman Minx 
car when I arrived and have motored 
over 12,000 miles including 2,000 on 
the Continent. The weather has been 
very good to us, and as my wife is 
English born, she has had a great 
time seeing many old friends again; 
also her many relatives. 

She won't be able to get around 
with me in the States, on account of 
Dollar shortage, nothing for “wives” 
says Cripps, so she will stay with 
some friends of mine in Washington, 
where I lived in 1943 while over there 
on a war job. That address will be 
c/o Dr. Paris Brengle, 4317 Forest 
Lane NW, Washington D. C., where 
I will be as from May 6. 

OSWALD F. MINGAY 


‘DOPE’ RATES FIRST FOR 
PROFIT AND PLEASURE 


Pacific Scientific Co. 
San Francisco, Calif. 
Editor: 

Will you be good enough to send 
a copy of your excellent book “One 
Foot in the Door” to Mr. Richard S. 
Eustis? Please send the bill to the 
writer’s attention. 

We still continue to get both profit 
and pleasure from your excellent 
weekly, though I must cenfess that 
I personally turn to “Inside Dope” 
first of all! We hope you will con- 
tinue the good work. 


D. HANSON GRUBB 


BUILT “NOT TO LEAK.” Con- 
tact your ber or send for 
free literature to 


CEE-KLEER SELLS YOU : 
TO YOUR CUSTOMERS 


Make Trouble Visible 
with the only liquid indicator that fully indicates 
FULL 360° VISION 
Making Possible a Rapid Diagnosis of Operating Troubles. 

ENGINEERED By Service Men for Service Men 
PROVIDES Positive indication of excess oil in the system 
CEE-KLEER Sight Driers are 100% cleanable and refillable. A 
combination: Sight Drier-Strainer-Filler ALL IN ONE. Traps sludge, 
wax and foreign particles—assures clean systems. Makes servicing 

easier, faster—eliminates guess work. 


CEE-KLEER PRODUCTS CO. 
1335 Walnut St., Cincinnati 10, Ohio 


FREEZER 


Swepen «7 Freezers 


FOUNTAIN 


Topay—after more than 17 years’ leadership in the ice cream freezing 
and dispensing field—swkDEN Speed Fountain Freezers are still 
“years ahead,” giving owners consistent, trouble-free service. ; 

It's an old story—of advanced design and superior engineering, of 
pioneer testing and development. Automatic freezing controls for 
simple operation; sturdy construction and accessibility of all parts for 
quick cleaning are standard SWEDEN features that add up to MORE and 
LONGER service . . . LESS upkeep expense. 

Dispensing Soft Ice Cream, Frozen Custard and other long-profit 
specialties with amazing speed, SWEDEN eliminates bulk shrinkage, 
requires less cream weight-per-serving. Dipping, handling and scraping 
are eliminated; both food and labor costs slashed 50% and more. 

And remember—the SWEDEN line is really complete. There's a 
model to meet every need, every budget. SWEDEN'S model variety 
adapts the machine to the operation, not vice-versa. SWEDEN Speed 
Fountain Freezers are profitable to own and operate . . 
investments that pay for themselves out of EXTRA profits! 


Model I-13] 


For more information, write today to: 


SWEDEN FREEZER MANUFACTURING CO. 
DEPT. S-4 SEATTLE 99, WASHINGTON 


. % WORKS LIKE A GAS MASK 
© 


DOREX 


\ 
fog US Per OF 


FOOD SAVER 


FOR WALK-IN 
AND REACH-IN 
COOLERS 


FRESH, SWEET 
AIR is circulated 


e ELIMINATES COLD SPOTS 


© SAVES FOOD LOSSES 


the same cooler. 


full information. 


© PREVENTS FLAVOR TRANSFERENCE 


e REDUCES CLEANUP EXPENSE 


Refrigerator air controlled by the Dorex Food Saver 
is always sweet and fresh, constantly circulated. 
Food flavors don’t “swap around.” Temperatures 
stay uniform. Meat retailers save many dollars in 
trim losses. Food merchants save valuable storage 
space because all types of foods can safely be kept in 


The Dorex Food Saver is compact and efficient . . . 
keeps coolers “‘sweet”’ with minimum cleanup expense. 
It quickly repays its low first cost—only $49.50. 
Users everywhere are enthusiastic. Write today for 


THE MASTER SERVICE MANUALS - - - 


— — — and other books of the Refrigeration Library are 
depended upon as textbooks in trade schools from coast to coast. 


BUSINESS NEWS PUBLISHING CO., DETROIT 


How the Dorex “gas mask”’ principle 
assures FRESH refrigerator air 


STALE AIR is drawn 
through activated 
=e carbon 
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r--"MAIL THIS COUPON TODAY!---- 


IN CANADA: 


W. B. CONNOR ENGINEERING CORPORATION 


114 East 32nd Street, New York 16, N. 


Douglas Engineering Corporation, Ltd., 190 Murray St., Montreal 3, P. 0. 


W. B. Connor Engineering Corporation, Dept. T-50 
114 E. 32nd Street, New York 16, N. Y. 
Please RUSH us full information about the Dorex Food Saver. 


Y. ( ) We are interested for our own use. 
(_ ) We want to know your dealer story. 
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Refrigeration Problems 


and their Solution 
by Paul Reed 


For Service and Installation Engineers 


COMPRESSOR Motor 
(THRtcE PHase) 


—A1L04 
1 uses FAN SwiTtH 
—w 
hi 4 
MAGNET ~ 4 
Low / 
Doar 
Pressure Cootinc \ 
ContRou Switeu 
wa 
THERMOSTAT 
So.enaio 
Vawe Cow 


KY 


Fan Moror 
(Sinqré PHAasc) 


Fig. 5—Schematic wiring diagram of a conventional conditioner. 


Paul Reed 


Across-the-Line 
Electrical Diagrams 


USING AN ACROSS-THE-LINE 
DIAGRAM ON A THREE-PHASE 
LAYOUT 


Another example of the use of the 
Across-the-Line diagram is _illus- 
trated in Figs. 5 and 6. Fig. 5 shows 
a schematic wiring diagram of a 
conventional, remote air conditioning 
installation, with the compressor 
driven by a 220-volt, 3-phase motor. 
This motor is actuated by a 3-pole 
magnetic starting switch equipped 
with inverse time element thermal 
overload relays in two of the legs. 
The magnet coil is controlled by a 
dual pressure control. 

The 220-volt fan motor is single 
phase, and is controlled only by a 
manually operated Fan Switch. Fuses 
are provided in the line, but the 
motor is protected from damage 
from overload by a _ built-in bi- 
metallic overload protector. 

The electric solenoid valve is in 
the liquid refrigerant line, so that 


when it closes, the 


low. side 


For power, for value, for every job 


THEY'RE GREATER THAN EVER 


Year after year the nation’s truck users buy more 
Chevrolet trucks than any other make. For every kind 
of trucking job they prefer Chevrolet power and 


Chevrolet value. 


Now, Chevrolet’s two rugged valve-in-head engines 
give more power than ever. Advance design, solid 
construction and low prices give Chevrolet more value 


than ever. 


Prove it to yourself. See the new Chevrolet P*L 
Trucks. Check them for popularity, performance, 
payload and price. In 1950 they are more than ever 


America’s best truck buy! 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICH. 


LEADING WITH ALL THESE PLus FEATURES: 


e TWO GREAT VALVE-IN-HEAD ENGINES: the New 105-h.p. Load- 
Master and the Improved 92-h.p. Thrift-Master—to give you greater 
power per gallon, lower cost per load e THE NEW POWER-JET 


CARBURETOR: smoother, quicker 


acceleration response e DIA- 


PHRAGM SPRING CLUTCH ror easy action engagement « SYNCHRO- 
MESH TRANSMISSIONS for fast, smooth shifting «© HYPOID REAR 
AXLES—5 times more durable than spiral bevel type « DOUBLE- 
ARTICULATED BRAKES—for complete driver control « WIDE-BASE 
WHEELS for increased tire mileage «© ADVANCE-DESIGN STYLING 
with the “Cab that Breathes” « BALL-TYPE STEERING for easier 


handling « UNIT-DESIGN BODIES—precision built. 


P-C 


ADVANCE-DESIGN TRUCKS 


* * 
Popularity eaders 


Chevrolet trucks outsell all others. In every 
postwar year truck users have bought 
more Chevrolets than any other make— 
proof of the owner satisfaction they have 
earned throughout the years. 


Pe fee 
erformance Leaders 


The new Chevrolet PeL trucks give you high 
pulling power over a wide range of usable 
road speeds—and on the straightaway, 
high acceleration to cut down total trip time. 


Parloed Leaders The 


rugged construction and all-around econ- 
omy of Chevrolet PeL trucks cut operating 
and repair costs—let you deliver the goods 
with real reductions in cost per ton per mile. 


* * 

Price Leoders From low 
selling price to high resale value, you're 
money ahead with Chevrolet trucks. Chev- 
rolet’s rock-bottom initial cost—outstand- 
ingly low cost of operation and upkeep— 
and high trade-in value, all add up to the 
lowest price for you. 


Air Conditioner Across-the-Line Diagram 


DUAL PRESSURE 
CONTRO 


SE Lines - — 
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COMPRESSOR Moron 
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Fig. 6—Same wiring diagram as Fig. 5, converted to Across-the-Line. 


pumped down and “dry” of refrig- 
erant. The low-pressure control (of 
the dual-pressure control) is set to 
open at about 25 p.s.i.g.; when the 
low side pressure gets down to 25 
p.s.i.g., the low-pressure control 
opens, the magnetic starting switch 
drops open, and the compressor stops. 

The opening and closing of the 
electric solenoid valve is controlled 
by a Room Thermostat. When the 
room warms up, the room thermostat 
closes, the coil of the electric solenoid 
valve is energized, and the valve 
opens. Liquid refrigerant flows into 
the low side, the low side pressure 
rises, and the compressor starts when 
the pressure gets up to the cut-in 
setting of the low-pressure control 
about 35 p.s.i.g. 

The compressor continues to run 
as long as refrigerant is supplied to 
the low side. If and when the room 
gets cool enough to cause the room 
thermostat to open, the _ solenoid 
valve closes, the low side is pumped 
down, the low-pressure control opens, 
the magnetic starting switch is 
opened, and the compressor motor 
stops. 

It will be noted that the branch 
line to the solenoid valve comes off 


after the fan switch, so that the . 


solenoid cannot be opened, either 


| automatically by the room thermo- 


stat, or manually by the Cooling 
Switch, unless the fan is running. 
If the solenoid valve cannot open, 


the compressor will not run; so this 
prevents frosting-up of the evapora- 
tor and frost-back on the _ suction 
line to the compressor, because of 
no air being circulated over the 
evaporator. 


ACROSS-THE-LINE DIAGRAM 
APPLIES TO MANY USES 


The Across-the-Line diagram will 
be found very useful for many cir- 
suits; not only to aid in tracing and 
understanding difficult wiring dia- 
grams, but also to make it easier and 
simpler to lay out a diagram and 
check it for errors. 


Just draw two parallel lines, one 
down one side of the paper and the 
other down the other side of the 
paper. Then run in the motors and 
other loads between these two lines 
and connect them to each of the two 
lines. You will be surprised at how 
easy and simple it will make dia- 
grams that have seemed difficult. 


Arkansas Store To Handle Norge 


ROCKPORT, Tex.— Noah Taylor, 
owner and manager of the new hard- 
ware and appliance store of the Ar- 
kansas Butane Gas Co., has an- 
nounced that the store will handle 
Norge refrigerators. The store, lo- 
cated on Austin St. was opened 
April 22. 


} 


for More 


Here are just a few of the “spe- 
cific-fit’” replacement controls in 
the unequalled Cutler-Hammer line. 


Sbbbbsbbbbhhhd tected 


9502N417 C-H “specific-tit” for 
Briggs 1937 models : 


9521N95 C-H “‘specific-fit” 
for Copeland 1939 models 


9502N387 C-H ‘“‘specific-fit” 
for Norge 1932-33 models 


9521N11 C-H “specific-fit” 
for Leonard 1937 models 


9521N156 C-H “specific-fit”’ 
for Crosley 1946-1947 models 


1000 Models 


No “modifying”, no fussing, no delays when 


you use Cutler-Hammer “specific-fit” replace- 
ment control units which C-H not only catalogs 
but has in stock for more than 1,000 individual 
models of refrigerators built since 1925. 


Smart service men are standardizing on 
Cutler-Hammer replacement controls. No 
“modifying”, no fussing, no delays when 
you answer service calls with C-H “spe- 
cific-fit” replacement control units. You 
take out the old, put in the new... and 
you are through! Its the easy, sure way 
to do the job right because Cutler-Hammer 
has manufactured such “specific-fit” units 
for more than 1,000 models of refrigera- 
tors built since 1925. And you'll also 
quickly see how the widely-known 
Cutler-Hammer name (advertised in The 
Saturday Evening Post, Time, Newsweek, 
American Home, Better Homes & Gar- 
dens, House & Garden, etc.) builds cus- 
tomer confidence and good will. The C-H 
refrigeration control catalog, as well as 
the items you need, are available through 
your authorized C-H refrigeration whole- 
saler. Do not forget, this C-H refrigera- 
tion control line includes the popular 
general purpose two-button replacement 
unit (Type 9502) which 
dependable motor overload protection. 
CUTLER-HAMMER, Inc., 1362 St. Paul 
Ave., Milwaukee 1, Wisconsin. 


incorporates 


CUTLER- HAMMER 


’ 


Featured by Cutler-Hammer refrigeration wholesalers and recommended by alert service deaters from coast to ceast, 


a 


WA 


W 
He 


HA 
presi 
Mach 
Waltl 
signe 
tion’s 


chasil 

Fel 
cal € 
techn 
the \ 


SPPrerer rrr 


ENP m oo po 


: = a 
a pie aa a ; = meniscal iiemsitiaalaas iain imaeatatiis 
noe a «6€ ; 
= ) ; 
W : Po | . 
ee ne ee i Pe eS 7 - 
rae | ee a= ie 5 
Ba sey J 
"oe { 4 
es | x 
ie es 
ee 
pte | 
= 
+ . 
Bh 
om 
4 
oe tea oo ee a ee = ee — 
wes Mach 
pene has 
i charg 
i effect 
r : : Sumn 
oh, ei: charg 
om ) Thom 
eC en 
Pe: - era 
aR ee Ls is 
oe SSS 
| 
ee I | 
7 CHEVROLE y/ | 1917. 
Re j } Mfg. 
= | with 
Light 
| | Ad 
| succe 
ee 
eee } eral 
ee ) and 
ee tion : 
te , 
ae en 
ner | RE EE aE 
ae | 
a m4 r — 2 a | 
nae | co) | ae , a a > | 
tage ’ a -i lo ae + a 
bo: | F sinnowaaed | ie 7 i oe i roe = | 
ee 15% * a oan ie 
= | it Jal f £> @ 50% ¢ 
i Than 
eS 
: = ; Ss 
r mt ee ‘ 
pO _ : 
ae: PO = 9 
= eg | 
i mS. BE 
“EA | : Ne 1 
ee . i » | 
if e | 
| ai 2 
4 f 3 
ow e 1 10. 4 
7 eee —SF | Il. 5 
- — - — 12. 6 
‘ Pie i> 2 saa ™ SO" Rapnetostte — . . Bs ‘ i 2 13. T 
ee SS A ee “ ( 
2 — Sh mame o it eA "ot 2 os me * = a : oe ee sail 2a : eo 
yi bs 4S Es + eee ie - oat potas ae * Z i 
za : *4 . “ Bg y _ —* LE os ioe. 7 : ¢ F La A eg 
re —_ — ~  . I _ocall — . , , - . 
i 0 sat — ~ *% } a | . 
hy ~ § eo est : f Fl ee a 
ra y — ti , : “ ie Bo e 
s es rn . ~~. teas AS ; 4 aan 3 3 " cn ee 3 . se 4 y, ‘a : 3 Beas. ee : 
WUE % it al 3 ge ; i ; : ’ ‘ 
‘ ‘ 1 ie em oe | oan : | ag  _ 
Agel 2 ~ ne -—emaeiina " eee Se . fi pe a Tes veal, 4 j ‘v a 
: vit ; ¥ E . = ‘ * c go _—— plata He aes Spire a oN e q wae al ’ : ' 
e ie: -_--£,:, 2. OR a : es — ae ee - of ; ae & wit et os ipe = % . * - -_ @ 
; ais ——— i — . * <a tt oe a - ’ i a | | 
wil rT ey Ome :' — f oe vs oe owe ; e 10. 
} ‘4 . - ht pe ss aa ere ig a i yl iad ey 
ee ad , A * e Be ; “ ws hs : =~ a = 3. Sp een ™ * “ a. a * 3 * ‘ ~~ > cs 11, 
ee ns Fog Fa = tiinin 2 a Gra} | 
a a & = se el Tae : ~ ie ee SN 1 
> tan " ~ = a «  » . a ~*~ a 4a oa < , [ ‘ - mae < = — 2 see ree i ” 
ft = - ‘' ee a ies = a ee /- a ‘ j 4 - e | en \ Bea \ 
ae : . : - 3 : i ee ee Pro _— —— 
: ~ aie eager a ce “. 2 4 ——_ a ies ox. “ ~ — a al ‘ 
’ “3 Yo ma ae atce Rn gr “ rs ; sS ey By ee q J F es ots r mw ” agian Th: ; = pe ax vag eM NS e- s Y * 4 & ’ Sani 
" : i ee ™ ute ~ Refr | 
| hous 
er a 


al 
n 
oO 
n 


CS ee Caer eae re eS eS 8! Ue le eee | 


AIR CONDITIONING & REFRIGERATION NEWS, MAY 8, 1950 


25 


2 V. P.’s and a General Manager 


WALTHER H. FELDMANN 


Vice Pres.—Sales 
* 2 


JOHN J. SUMMERSBY 
Vice Pres.—Purchases 


FREDERIC W. THOMAS 
Gen. Manager—Purchases 


* 


Worthington Names Feldmann Sales 
Head, Summersby Will Direct Purchases 


HARRISON, N. J.—H. C. Ramsey, 
president of Worthington Pump & 
Machinery Corp. announced _ that 
Walther H. Feldmann, who has re- 
signed as president of the corpora- 
tion’s subsidiary company, Electric 
Machinery Mfg. Co. of Minneapolis, 
has been named vice president in 
charge of sales for Worthington, 
effective May 1. 

On the same date, John J. 
Summersby became vice president in 
charge of purchases; Frederic W. 
Thomas became general manager of 
purchases; and Carleton Reynell, gen- 
eral representative, sales and pur- 
chasing departments. 

Feldmann graduated as an electri- 
cal engineer from Baltimore Poly- 
technic Institute in 1915, and from 
the Westinghouse student course in 
1917. He joined Electric Machinery 
Mfg. Co. in 1922, after having 
served as a power sales engineer 
with Consolidated Gas, Electric 
Light & Power Co. of Baltimore. 

Advancing with E-M, he served 
successively as district manager, gen- 
eral sales manager, vice president, 
and general manager until his elec- 
tion as president in 1944. A veteran 
of World War I, he served as an 


aviation pilot in the Navy. 

Summersby joined the Cincinnati 
Works of Worthington in 1916 as a 
student engineer and has been with 
the corporation continuously, except 
when serving as a lieutenant in 
World War I. 

He served as a salesman in the 
St. Paul office, then district sales 
manager, and in 1929 was appointed 
manager of Holyoke Works sales. 
Made assistant vice president in 1934, 
he became vice president in charge 
of sales in July, 1949. 

A graduate of Washington uni- 
versity with a bachelor of science 
degree, Summersby later received a 
mechanical engineering degree from 
the same institution. 

Thomas, new appointee as general 
manager of purchases, joined Worth- 
ington in 1936 as assistant general 
manager of purchases, after serving 
as general sales manager of me- 
chanical power transmission equip- 
ment, John Waldron Corp. 

Reynell, formerly general man- 
ager of purchases and_ traffic, 
joined Worthington in 1930 as gen- 
eral purchasing agent and became 
manager of the Purchases and Traffic 
Department in 1941. 


2-Month Freezer Sales Volume Hits 71,141 
For 30 Firms Reporting to NEMA 


Summary for February and First Two Months, 1950 


Electric Farm and Home Freezers—Complete—Sales by Sizes—Units 
Farm and home freezers complete with high and low side and cabinet, where 
50% or more of the net cabinet capacity is designed for the freezing and/or 


storage of frozen foods. 


FEBRUARY (28 Companies) 


Action In Fair Trade Dispute- - 


(Concluded from Page 1, Column 2) 


have been through General Electric 
Supply Corp., 585 Hudson St. 

“This wholly-owned subsidiary has 
for some time known that plaintiff’s 
products have been and are being 
sold at prices below alleged fair- 
trade prices, but have continued to 
supply and solicit such sales to 
dealers,” he asserted. 

“It has been common knowledge 
that this wholly-owned subsidiary .. . 
has been selling plaintiff’s products 
at retail below alleged fair-trade 
prices.” 

Proctor Electric stepped up en- 
forcement of its fair trade price 
schedules, too, especially on the West 


. Coast. The company filed injunction 


suits in Los Angeles Superior Court 
against Charles R. and Nancy J. 
Dooley, trading as Dooley Hardware 
Co., Long Beach, and Vernon Sales 
Co. and N. Lamoreaux & Co., both 
of Los Angeles. 

The action was taken as part of an 
intensive drive Proctor is now con- 
ducting in California against dis- 
count houses. C. P. Culbert, western 
sales manager of the company, said 
that other dealers have already been 
served with legal notices, that about 
20 other cases are in the hands of 
Proctor’s attorneys, and that private 
investigators are checking reported 
violations by about 40 additional 
dealers. 

In New York, Proctor obtained a 
consent judgment against Salig 
Brisk and Lester and Martin Forman, 
doing business as Benco Sales Co. 
This action was separated from that 
involving seven other concerns. 

Court action was taken by Na- 
tional Pressure Cooker Co. against 
a number of outlets, including the 
Long Beach, Calif., concern—Dooley 
Hardware Co.—sued by Proctor. In 
addition to Proctor and National 
Pressure Cooker, Dooley Hardware 
was also accused by Sunbeam Corp. 
and Hamilton Beach Div. of Scovill 
Mfg. Co. of violating the California 
Fair Trade Act. 

On the eastern front, 14 consent 


National Pressure Cooker, which filed 
10 other suits during the week. 


The consent judgments enjoin the 
following firms from selling Presto 
products below stipulated prices: 
Harvey Radio Co., Ine.; Philip 
Gringer & Sons, Inc.; Carnahan & 
Dalzell, Inc.; Barclay Rand Corp.; 
Klein Bros. Radio, Inc.; Halen, Inc.; 
Bondy Distributors, Inc.; Jack Gold- 
man and Mortimer Berk, doing busi- 
ness as Maxim Radio Sales & Service 
Co.; Ross Curtis Corp.; Joseph Feuer- 
stein; Merit Music Shops; Noel Lamp 
Works, Inc.; Irving Jaffee; and 
Samuel Coyne. 

Defaults were noted in injunction 
proceedings brought by the same 
manufacturer against W. H. Sims, 
Inc.; Charles W. Berg, and Penn 
Merchandise Mart, Inc. Motions for 
injunctions against Ruth Freidich 
and Eli Rabinowitz were withdrawn. 


The 10 new injunction suits filed 
by National Pressure Cooker named 
these New York firms: Syd Satz, 
trading as Square Deal Stores; Lew 
Rose, Inc.; Rabson’s, Inc.; N. H. 
Nelson, Inc.; McDel Sales Corp.; Lou 
Resnick & Klepper, Inc.; Miller 
Charles & Co.; Miller’s Mart, Inc.; 
Modern Retailer Varick, Inc.; and 
James A. Gary, trading as Gary 
Utilities. 

Besides suing Dooley Hardware Co. 
in Long Beach, Sunbeam entered a 
consent judgment against the Asso- 
ciation of United Fraternal Buyers, 
Ine., in U. S. District Court in Phila- 
delphia. 

Two proceedings were instituted 
by McGraw Electric Co. The manu- 
facturer sought to have Charles Ap- 
pliances, Inc., held in contempt of 
court for cutting fair-trade prices of 
its products despite an _ injunction 
issued last December, and it asked 
that a permanent injunction be issued 
against Masters, Inc.,_ restraining 
that concern from selling Toastmas- 
ter appliances’ below _ established 
prices. 

In other developments in New 
York City, Detecto Scales, Inc., filed 
injunction suits against seven retail 


Form New Firm 


J. DONALD FRUEN 


FRED E. KING 


* * * 


King-Fruen, Inc. Will 
Distribute York Line 


MINNEAPOLIS — Formation of 
King-Fruen, Inc., which will serve 
as distributor for York refrigeration 
and air conditioning equipment in 
Minneapolis and 37 Minnesota coun- 
ties to the west and south, was an- 
nounced by Fred E. King, president 
and treasurer. 

Associated with King in the New 
firm is J. Donald Fruen, vice presi- 
dent and secretary. 

Over 1,000 local businessmen were 
invited to King-Fruen’s ‘Open 
House” which is being held May 9-11 
from 4:30 p.m. to 6:30 p.m. each day. 

The exclusive York franchise in- 
cludes sales and service and the firm 
plans an extensive service and in- 
stallation organization, including en- 
gineering design service, King said. 

Westerlin and Campbell, which has 
been handling the major York in- 
stallations, will continue to do so. 

King, who was with Munsingwear, 
Inc., for 12 years until he resigned 
last September, was executive vice 
president and a director. 

Fruen has had 14 years experience 
in this field. 


Masters, Inc., was denied; Simmons 
Co. obtained- a court order tempo- 
rarily restraining Queens Jewelry Co. 
from selling its Beautyrest mattress 
below the fair-traded price of $59.50; 
and World Happiness Products was 
permanently enjoined from cutting 


judgments were signed by Justice outlets; the petition of Hamilton the prices of General Mills appliances 
_ Pecora in New York in favor of Mfg. Corp. for an injunction against under a consent judgment. 


Blocold 


DRINKMASTER- 


300 ICE CUBES—384 COLD (12 OZ.) BOTTLES. 
All within easy reach thru three slide back doors. 


POWERED BY SERVEL SUPERMETIC 
WITH FIVE YEAR WARRANTY. 


DEALER’S NET $337.25 FOB FACTORY. 
4 ft. lg. 27” w. 38” High. Shipping wt. 400 Ibs. 


“A CASE OF COOL JUDGMENT” 


Mfd. by UNITED FRIGUATOR ENGRS. 


Stainless 
Steel 


MENOMINEE, 
MICHIGAN. 


Domestic 
(48 States | Other 
Sizes and D. C.) Canadian Foreign Total 
1. 4.9 cu. ft. and under.. 1,789 54 1,843 
& 60 te 6S cu. % .... 1,532 109 1,641 
3. 7.0 to 89 cu. ft. 7,266 77 7,343 
4: 06 te 100 ou. H. .... 1,761 16 1,777 
& 116 to 129 cu. &%..... 13,349 60 13,409 
6. 18.0 to 16.9 cu. ft..... 7,103 2 7,105 
7%. 17.0 to 20.9 cu. ft... 5,852 12 5,864 
8 21.0 to 29.9 cu. ft..... 39 39 
9% 30.0 to 39.9 cu. ft..... 168 168 
10. 40.0 to 49.9 cu. ft..... 2 2 
11. 50.0 to 59.9 cu. ft..... sea een 
12. 60.0 cu. ft. and over.. 2 2 
Total All Models .... 38,863 330 39,193 
13. Total Upright Models 
(included in above) .. 1,105 1,105 
FIRST TWO MONTHS (28-29 Companies) 
Domestic 
(48 States Other 
“izes and D. C.) Canadian Foreign Total 
1. <9 cu. ft. and under.. 3,065 92 3,157 | 
2. 5.0 to 69 cu. ft. .... 2,857 226 3,083 
3. 2 og | a ae, See 12,387 164 12,551 
S 30 0 209 G8. Fe ici: 3,678 23 3,701 
5. 1.0 to 12.9 cu. ft..... 25,372 117 25,489 
6. 3.0 to 16.9 cu. ft..... 12,343 9 12,352 
7 7.0 to 20.9 cu. ft..... 10,301 18 10,319 
8. 1.0 to 29.9 cu. ft..... 99 99 
% 0.0 to 39.9 cu. ft..... 379 379 
10. 0.0 to 49.9 cu. ft..... 4 4 
ll. 9.0 to 59.9 cu. ft..... ae wer 
12. 9.0 cu. ft. and over. 7 “ 7 
otal All Models .... 70,492 649 71,141 
13. ‘otal Upright Models 
included in above) .. 2,210 3 2,213 


Participating companies: Avco Mfg. Corp.; August G. Barkow Mfg. Co; 


Bea'i'y Mfg. Co.; 
The Coolerator Co.: 


Ben-Hur Mfg. Co.; Brewer-Titchener Corp.; Carrier Corp.; 
Deepfreeze Div., Motor Products Corp.; Frigidaire Div., 


Gen: al Motors Corp.; General Electric Co.; Gibson Refrigerator Co.; Hotpoint, 


Inc.; International Harvester Co.; 


— ‘rfreez Home Locker Mfg. Co.; The Maytag Co.; 
orp 
Sani 
Refr 
hous 


Oregon. Refrigerator Co.; 


Kelvinator Div., 


Portable Elevator Mfg. Co.; 
ity Refrigerator Co.; Schaefer, Inc.; Emil Steinhorst & Sons, Inc.; Seeger | 
serator Co.; Sub-Zero Freezer Co., Inc.; 
Electric Corp.; Wilson Cabinet Co., 


Nash-Kelvinator Corp.; 
Norge Div., Borg-Warner 
Revco, Inc.; 


Victor Products Corp.; Westing- 


Inc.; Whiting Corp. (out 2-1-50). 
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FREEZERS 


contained, ready to run. 


of operation . 


OPPORTUNITY 
ae 


FROSTI-STIK 


@ Now for the first time Ice Cream 
Retailers can make their own 
Frozen Stick Novelties, Water Ice 
or Chocolate Covered Ice Cream. 
Simple to operate, shipped self- 


Pays for itself in 3 months 


ACT NOW!. ... SEND FOR 
IMPORTANT INFORMATION TODAY ) 


RECO PRODUCTS DIVISION 
2020 NAUDAIN ST., PHILA. 46, PA. 
MANUFACTURERS REPRESENTATIVES ARE NEEDED FOR PRACTICALLY EVERY SECTION OF 
THE COUNTRY. WIRE OR WRITE INDICATING TERRITORY COVERED AND LINES CARRIED. 


for you. 


assigned. 


ae eae ga ee 


Here’s a new profit opportunity for wide awake specialty selling 
organizations. 
All supplies including sticks, bags, 
available from us. 


Get on the band wagon NOW—exclusive franchises now being 


RECO PRODUCTS DIVISION 
2020 Naudain St., Phila. 46, Pa. 


Please send me distributor story on 
FROSTI-STIK FREEZERS 


NAME ... 


We have a complete merchandising program ready 
flavors, etc. are 
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PATENTS 


Week of November 29 
(Continued) 


2,489,752. REFRIGERATION. Curtis C. 
Coons, North Canton, Ohio, assignor to 
The Hoover Co., North Canton, Ohio, a 
corporation of Ohio. Application Nov. 13, 
1944, Serial No. 563,139. 13 Claims. (Cl. 
62—119.5.) 


10. In a refrigerator a cabinet structure 
having an insulated refrigerating cham- 
ber, an ice freezing compartment in said 
chamber, an insulated low temperature 
storage compartment in said chamber, a 
low temperature cooling unit arranged 
to refrigerate said low temperature com- 
partment, a cooling unit arranged to 
refrigerate said ice freezing compartment 
and said chamber, means for supplying 
refrigerant liquid to said cooling units, 
means for supplying highly stripped inert 
gas to said low temperature cooling unit 
including an absorber arranged to reject 
heat of absorption to said ice freezing 
cooling unit, and an absorber cooled by a 
medium externally of said refrigerating 
chamber connected to receive inert gas 
from said ice freezing cooling unit. 


2,489,906. REFRIGERATOR CONTROL 
AND ALARM SYSTEM. Clarence W. 
Kuhn, Wauwatosa, Wis., assignor to 
Cutler-Hammer, Inc., Milwaukee, Wis., a 
corporation of Delaware. Application Oct. 
15, 1945, Serial No. 622,435. 3 Claims. (Cl. 
177—311.) 


40 Sie cgne reo e- 
te COTA 


refrigerator control system, 


1. In a 
the combination with a temperature re- 
sponsive control device for automatically 
controlling starting and stopping of a 


refrigerator to normally maintain the 
temperature therein within a _predeter- 
mined working range, said device hav- 
ing a manual adjusting part associated 
therewith for varying the limits of said 
working range, of a temperature respon- 
sive alarm control device associated with 
said former control device and operable 
independently thereof to actuate an asso- 
ciated signal in response to an abnormal 
temperature condition within the refrig- 
erator outside of said working range, said 
alarm control device being controllable 
by said adjusting part to render the same 
inoperative to actuate said signal upon 
movement of said adjusting part into a 
given position and to restore the same 
to operative condition upon movement of 
said adjusting part out of said given 
position. 


AVAILABLE FOR LICENSING 
OR SALE 


Pat. 2,475,615. REFRIGERATOR AND 
AIR CONDITIONER. Patented July 12, 
1949. Conventional type household re- 
frigerator functioning in the usual manner 
has a fan inside it that may be operated 
to blow cool air through opposite sides of 
the refrigerator and through the top into 
the surrounding area. A combined fan 
and motor housing mounted in an open- 
ing in the back wall of refrigerator has 
three air outlet ducts communicating with 
the atmosphere. The back of the housing 
has an air inlet communicating with the 
atmosphere, and the front is normally 
closed and sealed by a door when the 
fan is idle. An air inlet duct in side of 
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refrigerator for admitting outside air into 
the interior of refrigerator when the fan 
is operating is normally closed and sealed 
by a door. (Owner) Richard E. Houting, 


4 Grove Ave., Prospect Heights, Rens- 
selaer, N. Y. Group 35—84. Reg. No. 
31,619. 


DESIGNS ‘ 
156,226. DESIGN FOR A CABINET FOR 
A BOTTLED BEVERAGE COOLING 
UNIT OR SIMILAR ARTICLE. Byron E. 
Freitag, Fort Wayne, Ind., assignor to 
General Electric Co., a corporation of 
New York. Application Dec. 30, 1948, 
Serial No. 150,437. Term of patent 14 
years. (Cl. D67—4.) 


— 
= — 


 — 


The ornamental design for a cabinet 
for a bottled beverage cooling unit or 
similar article, substantially as shown and 
described. 


156,279. DESIGN FOR A MILE DIS- 
PENSING CABINET. Leonard B. Ras- 
musson, Minneapolis, Minn., assignor to 
U. S. Thermo Control Co., Minneapolis, 
Minn., a partnership. Application Feb. 25, 
1948, Serial No. 144,719. Term of patent 
14 years. (Cl. D2—3.) 


| 


| 


coms, 


ran 


The ornamental design for a milk dis- 
pensing cabinet, as shown. 


156,294. DESIGN FOR A COMBINATION 
AIR BLOWER FOR ROOM HEATING 
AND COOLING. Richard A. Trow, Albert 
Lea, Minn., assignor to Queen Stoves 
Works, Inc., Albert Lea, Minn., a corpora- 


The ornamental design for a combina- 
tion air blower for room heating and 
cooling, substantially as shown and de- 
scribed. 


156,304. DESIGN FOR AN AGING AND 
REFRIGERATING DISPLAY CABINET. 
Beverly E. Williams, Chicago, ll. Appli- 
cation Dec. 31, 1946, Serial No. 135,883. 
Term of patent 14 years. (Cl. D80—11.) 


design for an aging 
cabinet, as 


The ornamental 
and refrigerating display 
shown and described. 


_@> 


Subscribe Now 


Receive the greatest trade paper in the Industry—Aimr 
Conpit1oNiInc & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 


Fill in coupon and mail today 


a 


| AIR CONDITIONING & REFRIGERATION NEWS 
| 450 West Fort Street, Detroit 26, Michigan 
Gentlemen: Send the NEWS for one year. ’ 


[] $5 enclosed [] Bill me [] Bill the company 
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Week of December 6 


2,490,324. PLAKE ICE MAKING 


971. 7 Claims. (Cl. 62—107.) 


7. A flake ice making machine, includ- 
ing a container, an inverted conical re- 
frigerating element supported in the 
container, means for delivering the re- 
frigerant to the outer surface of the re- 
frigerating element, means for delivering 
the fluid to be frozen onto the outer sur- 
face of the refrigerating element, means 
for scraping the frozen material from the 
inner surface of the refrigerating element 
and manually operable means for adjust- 
ing the position of the scraping means 
to vary its scraping contact. 


2,490.401. REFRIGERATION. Harry Karl 
Bergholm, Stora Essingen, Sweden, as- 
signor to Aktiebolaget Elektrolux, Stock- 
holm, Sweden, a corporation of Sweden. 
Application Aug. 25, 1944, Serial No. 551,- 
111. In Sweden Oct. 8, 1943. 6 Claims. 
(Cl. 62—119.5.) 


mae resseseeressresery, 
Corsevegeereereces: 


1. In the art of refrigeration with the 
aid of a system in which refrigerant eva- 
porates in the presence of an inert gas 
to produce a refrigerating effect at a 
place of evaporation in a circuit for such 
gas’ and refrigerant vapor is generated 
at a place of vapor expulsion, such sys- 
tem having a space for normally holding 
a reserve supply of inert gas which is 
in communication with the gas circuit 
and in which condensation of refrigerant 
vapor is effected, the improvement which 
comprises deriving useful refrigeration 
from condensate in said space by utiliz- 
ing vapor from the place of vapor ex- 
pulsion to raise such condensate by vapor 
lift action to a higher level, and flowing 
raised condensate by gravity to the place 


of evaporation. 
2,490,413. SELF-SERVICE REFRIG- 
ERATED DISPLAY CASE. Winfield R. 


Burtis, Trenton, N. J., assignor to C. V. 
Hill & Co., Inc., Trenton, N. J., a cor- 
poration of New Jersey. Application Nov. 
30, 1946, Serial No. 713,232. 4 Claims. 
(Cl. 62—89.5.) 


1. A_ refrigerated self-service display 
case comprising means defining a_ plu- 
rality of vertically spaced display spaces 
each of which is closed about the bottom 
and sides and open at the top for ac- 
cess to customers, a refrigerating element 
for each display space operable to main- 
tain the air in each space at a predeter- 
mined temperature independent of the 
temperature at which the air in a ver- 
tically adjacent display space is main- 
tained, and heating means located ad- 
jacent the upper portion of each of said 
display spaces in position to produce a 
flow of air upward away from said spaces 
and in a direction to oppose the flow of 
unrefrigerated air downward into said 
display spaces from the exterior thereof. 


2,490,491. REFRIGERATOR CONDEN- 
SATE RECEIVER. Herman A. Tuschling, 
Detroit, Mich., assignor to Avco Mfg. 
Corp., a corporation of Delaware. Appli- 
cation Nov. 9, 1945, Serial No. 627,623. 
6 Claims. (Cl. 62—103.) 
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1. In a refrigerator having ‘an evapora- 
tor and a humid storage compartment, a 
double-walled condensate receiver  posi- 


MA- 
CHINE. Floyd A. Rigby, Portland, Ore. 
Application Feb. 25, 1946, Serial No. 649,- 


tioned between said evaporator and com- 
partment including a drain cover for col- 
lecting condensate from said evaporator 
and a pan, said receiver extending hori- 
zontally across said compartment and 
providing a substantially closed chamber 
for retaining moisture and distributing 
the same across said compartment, and 
an opening in said drain for permitting 
condensate collected thereby to pass into 
said chamber. 


2,490,494. REFRIGERATOR CABINET. 
Erwin BR. Widman, New York, N. Y. 
Application April 11, 1947, Serial No. 740,- 
816. 9 Claims. (Cl. 62—89.) 


1. In a refrigerator cabinet including 
outer and inner casings having heat in- 
sulating means therebetween, said means 
encasing said inner casing, refrigerating 
and quick freezing compartments in said 
inner casing, an air space between said 
inner casing and said insulating means, 
refrigerating coils in said air space, said 
refrigerating and quick freezing compart- 
ments having drawers with handles, said 
drawers being slidably supported there- 
in, said drawers having sealing means 
for establishing tight engagement with 
said inner casing in their closed positions, 
and an ice cube freezing chamber in said 
quick freezing compartment, a door in 
said inner casing for said chamber and 
means establishing a heat sealing en- 
gagement between said door and said 
inner casing. 


2,490,535. REFRIGERATOR. Charles G. 
Minor, Evanston, Ill., assignor of one-half 
to Albert G. McCaleb, Evanston, Ill. Ap- 
plication Aug. 3, 1946, Serial No. 688,372. 
7 Claims. (Cl. 62—89.) 


* =z 


4. The combination in a refrigerator, of 
a heat insulated housing having a low 
temperature compartment therein which 
is open at the top, a heat insulated cover 
for said housing, said housing being 
mounted for tilting movement relative to 
said cover between open and closed posi- 
tions, a food storage container nested 
in the top of said compartment and 
carried by said housing, said container 
having walls of heat insulating material, 
and support means movable relative to 
said housing during the tilting movement 
of the housing for automatically main- 


taining said container at approximately 
the same level which it assumes whe 
the housing is in the closed position. 


2,490,620. LEAKPROOF COUPLING. 
Harry W. Cole, New Rochelle, N. Y., an 
Merrill F. Sproul, Tenafly, N. J., assign 
ors to Packless Metal Products Corp. 
New Rochelle, N. Y., a corporation o: 
New York. Application March 7, 1947. 
Serial No. 733,082. 5 Claims. (Cl. 285—122. 


1. The combination of a pair of couplin 
members arranged for threaded engag: - 
ment with each other, a tapered compre - 
sible collar arranged to be interposed b. - 
tween the first of said members and 4 
tubing of deformable material, said coll: r 
having a conical outer surface, a cylindr - 
cal bore and a surface flaring outward y 
from one end of its bore, said first co - 
pling member having an edge adapt d 
to make an annular contact with te 
conical outer surface of the collar, aid 
said second coupling member having a 
cylindrical bore slightly less in diamet :r 
than the inner diameter of the tubinz, 
and a projection flaring outwardly frcn 
one end of its bore at an angle corre ;- 
ponding to that of the flaring surface of 
the collar. 


Week of December 13 


2,490,861. ELECTROHYDRAULIC LIFT 
SYSTEM FOR REFRIGERATORS AND 
THE LIKE. Hobert M. Dunlap, Jackson, 
Mich., assignor to The Spraks-Withington 
Co., Jackson, Mich., a corporation of 
Ohio. Application Nov. 15, 1946, Serial 
No. 710,011. 5 Claims. (Cl. 62—89.) 
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1. A refrigerator cabinet enclosing top 
opening refrigeration space, inner liners 
defining said space, a lid on said cabinet, 
a base structure on which said cabinet is 
mounted, guide posts suspended from 
said lid and engaging said inner liners to 
stabilize said lid in vertical movement, 
internal shelving mounted on said guide 
posts and movable with said guide posts 
and said lid, elevating devices associated 
with said lid and comprising two telescop- 
ing members with a seal on the inner 
member and the outer member mounted 
on said base structure and inside said 
cabinet, means for introducing fluid 
under pressure to the sealed end of said 
outer member to cause inner member to 
move out of said outer member and to 
lift said lid, guide posts and _ internal 
shelving, means for releasing said fluid 
to cause said inner member to telescope 
within said outer member and to lower 
said lid, guide posts and internal shelv- 
ing, and electrical means for controlling 
said pressure means and said releasing 
means. 


(To Be Continued) 
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CLASSIFIED ADVERTISING 


RATES for “Positions Wanted” $5.00 
per insertion. 


Limit 50 words. 10¢ per 
word over 50. 


RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi-- 
fied style. Box addresses count as five 
words, other addresses by actual word 


count. Please send payment with order. 
POSITIONS WANTED 
CAREFULLY SELECTED group. of 


trained men, graduates of reliable and 
well established trade school now avail- 
able to fill positions in the radio or 
refrigeration field. Willing to travel any- 
where. Why not fill that vacancy with an 
efficient and reliable man? Write EAST- 
ERN TECHNICAL SCHOOL, 888 Purchase 
Street, New Bedford, Mass. 


WILL INVEST in going dealership, dis- 
tributor, jobber or manufacturer of re- 
frigeration or air conditioning equipment 
where my 15 years manufacturing ex- 
perience can earn dividends. Please give 
details in first letter. BOX 3485. Air 
Conditioning & Refrigeration News. 


EXPERIENCED SALES engineer, over 17 
years business experience, college gradu- 
ate, age 39, desires connection managerial 
capacity combining design and_ selling 
with stable, sound, progressive air con- 
ditioning, commercial refrigeration and 
heating distributor located in South or 
Southwest territory. Interested in con- 
nection with eventual lead to partner- 
ship or firm member. Permanence a 
factor. BOX 3487, Air Conditioning & 
Refrigeration News. ; 


POSITIONS AVAILABLE 


SALES ENGINEER wanted: Well es- 
tablished Carrier distributor in Tulsa, 
Oklahoma has opening for an air condi- 
tioning sales engineer with minimum 
three years experience. Excellent per- 
manent position for qualified person. 
Write to S. L. Weiler, c/o SOUTHWEST 
WEATHERMAKERS, INC., Box 416. 


MANUFACTURER'S REPRESENTATIVE 
to contact commercial refrigeration deal- 
ers on walk-in coolers of all sizes and 
specifications both standard and specials. 
This is for the man who has other lines 
to sell to commercial refrigeration dealers 
and wants to make each call make larger 
commissions. Many good territories still 
open. Tell us your present territory and 
what other line you sell. BOX 3470, Air 
Conditioning & Refrigeration News. 


MANUFACTURER'S REPRESENTA- 
TIVES wanted by middle west manufac- 
turer. Complete line of refrigerated store 


latest design  self- 
service models for every use. Several 
desirable territories available, including 
west coast, southern and middle west. 
Have very attractive proposal. BOX 3471. 
Air Conditioning & Refrigeration News. 


REFRIGERATION ENGINEER capable 
of writing technical course in refrigera- 
tion and air conditioning. State experi- 
ence and educational qualifications. BOX 
3482, Air Conditioning & Refrigeration 
News. 


MANUFACTURER OF broad line of air 
conditioning and air handling equipment 
has opening for sales engineers in the 
Illinois area, Missouri area and Michigan 
area. Must travel and have experience 
in engineering installations and_ setting 
up distributorships. Write BOX 3486, Air 
Conditioning & Refrigeration News, giving 
full qualifications. 


fixtures, including 


EQUIPMENT FOR SALE 


WHOLESALE SEALED unit rebuilding. 
We will rebuild and convert your unit to 
“Freon-12."". One year guarantee. Write 
for price list and shipping instructions. 
ADVANCE REFRIGERATION COMPANY, 


829 East McNichols Road, Detroit 3. 
Mich. 


$1500.00 BARGAIN. 60 ton evaporative 
cooled type air conditioning compress. 
Used short time but in good conditicn. 
FOB Cincinnati. BIMEL CO., Cincinneti. 
Ohio. 


REFRIGERATOR DOORS. 3’6” by 68” 
double batten auto close doors compl: te 
with removable track heads for 7’2” tra k. 
1%” corkboard insulation. Brand n ¥. 
$95 each. Freight prepaid in US. 
BIMEL CO., Cincinnati, Ohio. 


SCHOOLS 


DETROIT AIR Conditioning Instit te 
offers instructions in air conditioni’ g. 
heating, refrigeration, ventilating, sh ¢t 
metal layout, and heat pump engineeri’ s- 


Preparatory and advanced courses av: '!- 
able. New classes start June 6. W: te 
for free information. Veteran approv: 4d. 
DETROIT AIR CONDITIONING INS" I- 
TUTE, Department D, 4258 Woodwa:d. 
Detroit, Michigan. 


MISCELLANEOUS 


NORGE SEALED units remanufactu:ed 
and exchanged. Immediate delivery f19™ 
stock, 1 year guarantee. Write for pri-es 
and shipping instructions. Complete No-sé 
engineering service. 22 years experie! ce 
MODERN REFRIGERATION CO., INC. 
12541 E. MeNichols Road, Detroit 5 
Michigan. 
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o. Calif. Mfrs. Group 
Re-Elects 1949 Officers 


LOS ANGELES—Members of the 
Refrigeration Manufacturers Associa- 
ion of Southern California at their 
annual meeting reelected for the 
vear beginning May 1, 1950, the 
officers and directors who guided it 
during the past year. 

The directors are C. S. Meyers, 
Weber Showcase & Fixture Co.; R. 
].. Loop, Ward Refrigerator & Mfg. 
Co.; B. H. Bakke, Coldew Mfg. Co.; 
13. R. Glazer, Super-Cold Corp.; and 
ju. A. Prather, Refrigerator Manu- 
tacturers, Inc. 

The directors then reelected Meyers 
<s president, Loop as vice president, 
end Bakke as _ secretary-treasurer. 

Neal S. Templin continues as exe- 
cutive secretary of the association 
vhich maintains offices in the Bendix 
Eldg., 1206 Maple Ave., here. 


Florida Pineapple Plant 
Converted to Ice Cream 


ULETA, Fla.— A week-long open 
house was held recently by Planta- 
tion Foods, Inc., to mark the open- 
ing of its new ice cream plant here. 

The company produces ice cream 
in a huge quick-freeze plant built 
by Miami Pineapple Plantations but 
never used. Plantation Foods con- 
verted the plant to its present use 
by installing new equipment. 

The concern quick freezes _ ice 
cream and packages it in a new, 
patented wrapper. Its president is 
Vv. C. Patterson, an ice cream con- 
sultant who helped develop the in- 
sulated package. 

Plantation Foods, which also holds 
the Florida franchise for “diced ice 
cream,” is backed by Arthur V. 
Davis, chairman of the board of 
Aluminum Corp. of America. 


Drayer-Hanson Describes 
Coils In 2-Color Booklet 


LOS ANGELES—Release of a 36- 
page, two-color catalog containing 
engineering information on Drayer- 
Hanson’s extended surface for air 
conditioning, embracing water, steam, 
and direct-expansion coils, announces 
Albert Hanson, director of sales. 

The new coils feature aluminum 
fins with new and improved casings 
and staggered tubes, according to 
the company. They are being pro- 
duced in six standard header sizes, 


with 11%4-in. multiples for special ap- 
plications, and in six coil types. 


o> 


See your jobber, 
ask for an extreme accuracy 
EMPIRE LEVEL ; 


No extra weight to tug around with the 
EMPIRE TORPEDO. Lightweight, compact. Fits 
any job any tool kit, too! Pocket-saving 
rounded corners, grooved bottom for pipe work. 


No. 26 Torpedo Level: Aluminum Alloy, level, 
stumb. and 45° vials: 1°, %° markings for 
viteh work. Price $2.00. 


For the handiest level on the market, the No. 
‘8 chrome aluminum Empire Clip Pocket Level— 
with 1° pitch markings. Price $1.20. 


Milwaukee 13, Wis. 


AD COPY: 


NEW YORK CITY—Although ad- 
vertising men will agree with the 
copy formula: arrest, inform, im- 
press, impel, too many place their 
emphasis on the first phase alone, 
according to Prentice-Hall, Inc., pub- 
lishers. 

“Stopping the reader has become 
an end in itself,” said James D. 
Woolf, former vice president of J. 
Walter Thompson Co., in his chapter 
on “How to Write Copy and Head- 
lines” in the Advertising Handbook, 
edited by Roger Barton and pub- 
lished by Prentice-Hall. 

“Copy people . . . resort to ludi- 
crous devices and strategems_ to 
capture, indiscriminately, the atten- 
tion of the prospective reader or 
listener,” Woolf points out. But what 
about the other three ‘musts’ in the 
formula ? 

Woolf, who writes the column 
“Salesense In Advertising,’’ which 
appears in the NEWS, asks_ these 
questions: “Has the advertisement 
warmed the reader up to your 
product? Has it given him a hanker- 


It Must Do More Than Snag 
Attention To Sell Product | 


‘ 


ing for it? Has it made him believe | 
your selling claim (if any)? Or has 
it merely amused him, or caused 
him to exclaim to his wife, ‘My what 
a clever advertisement!’ ?” 

“Headline and copy,” he = said, 
“should be aimed to attract the 
people ‘in the market’ for what you 
have to sell. Copy aimed at in- 
terested, discriminate attention must 
appeal to a specific need or probelm. 
People spend their money for an 
article of merchandise because they 
believe it will do something for 
them,” Woolf stated. 


The Advertising Handbook, which 
retails for $10.00, has chapters 
written by 32 men in advertising 
and related fields which include 
John Caples, vice president of Batten, 
Barton, Durstine & Osborn; indus- 
trial designer Raymond Loewy; | 
Richard de Rochemont, producer of 
the March of Time; and Harold 
Barnes, director, Bureau of Advertis- 
ing, American Newspapers Publishers 
Association, as well as numerous 
others. 


Green Fluorescent Lamps 
In Display Case Give 
Produce New Color 


Mo.—Using a bit of 
“showmanship” in the presentation 
of produce items in a _ self-serve 
refrigerated display case, has paid 
excellent dividends for Joe Barbay, 
owner of Barbay’s Market, which is 
located here. 

A year ago, Barbay cut spoilage 
loss in produce from 10% to less 
than 1% with the installation of a 
12-ft. Tyler glass-enclosed refriger- 
ated case. With four sliding glass 
doors at the front, the Tyler case 
has two levels for display of perish- 
able produce items, and a price list 
runs on a long vertical strip sign 
down the center between the two 
groups of two doors. 

Here’s where the showmanship 
comes in. Instead of merely display- 
ing the produce items to contrast 
against the sheer white of the in- 
terior of the refrigerator, Barbay 


FERGUSON, 


- for the _ publication,” 


Sept. Release Slated for 
New Warehouse Directory 


WASHINGTON, D. C.—A _ new 
edition of the Directory of Public 
Refrigerated Warehouses will go to 
press six months ahead of schedule 
“to meet an unprecedented demand 
it was an- 
nounced by the National Association | 
of Refrigerated Warehouses. 

The directory, a standard reference | 
work for the cold storage and perish- 
able food industries, is published 
biennially by NARW. Containing a 
nationwide list of cold storage com- 
panies and their facilities, the direc- 
tory enters its fourteenth year of 
publication with the 1951-52 edition, 
due for release next September. 


Fedders Leases More Space 


BUFFALO—Fedders-Quigan Corp. 
has leased 5,500 additional square 
feet of floor space at 277 Military 
Rd. for warehousing. 


@ 


sEALFLO 


LIQUID INDICATOR 


Positively Leakproof! 


Patent 
Pending 


GREATEST 
REFRIGERATION PARTS 
DEVELOPMENT SINCE THE 


DIAPHRAGM PACKLESS VALVE 


Saves on Service Calls, Liquid Losses! New Diaphragm Packless SEALFLO solves 
perfectly the problem of differences in expansion of brass and glass which make 


it impossible to keep packing tight. 
SEALFLO designed on an entirely new 
principle. DIAPHRAGM SEALED— 
NO PACKING to leak or deteriorate. 
NO SPRINGS to weaken, 


SEALFLO contains a pyrex gage glass 
fused on each end to a flexible alloy 
diaphragm, in turn sealed to viewing 
tube. Glass floats, free on each end ina 
sealed chamber, impervious to temper- 
ature changes. 


SEALFLO has ‘‘straight-thru’’ design 
and is equipped with MAGIC LINE 
VIEWER, the line which automatically 
widens where the liquid begins. 


SEALFLO has given flawless perform- 
ances in actual testing under pressure 
of 8150 PSI, with quick temperature 
change immersion from 35° F to 200° F, 
a range of 165°. Also, each SEALFLO 
is individually pressure tested with Dry 
Gas at 300 PSI. 


Available at your wholesalers in four practical sizes. 


If your wholesaler doesn’t yet have this new item 
in stock, send his name when ordering direct 


WRITE FOR LITERATURE AND PRICES 


VefE PRODUCTS CO. 185 .N. WABASH AVE., CHICAGO 1, ILL. 


- 


installed bright green fluorescent | 


lamps in the cases, which are con- 
cealed by a curling lip at the top 
shelf, and by a trough at the rear. 

Illuminating the displayed vegeta- 
bles with bright green light, the 


effect of the fluorescent lamps is | 


startling. Green goods stand out 
even more sharply than usual, and 
the effect on other brightly-colored 
items, such as oranges, carrots, and 
egg plant is startling. 


Selection of Proper Spray 


Nozzle Aided by Catalog 


DES MOINES, Iowa—A new cata- | 


log No. 30, listing spray nozzles and 
accessories for industrial and air 


conditioning applications has just | 


been published by Delavan Mfg. Co. 
here. ? 

The catalog is designed to simplify 
the selection of the proper nozzle for 
any type of application. 


A list of recommended uses is indi- | 


cated for each type of nozzle. Spray 
characteristics are described, 
construction features explained in 
detail. Complete dimension data is 
listed along with explanatory illus- 
trations. 

Performance ratings are charted 
for each size nozzle under various 
recommended pressures. 

A free copy of catalog No. 30 may 


be obtained by writing, Industrial | 
Div., Delavan Mfg. Co., 3009 Sixth | 
Ave., Des Moines, Iowa. 


ATIONAL 


RY BEVERAGE 


COOLERS 


Nationally famous NATIONAL 
GHAMPIONS incorporate all the fine 
tures you look for in a cooler. 
rational .. . buy National? 


ATIONAL COOLER 


CORPORATION © 1600 Woodland Ave. 


4 SIZES 
Self Contained or Remote Models 


Write for New Catalog 


@ Cleveland 15, Ohio 


and ‘|Pat. applied for. 
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Model 2906 Open, self-serve display case occupies only 
six lineal feet of floor space, yet has almost 25 sq. ft. 
of refrigerated and non-refrigerated selling display space. 


Illustration 


shows two joined for continuous display. 


Sherer Model 2906 and 2806 Open, Self-Serve Display Cases will open 


Model 2806 is a multiple deck, six-foot refrigerated 
display case without the mirrored superstructure of 
Model 2906. Both cases can be installed as single 
units or 


easily joined for continuous 


ing costs. 


better for your customers. 


displays. 


dealers: 


Sherer | has the complete line, the prices, the name SCE RIER 
and the promotion to make ’50 a better year for 
you. Write today for franchise information. 


SHERER-GILLETT CO. 


the door to new sales for you. Their amazing story of lower operating 
costs will convince prospects—change them into customers. 


Due to an exclusive new refrigeration application, these Sherer 
cases maintain constant food-preserving temperatures using only a 
Y, H.P. condensing unit (in 90° room) instead of the usual 34 
to 114 H.P. units. Your customers want these savings in operat- 


A scientific new coiling system* directs the flow of air over, 
around and through the merchandise so there is no spillage. 
Cooled air is recirculated without loss. This means less running 
time is necessary to operate these new SHERER cases with this 
amazing new coiling system, even with a 14 H.P. condensing unit. 
This is another Sherer first resulting from constant efforts to give 
you refrigerator cases that will sell easier because they perform 


‘Marshall, Michigan 
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Program for Super Market Institute -- 


(Concluded from Page 1, Column 5) 


be staged in the Eighth St. theater, 
adjoining the Stevens, so that “how- 
to-do-it’””» demonstrations may be 
more effectively dramatized. 

To be shown also for the first time 
will be a new slide presentation 
demonstrating the most efficient 
methods of pre-packaging meats for 
self-service. 

Another program feature will be 
a round-up of specific activities used 
successfully by operators in all parts 
of the country for the training and 
development of employes. 


The complete program of the con- 
vention in detail follows: 


SATURDAY, MAY 13 
Registration—Third floor. 
SUNDAY, MAY 14 


1 to 6 p.m.—Exhibits open. 

7 p.m.—President’s reception and 
dinner—Grand Ballroom. 

“Greetings from the Manufactur- 
ers,”” Dale W. Good, Chicago district 
sales manager, California Packing 
Corp. 

“The Vital Center,” Claude W. 
Edwards, vice president and general 
manager, Alpha Beta Food Markets, 
Inc., Los Angeles, president, Super 
Market Institute. 


MONDAY, MAY 15 


General Topic: “How to Keep Vol- 
ume Up.” Chairman: Harley V. Mc- 
Namara, president, National Tea Co., 
Chicago. 

Subjects and speakers: 

“There's Nothing Like a Dame,” 
Mrs. Charlotte Montgomery, column- 
ist, Tide Magazine. 

“How To Increase Sales in the 
Problem Store’’—moderator, Don 
Kerr, director of food merchandising 
and research, Saturday Evening Post. 


Panel: Byron Crippen, sales man- 
ager, Super Valu’ Stores,  Inc., 
Minneapolis; William Golub, presi- 


dent, Central Markets, Inc., Schenec- 
tady, N. Y.; Roy McBride, vice presi- 
dent and general manager, Minimax 
Stores, Houston. 

“How To Sell More on the Selling 
Floor.” 

“How To Find Out What Your 
Customers Want,” L. A. Johnson, 
president, Johnson’s Super Markets, 
Syracuse, N. Y. 

“How To Create A Sales Minded 
Personnel,” M. E. Buck, sales and 
advertising manager, King’s Super 
Markets, East Orange, N. J. 

“Advance Planning For More 
Sales,” H. A. Gumenick, merchandise 
manager, Food Division, Goldblatt 
Bros., Inc., Chicago. 

“Sell the Family and You Sell 


All,” Harold Simpson, president, 
Simpson’s Super Stores, Jackson, 
Tenn. 


“Dr. S. M.,”” an audience partici- 
pation show, with Arthur H. (Red) 


Motley, Parade Publications Inc. as 
quizmaster. 

12:30 to 2 p.m.—Luncheon session, 
Grand Ballroom. 

2 to 7 p.m.—Exhibits open. 


TUESDAY, MAY 16 


8 to 9 a.m.—Breakfast, Grand 
Ballroom, “Frozen Foods in the 
Supermarket,” by Edwin T. Gibson, 
executive vice president, General 
Foods Corp. 

9:15 a.m. to 12:30 p.m.—‘How To 
Meet The New Competition.” Chair- 
man: Richard Waxenberg, secretary, 
Tenenbom’s Super Markets, Inc., 
Davenport, Iowa. 

Subjects and Speakers: 

“How to Merchandise at a Profit.” 

“Selling Yourself vs, Selling Price,” 
O. W. Richard, president, Richard’s 
Lido Market, Newport Beach, Calif. 

“How To Operate in a Price War,” 
Melvin Weinkle, Carl’s Market, Inc., 
Miami, Fla. 

“How To Attract More Customers.” 

“How To Use the SMI-McCall’s 
Advertising Promotion Service,” 
Thomas Patrick McMahon, vice presi- 
dent, Federal Advertising Agency, 
Inc., and public relations counsel, 
Super Market Institute. 

“How To Use Radio,” Frank 
Reardon, president, Pay-N-Save 
Super Market, Butte, Mont. 

“How To Promote an Opening,” 
Ervin Levinson, advertising manager, 
Wrigley Stores, Inc., Detroit, Mich. 

“How to Use Television,” S. N. 
Goldman, president, Standard- 
Humpty Dumpty Super Markets, Ok- 
lahoma City, Okla. 

“What Cooking Schools Have Done 
For Us,” Marvin Burick, sales pro- 


Packaging of Meats,’ Dr. Nelson 
Allen, supervisor of packaging re- 
search, E. I. du Pont de Nemours & 
Co., Ltd., New York City. 

“Let’s Sell "Em Produce!” H. W. 
Doty, president, Foodtown Super 
Markets, Inc., Pittsburg, Kan. 

“Let’s Sell ’Em Baked Goods!” 
Fred E. Beeman, director of bakeries, 
J. S. Dillon & Sons Stores Co., 
Hutchinson, Kan. 

“New Profit Opportunities In Non- 
Food Items,” Ralph E. Head, grocery 
merchandising manager, Batten, Bar- 
ton, Durstine & Osborn, New York 


City. 
“Checking ‘Em Out,” Merrill F. 
Morse, vice president, Jewel Food 


Stores, Chicago. 

12:30 to 2 p.m.—Luncheon, Grand 
Ballroom. 

2 to 7 p.m.—Exhibits open. 


THURSDAY, MAY 18 

9:15 a.m. to 12:30 p.m.—“How To 
Keep Costs Down.” Chairman: Robert 
S. Bell, executive vice president, 
Wyatt Food Stores, Dallas. 

Subjects and speakers: 

“Cutting Down the Paper Work, ad 
James B. O’Neill, merchandise man- 
ager, Wieboldt Stores, Inc., Chicago. 

“How To Use Sales per Man Hour 
as a Measure of Operating Effi- 
ciency,” Clifford Haskell, sales and 
merchandising manager, Alpha Beta 
Food Markets, Inc., Los Angeles. 

“The Super Market Industry 
Speaks.” 

“How To Lower Costs—That There 
May Be More for All.” 

12:30 to 2 p.m.—Luncheon, Grand 
Ballroom. “Caretakers or Pioneers,” 


Theodore Roosevelt McKeldin. 
3 to 5 p.m.—Closed membership 
business meeting. 
7 p.m.—Annual 
Ballroom. 


dinner: Grand 


Heating, Piping-- 


(Concluded from Page 1, Column 4) 


ing will be made by the following 
chairmen: H. E. McGregor, Cam- 
bridge, Mass., Membership; Wray M. 
Scott, Omaha, Publications; Robert 
B. Miller, New York, Industrial Re- 
lations; W. S. Bodinus, Chicago, Air 
Conditioning; Austin S. Ford, Boston, 
Refrigeration; Fred Williams, Boston, 
Legislation; and Arnold H. Goelz, 
Chicago, Apprenticeship. The after- 
noon session will be given over to 
round-table discussions on appren- 
ticeship training and air condition- 
ing and refrigeration. 

Home heating developments and 
pipe welding advances will come in 
for attention at Wednesday’s sessions 
with revealing talks and reports in 
the morning and round-table dis- 
cussions in the afternoon. F. W. 
Hutchinson, professor of engineering, 
University of California, will speak 
in the morning on ‘‘What the Heat- 
ing Contractor Should Know about 
Panel Heating.’ He will be followed 
by Robert S. Green, acting chairman, 
Department of Welding Engineering, 
Ohio State university, who talks on 
“How to Qualify Pipefitter Welders.” 


Committee chairmen who will pre- 
sent their reports Wednesday morn- 
ing include the following: Arnold 
H. Goelz, Chicago, Plumbing and 
Heating Industries Bureau; Rowland 
Tompkins, New York, American 
Standards Association; Paul A. Ed- 
wards, Pittsburgh, Standards; George 
P. Nachman, Cleveland, Boiler Out- 
put; Peter B. Gordon, New York, 
Radiant Panel Heating; Richard S. 
Tobin, Cambridge, Mass., Welding; 
William W. Murray, Jr., New York, 


National Certified Pipe Welding 
Bureau; John H. Zink, Sr., Baltimore, 
Standard Manual on Pipe Welding; 
Louis T. Braun, Chicago, Secretaries 
Conference. 


Sharp Increase Indicated 
In Kelvinator Earnings 
For First Quarter of 195(: 


DETROIT—Sales and earnings co: 
Nash-Kelvinator Corp. increase | 
sharply in the quarter ended Marc, 
31, 1950, following a decline in th» 
preceding three months as a resu’t 
of a three-week shutdown of the 
Nash division in November and , 
major curtailment at Kelvinator. 

Net earnings for the March 21 
quarter were $7,214,398 or $1.66 per 
share compared with $4,215,849 cr 
97 cents per share in the precedin-~ 
quarter and $7,136,524 or $1.64 per 
share in the like period a year agv. 

Sales for the March 31 quarter 
this year were $112,513,857 against 
$75,409,633 in the preceding quarter 
and $96,243,590 in the correspondin x 
period last year. 

Net earnings for the six months 
ended March 31, 1950, were $11,430 - 
248 or $2.63 per share compared 
with $12,995,814 or $2.99 per share 
a year ago. Sales for the six months 
were $187,923,490 against $180,521,- 
625. 


G-E Service Shop Opens Soon 


ST. LOUIS—General Electric Co. 
will open its big new service shop 
and warehouse at 1115 East Road, 
near Walsh Stadium, on May 15. 


motion manager, The Liberal Mar- > 


ket Inc., Dayton, Ohio. 

“How To Get Along With betel 
Customers,’”’ Don Murphy, director of 
public relations, Lucky Stores, Inc., 
Oakland, Calif. 

“Super Showmanship,” Zenn Kauf- 
man, merchandising manager, Phillip 
Morris & Co., Ltd., New York, N. Y. 

12:30 to 2 p.m.—Luncheon Ses- 
sion: Closed to all except members 
of the Super Market Institute. 

2 to 7 p.m.—Exhibits open. 


WEDNESDAY, MAY 17 

8 to 9 a.m.—Breakfast—Grand | 
Ballroom. “What the Rest of 1950 
Holds For You,’ Daniel D. Mich, | 
executive editor of Look and Quick 
magazines. 

9:15 a.m. to 12:30 p.m.—‘‘How Far 
Should We Go In _ Self-Service.” 
Chairman: Irving W. Rabb, vice 
president in charge of store opera- 
tions, Stop & Shop, Inc., Boston. 

Subjects and speakers: 

“What the Consumer Thinks About 
Self-Service Meat,” B. C. Robbins, 
promotion supervision, Cellophane 
Div., E. I. du Pont de Nemours & Co., 
Ltd., New York City. 

“The Latest Know-How In Pre- 


What Is Success? 


Operating a successful business and produc- 
ing a successful product go hand in hand. 


The operational end of a business is based 
on certain definite philosophies and ex- 
perience gained through the years...A 
successful product requires continual test- 
ing and research, not only to improve the 
present product, but to develop new and 
better products for the future. 


Our business today, as in the past, is based 
on these principles—a sound business—a 


sound product. 


DIVISION NEWPORT 
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ANOTHER LARKIN FIRST! 


FROST-0- TROL 


Automatic Hot Gas Defroster 


Gi “fl ae. ai * . 
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“NOW C 


SIMPLE! FOOL-PROOF! 
EASILY INSTALLED! 


Larkin has the answer to automatic defrosting of 
low-temperature cooling units. It is the Frost-o- 
hailed by hundreds of 
users as the greatest advance in commercial and 
industrial refrigeration since Larkin originated the 


Trol Hot Gas Defroster... 


cross-fin coil! 


At last, here is a hot gas defroster that really 
works. Simple in operation. Easily, quickly and in- 
expensively installed. No expensive maintenance. 

Now users of low-temperature cooling units 
can enjoy the advantages of automatic defrosting 
even under the most adverse conditions. 


Check these outstanding advantages: 


Adjustable defrosting time 

No excess heat or moisture load 
Lower operating costs 

Higher efficiency of cooling unit 
Heat applied throughout entire coil 
Melts icing from inside out 

Simple, low-cost installation 


ging and spill-over 


See your wholesaler for full information and prices 
on Larkin Low-Temperature Humi-Temp units 
with Frost-o-Trol Automatic Hot Gas Defroster. 
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519 MEMORIAL DRIVE, S.E. 
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N ALL LARKIN LOW 


Minimum temperature rise during defrosting 


Electric heater plate in drip pan assures positive 
drainage of melting ice and water — prevents clog- 
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Every three hours. it autometically 
starts a defrost cycle which — 
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just long enough to ee 
frost the coils. This flexible cycle 
assures complete defrosting even 


under the most adverse ae 
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